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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh paylater, social media 

influencer, flash sale dan pendapatan terhadap perilaku impulsive buying pada 

pengguna Shopee di Kota Semarang. Populasi pada penelitian ini merupakan 

pengguna Shopee yang berdomisili di Kota Semarang. Teknik pengambilan sampel 

menggunakan snowball sampling dengan jumlah sampel sebanyak 82 responden. 

Teknik pengumpulan data menggunakan kuesioner yang dibuat melalui google form 

dan disebar dalam bentuk short link. Teknik analisis data yang digunakan adalah 

analisis regresi berganda. Hasil penelitian menunjukkan bahwa: (1) paylater 

berpengaruh positif terhadap perilaku impulsive buying pada pengguna Shopee di 

Kota Semarang, (2) social media influencer tidak berpengaruh terhadap perilaku 

impulsive buying pada pengguna Shopee di Kota Semarang, (3) flash sale 

berpengaruh positif terhadap perilaku impulsive buying pada pengguna Shopee di 

Kota Semarang, (4) pendapatan tidak berpengaruh terhadap perilaku impulsive buying 

pada pengguna Shopee di Kota Semarang.  

Kata kunci: PayLater, Social Media Influencer, Flash Sale, Pendapatan, 

Impulsive Buying, Shopee 
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ABSTRACT 

This study aims to determine the effect of paylater, social media influencers, flash 

sales and income on impulsive buying behavior on Shopee users in Semarang City. 

The population in this study were Shopee users who live in Semarang City. The 

sampling technique used snowball sampling with a total sample size of 82 

respondents. The data collection technique used a questionnaire made via google 

form and distributed in the form of a short link. The data analysis technique used is 

multiple regression analysis. The results showed that: (1) paylater has a positive 

effect on impulsive buying behavior on Shopee users in Semarang City, (2) social 

media influencers have no effect on impulsive buying behavior on Shopee users in 

Semarang City, (3) flash sales have a positive effect on impulsive buying behavior on 

Shopee users in Semarang City, (4) income has no effect on impulsive buying 

behavior on Shopee users in Semarang City.  

Keywords: PayLater, Social Media Influencer, Flash Sale, Income, Impulsive 

Buying, Shopee 

  


