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ABSTRAK 

 

Persaingan bisnis kuliner di Semarang yang semakin ketat, mendorong 
para produsen mengiklankan produknya melalui media sosial Instagram. 
Penelitian ini bertujuan untuk mengetahui bagaimana iklan melalui media sosial 
Instagram dan keputusan pembelian menurut konsumen Loffle di kota 
Semarang. Serta untuk mengetahui pengaruh dari iklan melalui media sosial 
Instagram terhadap keputusan pembelian Loffle di kota Semarang. 

Jenis penelitian menggunakan pendekatan kuantitatif. Sumber data dari 
penelitian ini ialah konsumen Loffle di kota Semarang yang pernah melihat iklan 
Loffle melalui media sosial Instagram. Data dikumpulkan dengan melakukan 
survei berupa penyebaran kuesioner kepada 100 responden. Metode analisis 
data menggunakan analisis regresi linier sederhana dan analisis korelasi. 
Sedangkan untuk menguji hipotesis menggunakan uji statistik t. 

Hasil dari penelitian ini menunjukkan bahwa keputusan pembelian Loffle di 
kota Semarang dipengaruhi oleh iklan melalui media sosial Instagram. 
Berdasarkan hasil uji statistik t, diketahui t hitung iklan melalui media sosial 
Instagram 10,546 > dari t tabel 1,66055 atau sig. 0,000 < 0,05 adalah signifikan 
pada taraf signifikansi 5%, dengan demikian Ho ditolak dan Ha diterima.  

Dari hasil tes, peneliti menemukan pengaruh aspek-aspek iklan seperti isi 
dari pesan, pemilihan visual, pemilihan warna, dan lain-lain, mampu 
mempengaruhi sebuah keputusan pembelian sebesar 53,2%. Penelitian ini 
menunjukkan semakin meningkatnya kualitas dari masing-masing aspek iklan, 
akan semakin meningkat pula keputusan pembelian. 
 

Kata kunci: iklan, Instagram, keputusan pembelian 
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ABSTRACT 

 

Intense competition among culinary business in Semarang encourages 
them to outperform each other in various ways, one of which is by using social 
media Instagram as a medium of advertisement. The purpose of this study was to 
determine the relationship and influence of social media Instagram as a medium 
of advertisement to buying decision of Loffle customers in Semarang. As well as 
to determine the relationship and influence of social media Instagram as a 
medium of advertisement to buying decision at Loffle. 

The method used was quantitative approach. The source of data from this 
study is Loffle costumers in Semarang who have seen Loffle advertisements 
through social media Instagram. The data was collected by conducting a survey, 
through questionnaires that were spread to 100 respondents. The analysis 
technique was simple linear regression analysis and correlation analysis. Then, 
hypothesis verification was T statistic tests. 

This research demonstrates social media Instagram as a medium of 
advertisement has a significant relationship with buying decision at Loffle in 
Semarang. Based on the T statistic test, that t is the count of advertisements 
through social media Instagram 10,546 > from t table 1, 66055 or sig. 0,000 < 
0,05 is significant to significant value 5%, therefore Ho is rejected and Ha is 
accepted. 

Result achieved in this research shows that the advertising aspects, such 
as the message content, visual and/or color choice, etc. significantly influence the 
buying decision for 53,2%. This research shows that by increasing the quality of 
advertising aspects will also increase the buying decision. 

 

Keywords: advertisement, Instagram, buying decision  
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