
 
 

DAFTAR PUSTAKA 

 

Akdon, & Ridwan. (2008). Aplikasi Statistik dan Metode Penelitian untuk Administrasi 

dan Manajemen. Bandung : Alfabeta. 

Albrow, M. (1996). Birokrasi. Yogyakarta : PT. Tiara Wacana Yogya. 

https://balaiyanpus.jogjaprov.go.id/opac/detail-opac?id=68664  

Basu, & Hani. (2004). Manajemen Pemasaran Perilaku Konsumen. Edisi Ketiga. 

Yogyakarta : Liberty. 

Cho, Y. Y. (2012). Public Diplomacy And South Korea’s Strategy. The Korean Journals 

Of International Studies, 10(2). 

https://www.kjis.org/journal/view.html?spage=275&volume=10&number=2  

Craig-Less, M. S., Joy, & Browne, B. (1995). Consumer Behaviour. Brisbane : John 

Wilet & Son. https://catalogue.nla.gov.au/catalog/566556  

Cravens, D. W. (2000). Pemasaran Strategis. Edisi Keempat, Alih Bahasa: Lina Salim. 

Jakarta : Erlangga. https://onesearch.id/Record/IOS3239.slims-59432?widget=1  

Creswell, J. W. (2014). Penelitian Kualitatif & Desain Riset. Yogyakarta : Pustaka 

Pelajar. 

https://smartcampus.seskoal.ac.id/elibrary/index.php?p=show_detail&id=1343  

Engel, J. F., Blackwell, R. D., & Miniard, P. W. (1995). Consumer Behavior. 8th d, 

Orlando: The Dryden Press. 

https://books.google.co.id/books/about/Consumer_Behavior.html?id=BWqfQgAAC

AAJ&redir_esc=y  

Haryani, I. (2012). Korean Wanna Be, Easy Book. Yogyakarta : Easybook. 

https://onesearch.id/Record/IOS5236.slims-75017/Description  

Jolin, J. W. (2018). The South Korean Music Industry The Rise and Success of ‘ K-Pop .’ 

In Stockholm University. Department of Asian, Middle Eastern and Turkish Studies. 

Stockholm University. https://www.semanticscholar.org/paper/The-South-Korean-

Music-Industry%3A-The-Rise-and-of-

Jolin/06076a7bbdc1c9dee8ccb12213b7b7a7b7bfda32  

Kotler, P., & Gary, A. (2014). Prinsip-prinsip Pemasaran. Edisi 12.Jilid 1. Terjemahan 

Bob Sebran. Jakarta : Erlangga. 

https://onesearch.id/Record/IOS3774.JAKPU000000000104021  

Limakrisna, N., & Purba, T. . (2017). Manajemen Pemasaran, Teori dan Aplikasi dalam 

Bisnis di Indonesia, jilid 2. Bogor : Mitra Wacana Media. 

https://balaiyanpus.jogjaprov.go.id/opac/detail-opac?id=68664
https://www.kjis.org/journal/view.html?spage=275&volume=10&number=2
https://catalogue.nla.gov.au/catalog/566556
https://onesearch.id/Record/IOS3239.slims-59432?widget=1
https://smartcampus.seskoal.ac.id/elibrary/index.php?p=show_detail&id=1343
https://books.google.co.id/books/about/Consumer_Behavior.html?id=BWqfQgAACAAJ&redir_esc=y
https://books.google.co.id/books/about/Consumer_Behavior.html?id=BWqfQgAACAAJ&redir_esc=y
https://onesearch.id/Record/IOS5236.slims-75017/Description
https://www.semanticscholar.org/paper/The-South-Korean-Music-Industry%3A-The-Rise-and-of-Jolin/06076a7bbdc1c9dee8ccb12213b7b7a7b7bfda32
https://www.semanticscholar.org/paper/The-South-Korean-Music-Industry%3A-The-Rise-and-of-Jolin/06076a7bbdc1c9dee8ccb12213b7b7a7b7bfda32
https://www.semanticscholar.org/paper/The-South-Korean-Music-Industry%3A-The-Rise-and-of-Jolin/06076a7bbdc1c9dee8ccb12213b7b7a7b7bfda32
https://onesearch.id/Record/IOS3774.JAKPU000000000104021


 
 

https://opac.perpusnas.go.id/DetailOpac.aspx?id=992029  

McDowell, M. (2008). Public Diplomacy And Other Crossroads: Definitions And 

Challenges in an ‘Open Source’ Era. Fletcher Forum of World Affairs, 32(3). 

https://dl.tufts.edu/concern/pdfs/5999nf059  

Moleong, L. J. (2010). Metodologi Penelitian Kualitatif. Bandung : PT Remaja 

Rosdakarya. https://opac.perpusnas.go.id/DetailOpac.aspx?id=1133305  

Mowen, J. C., & Minor, M. (2001). Perilaku Konsumen (Jilid 1) Edisi Kelima. Jakarta : 

Erlangga. 

https://scholar.google.co.id/citations?view_op=view_citation&hl=id&user=tVWqS

OgAAAAJ&citation_for_view=tVWqSOgAAAAJ:rO6llkc54NcC  

Nadja, R. A., & Halimah, A. S. (2021). Segmentasi Pasar Produk Keripik Pisang Industri 

Rumah Tangga Morinawa. Jurnal Ekonomi Pertanian Dan Agribisnis (JEPA), 5(2), 

334–342. https://jepa.ub.ac.id/index.php/jepa/article/view/583  

Park, G. (2013). Manufacturing Creativity; Production, Performance, and Dissemination 

of Kpop. University of British Columbia. https://chrome-

extension://efaidnbmnnnibpcajpcglclefindmkaj/https://accesson.kr/kj/assets/pdf/833

5/journal-53-4-14.pdf   

Peter, J. P., & Olson, J. C. (2013). Consumer Behavior: Perilaku Konsumen dan Strategi 

Pemasaran. Jakarta : Salemba Empat. 

https://onesearch.id/Author/Home?author=J.+Paul+Peter%3B+Jerry+C.Olson  

Primayondri, L. El. (2017). Peran New Media Dalam Penyebaran Korean Wave Pada 

Tahun 2012-2016. Universitas Lampung. http://digilib.unila.ac.id/27727/  

Rangkuti, F. (2002). Riset Pemasaran. Jakarta : PT Gramedia Pustaka Utama. 

https://books.google.co.id/books?hl=en&lr=&id=CdE7MiKx8_kC&oi=fnd&pg=PR

21&dq=Rangkuti,+F.+(2002).+Riset+Pemasaran.+Jakarta+:+PT+Gramedia+Pustak

a+Utama&ots=3Nnl5R1e_g&sig=vGdG6_G3gZRFuTnhsI2IiylQmQk&redir_esc=y

#v=onepage&q&f=false  

Robertson, R. (1992). Globalization – Social Theory and Global Culture. London : Sage. 

Schiffman, & Kanuk. (2007). Perilaku Konsumen. Edisi Kedua. Jakarta : PT. Indeks 

Gramedia. https://www.torrossa.com/en/resources/an/5018088  

Seo, M.-S. (2012). Lessons from K-pop’s Global Success. SERI Quarterly, Jully, 60–66. 

https://silo.tips/download/lessons-from-k-pop-s-global-success  

Sheth, Jagdish, & Banwari, M. (2004). Consumer Behavior: A Manajerial Perspective. 

edisi kedua. USA : Thompson South Western. 

https://opac.perpusnas.go.id/DetailOpac.aspx?id=992029
https://dl.tufts.edu/concern/pdfs/5999nf059
https://opac.perpusnas.go.id/DetailOpac.aspx?id=1133305
https://scholar.google.co.id/citations?view_op=view_citation&hl=id&user=tVWqSOgAAAAJ&citation_for_view=tVWqSOgAAAAJ:rO6llkc54NcC
https://scholar.google.co.id/citations?view_op=view_citation&hl=id&user=tVWqSOgAAAAJ&citation_for_view=tVWqSOgAAAAJ:rO6llkc54NcC
https://jepa.ub.ac.id/index.php/jepa/article/view/583
https://chrome-extension/efaidnbmnnnibpcajpcglclefindmkaj/https:/accesson.kr/kj/assets/pdf/8335/journal-53-4-14.pdf
https://chrome-extension/efaidnbmnnnibpcajpcglclefindmkaj/https:/accesson.kr/kj/assets/pdf/8335/journal-53-4-14.pdf
https://chrome-extension/efaidnbmnnnibpcajpcglclefindmkaj/https:/accesson.kr/kj/assets/pdf/8335/journal-53-4-14.pdf
https://onesearch.id/Author/Home?author=J.+Paul+Peter%3B+Jerry+C.Olson
http://digilib.unila.ac.id/27727/
https://books.google.co.id/books?hl=en&lr=&id=CdE7MiKx8_kC&oi=fnd&pg=PR21&dq=Rangkuti,+F.+(2002).+Riset+Pemasaran.+Jakarta+:+PT+Gramedia+Pustaka+Utama&ots=3Nnl5R1e_g&sig=vGdG6_G3gZRFuTnhsI2IiylQmQk&redir_esc=y#v=onepage&q&f=false
https://books.google.co.id/books?hl=en&lr=&id=CdE7MiKx8_kC&oi=fnd&pg=PR21&dq=Rangkuti,+F.+(2002).+Riset+Pemasaran.+Jakarta+:+PT+Gramedia+Pustaka+Utama&ots=3Nnl5R1e_g&sig=vGdG6_G3gZRFuTnhsI2IiylQmQk&redir_esc=y#v=onepage&q&f=false
https://books.google.co.id/books?hl=en&lr=&id=CdE7MiKx8_kC&oi=fnd&pg=PR21&dq=Rangkuti,+F.+(2002).+Riset+Pemasaran.+Jakarta+:+PT+Gramedia+Pustaka+Utama&ots=3Nnl5R1e_g&sig=vGdG6_G3gZRFuTnhsI2IiylQmQk&redir_esc=y#v=onepage&q&f=false
https://books.google.co.id/books?hl=en&lr=&id=CdE7MiKx8_kC&oi=fnd&pg=PR21&dq=Rangkuti,+F.+(2002).+Riset+Pemasaran.+Jakarta+:+PT+Gramedia+Pustaka+Utama&ots=3Nnl5R1e_g&sig=vGdG6_G3gZRFuTnhsI2IiylQmQk&redir_esc=y#v=onepage&q&f=false
https://www.torrossa.com/en/resources/an/5018088
https://silo.tips/download/lessons-from-k-pop-s-global-success


 
 

https://books.google.co.id/books/about/Customer_Behavior.html?id=vQOJQgAAC

AAJ&redir_esc=y  

Stanton, W. J. (2012). Prinsip pemasaran, alih bahasa: Yohanes Lamarto. Jakarta : 

Erlangga. https://onesearch.id/Record/IOS2862.UNMAL000000000014652  

Sudaryono. (2016). Manajemen Pemasaran Teori dan Implementasi. Yogyakarta : C.V 

Andi Offset. 

https://onesearch.id/Record/IOS4829.INLIS000000000028102?widget=1&institutio

n_id=55  

Times, T. K. (2013). The Korea Times. Www.Koreatimes.Co.Kr. 

Tjiptono, F. (2007). Strategi Pemasaran. Yogyakarta : Andi Offset. 

https://scholar.google.co.id/citations?view_op=view_citation&hl=id&user=fQLNcN

UAAAAJ&cstart=100&pagesize=100&sortby=pubdate&citation_for_view=fQLNc

NUAAAAJ:S0CDQJw8Yr4C  

Wiguno, D., Wibowo, D. Y., Aprilia, A., & Andreani, F. (2015). Segmentasi Konsumen 

Makanan Cepat Saji Online di Surabaya Secara Demografis dan Psikografis. Jurnal 

Hospitality Dan Manajemen Jasa, 3(1), 292–307. 

https://publication.petra.ac.id/index.php/manajemen-perhotelan/article/view/2852  

Wonkyu, S., & Messerlin, P. A. (2013). The Kpop Wave : An Economic Analysis. In 

Graduate School of International Studies of Seoul National University. Seoul 

National University. https://chrome-

extension://efaidnbmnnnibpcajpcglclefindmkaj/https://ecipe.org/wp-

content/uploads/2014/12/MesserlinShin_K-pop01072013_1.pdf  

Www.kcspp.net. (n.d.). Korean Spirit and Culture Promotion Project. 

 

 

 

  

https://books.google.co.id/books/about/Customer_Behavior.html?id=vQOJQgAACAAJ&redir_esc=y
https://books.google.co.id/books/about/Customer_Behavior.html?id=vQOJQgAACAAJ&redir_esc=y
https://onesearch.id/Record/IOS2862.UNMAL000000000014652
https://onesearch.id/Record/IOS4829.INLIS000000000028102?widget=1&institution_id=55
https://onesearch.id/Record/IOS4829.INLIS000000000028102?widget=1&institution_id=55
https://scholar.google.co.id/citations?view_op=view_citation&hl=id&user=fQLNcNUAAAAJ&cstart=100&pagesize=100&sortby=pubdate&citation_for_view=fQLNcNUAAAAJ:S0CDQJw8Yr4C
https://scholar.google.co.id/citations?view_op=view_citation&hl=id&user=fQLNcNUAAAAJ&cstart=100&pagesize=100&sortby=pubdate&citation_for_view=fQLNcNUAAAAJ:S0CDQJw8Yr4C
https://scholar.google.co.id/citations?view_op=view_citation&hl=id&user=fQLNcNUAAAAJ&cstart=100&pagesize=100&sortby=pubdate&citation_for_view=fQLNcNUAAAAJ:S0CDQJw8Yr4C
https://publication.petra.ac.id/index.php/manajemen-perhotelan/article/view/2852
https://chrome-extension/efaidnbmnnnibpcajpcglclefindmkaj/https:/ecipe.org/wp-content/uploads/2014/12/MesserlinShin_K-pop01072013_1.pdf
https://chrome-extension/efaidnbmnnnibpcajpcglclefindmkaj/https:/ecipe.org/wp-content/uploads/2014/12/MesserlinShin_K-pop01072013_1.pdf
https://chrome-extension/efaidnbmnnnibpcajpcglclefindmkaj/https:/ecipe.org/wp-content/uploads/2014/12/MesserlinShin_K-pop01072013_1.pdf

