LAMPIRAN 1: KUISIONER PENELITIAN

Kuisioner Penelitian "Pengaruh Media Sosial
Instagram Sebagai Media Komunikasi Pemasaran
Terhadap Loyalitas Pelanggan Telkomsel
Indonesia"

Kuisioner ini merupakan salah satu alat pengumpulan data untuk penyusunan penelitian
mengenai “Pengaruh Media Sosial Instagram Sebagai Media Komunikasi Pemasaran Terhadap
Loyalitas Pelanggan Telkomsel Indonesia™ dalam gangka tugas akhir untuk memperoleh gelar
Strata Satu (S1) untuk Komunikasi Universitas KatolikSoegijaprantata.

Maka dengan ini peneliti mengharapkan kesediaan Bapaki/lbu/S audara/l untuk mengisi kuisioner
penelitian ini. Atas wakiu dan pedhatiannya saya‘ucapkan lefima kasih.

Hormat saya, Eunike Véronica

* Required

1. Usia”
Mark@nly one oval.
" 1#15-20 tahun
i 21-25 tahun
! 26-30
diatas 30 tahun

2/ Jenis Kelamin ~
Mark only one @val

3. Pekerjaan *
Maxk ‘anly one oval.

™ Pelajar/mahasiswa
Karyawan
Wiraswasta
Lainnya

Media Sosial Instagram
Pilih dan klik pada lingkaran yang paling sesuai dengan pendapat diri anda
Keterangan:

Lingkaran 1: Sangat Setuju
Lingkaran 2: Setuju
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Lingkaran 3: Tidak Setuju
Lingkaran 4: Sangat Tidak Setuju

4. Bagi Anda Instagram sangat mudah untuk digunakan *
Mark only one oval.

1 2 3 -

sangatSetsu () (D () () sangat Tidak Setuju

5. Akun Instagram @telkomsel mempermudah anda dalam mengakses informasi
mengenai produk Telkomsel *

1 2 3 -

sangatSetiu () (D) () () sangat Tidak Setuju

9. Anda dapat menjangkau akun Instagram @telkomsel kapan saja dengan mudah tanpa
mengalami hambatan *

Mark only one oval.

1 2 3 -

sangatSetiu () (D) (D) () sangat Tidak Setuju
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10. Anda dapat memberikan feedback (like, comment, men-ag, dan lain4ain) atas konten di
akun Instagram @telkomsel *
Mark only one oval.

1 2 3 -

sangatSetsiu () () () () sangatTidak Setuju

11. Akun Instagram @telkomsel anda pergunakan sebagai wadah untuk memberikan
pertanyaan, saran, atau keluhan atas produk-produk Telkomsel *

1 2 3 -

SangatSetsiu () () () () sangatTidak Setuju

15. Akun Instagram @telkomsel ce pat dalam meresponi setiap pertanyaan, saran, dan
kritik yang diberikan pengikutnya *
Mark only one oval.

1 2 3 -

SangatSetsju () () () () Ssangattidak setuju
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16.

Informasi produk Telkomsel yang sudah lama diterbikan dapat dengan mudah anda
temukan di akun Instagram @telkomsel *
Mark only one oval.

1 2 3 -

sangatSetsiu () () () () sangatTidak Setuju

Loyalitas Pelanggan

17.

21.

Anda selalu menggunakan produk yang ditawarkan oleh Telkomsel *
Mark only one oval.

Sangat Setuju

Anda tidak akan berpindah menggunakan produk layanan operator telekomunikasi
seluler lainnya, meskipun operator telekomunikasi lainnya menawarkan promo atau
tarif yang lebih murah *

Mark only one oval.

1 2 3 -

sangatSetu () () () () sangatTidak Setuju
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22. Anda sering menceritakan keunggulan dari Telkomsel kepada teman atau kerabat anda

Mark only one oval.

1 2 3 -

sangatSetiu () () () () sangat Tidak Setuju

23. Anda berusaha mengajak orang lain untuk menggunakan produk Telkomsel *
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LAMPIRAN 2: DATA TABULASI KUISIONER
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21

21

19
22
15
12
21

23
22
24
19
12
21

16
19
22
23
11
20

41

38
43
48
42

37
47

49

46

43

34
45

40
42

47

40
48

R19
R20
R21
R22
R23
R24
R25
R26
R27
R28
R29
R30
R31

R32

R33

R34
R35

R36
R37
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22
18
17
24
23
21

19
16
21

13
25
22
25

25
25
24
26
24
22

46

43

42

46

a7

47

45

43

36
37

41

46

46

46

48

47

45

47

S

R76
R77
R78
R79
R80
R81
R82
R83

R84
R85
R86
R87
R88
R89
RS0
RO1
R92
R93

R94
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19
17
22
20

26
20

28
18

45

42

47
40

28
46

40
28
46

36

3
3
3

3
4
2
3
4

R95

R96
R97

R98
RS9
R100
R101
R102
R103

R104
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LAMPIRAN 3: UJI VALIDITAS DAN RELIABILITAS

Uji Validitas Media Sosial Instagram Sebagai Media Komunikasi Pemasaran

Correlations

X1 X2 X3 X4 X5 X6 X7 X8 X9 X10 X1 X12 X13 XTOTAL
X1 Pearson Correlation 1 .074 .007 .348” 245 242 157 .044 -.129 -.072 .378” -.075 278" .333"
Sig. (2-tailed) 454 .945 .000 .012 .013 112 .655 .190 .469 .000 .451 .004 .001
N 104 104 104 104 104 104 104 104 104 104 104 104 104 104
X2 Pearson Correlation .074 1 .153 243 .326" .296™ .208" .209° -.025 -.091 115 .032 241 .395"
Sig. (2-tailed) 454 121 .013 .001 .002 .034 033 .800 .361 .244 .748 .014 .000
N 104 104 104 104 104 104 104 104 104 104 104 104 104 104
X3 Pearson Correlation .007 153 1 400 .154 .098 .333" .126 193 .280" -.005 .202° .204° 497"
Sig. (2-tailed) .945 21 .000 119 .323 .001 .202 .049 .004 .963 .040 .038 .000
N 104 104 104 104 104 104 104 104 104 104 104 104 104 104
X4 Pearson Correlation .348” 243 400" 1 468" 1330= 4417 3517 12 233 2737 .185 437" 716"
Sig. (2-tailed) .000 .013 .000 .000 .001 .000 .000 .256 .017 .005 .061 .000 .000
N 104 104 104 104 104 104 104 104 104 104 104 104 104 104
X5 Pearson Correlation .245° .326” 154 468" 1 704" 246" 110 -.136 -.055 -.042 .062 3317 487"
Sig. (2-tailed) .012 .001 119 .000 .000 .012 .265 169 .582 .675 .530 .001 .000
N 104 104 104 104 104 104 104 104 104 104 104 104 104 104
X6 Pearson Correlation 242 .296” .098 .330 704" 1 .049 .001 -.178 -.115 -.093 .007 .180 .362"
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Sig. (2-tailed) .013 .002 .323 .001 .000 .625 .993 .071 .245 .346 .944 .068 .000
N 104 104 104 104 104 104 104 104 104 104 104 104 104 104
X7 Pearson Correlation 157 .208" 333" 4417 246" .049 1 344" 2617 3117 248 .071 .260” .608”
Sig. (2-tailed) 112 .034 .001 .000 .012 .625 .000 .007 .001 .01 AT75 .008 .000
N 104 104 104 104 104 104 104 104 104 104 104 104 104 104
X8 Pearson Correlation .044 .209° 126 B35 110 .001 .344" 1 478" 3797 2707 117 .200° .588"
Sig. (2-tailed) .655 .033 .202 .000 .265 .993 .000 .000 .000 .006 .236 .042 .000
N 104 104 104 104 104 104 104 104 104 104 104 104 104 104
X9 Pearson Correlation -.129 -.025 193 12 -.136 -.178 2617 478" 1 4737 .150 4427 .01 4907
Sig. (2-tailed) .190 .800 .049 .256 .169 .071 .007 .000 .000 .130 .000 .908 .000
N 104 104 104 104 104 104 104 104 104 104 104 104 104 104
X10 Pearson Correlation -.072 -.091 .280" 233" -:055 =115 3117 3797 4737 1 125 225 .206° 510"
Sig. (2-tailed) .469 .361 .004 .017 .582 .245 .001 .000 .000 .207 .022 .036 .000
N 104 104 104 104 104 104 104 104 104 104 104 104 104 104
X11 Pearson Correlation .378” 115 -.005 273" -.042 -.093 248 270" .150 125 1 -.020 2927 .394"
Sig. (2-tailed) .000 244 .963 .005 .675 .346 .011 .006 130 .207 .837 .003 .000
N 104 104 104 104 104 104 104 104 104 104 104 104 104 104
X12 Pearson Correlation -.075 .032 202 185 .062 .007 .071 17 4427 225 -.020 1 .054 409"
Sig. (2-tailed) .451 .748 .040 .061 .530 .944 475 .236 .000 .022 .837 .584 .000
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N 104 104 104 104 104 104 104 104 104 104 104 104 104 104
X13 Pearson Correlation 278" 241 .204° 437" 3317 .180 .260” .200° .01 .206° 2927 .054 1 .548"

Sig. (2-tailed) .004 .014 .038 .000 .001 .068 .008 .042 .908 .036 .003 .584 .000

N 104 104 104 104 104 104 104 104 104 104 104 104 104 104
XTOTAL Pearson Correlation .333" .3957 4977 716" 487" .362" .608™ .588" 490 510" .394" 409" .548" 1

Sig. (2-tailed) .001 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000

N 104 104 104 104 104 104 104 104 104 104 104 104 104 104

**. Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).
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Uji Validitas Variabel Loyalitas Pelanggan

Correlations

Y1 Y2 Y3 Y4 Y5 Y6 Y7 YTOTAL
Y1 Pearson Correlation 1 4517 .258" 370~ .380" 4517 .379” 567"
Sig. (2-tailed) .000 .008 .000 .000 .000 .000 .000
N 104 104 104 104 104 104 104 104
Y2 Pearson Correlation 451" 1 3497 .559” 5417 4707 .499” 7257
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000
N 104 104 104 104 104 104 104 104
Y3 Pearson Correlation .258™ .349” 1 269 3727 4287 .494” .5917
Sig. (2-tailed) .008 .000 .006 .000 .000 .000 .000
N 104 104 104 104 104 104 104 104
Y4 Pearson Correlation .370” .559™ .269™ 1 .690™ 539" .656™ 789"
Sig. (2-tailed) .000 .000 .006 .000 .000 .000 .000
N 104 104 104 104 104 104 104 104
Y5 Pearson Correlation .380" 541™ 372" .690™ 1 605" a717 .8507
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000
N 104 104 104 104 104 104 104 104
Y6 Pearson Correlation 4517 4707 428" .539” .605™ 1 .812" .8227
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Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000

N 104 104 104 104 104 104 104 104
Y7 Pearson Correlation 3797 499" 494" 656" 7717 812" 1 .8957

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000

N 104 104 104 104 104 104 104 104
YTOYAL Pearson Correlation 567" 725" 5917 .789” .850™ .822" .895™ 1

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000

N 104 104 104 104 104 104 104 104

**. Correlation is significant at the 0.01 level (2-tailed).
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Uji Reabilitas
Uji Reliabilitas Variabel Media Sosial Intagram sebagai Media Komunikasi

Pemasaran

Case Processing Summary

N %
Cases Valid 104 100.0
Excluded?® 0 .0
Total 104 100.0|

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha | N of ltems

731 13

Item-Total Statistics

Scale Mean if ltem| Scale Variance.if | Corrected Item- | Cronbach's Alpha
Deleted Iltem Deleted Total Correlation if Item Deleted

X1 39.18 15.393 213 .728
X2 39.70 14.988 2Tt 722
X3 39.78 14.057 .373 712
X4 39.31 13.535 .650 .685
X5 39.49 14.252 .368 713
X6 39.58 14.868 204 732
X7 39.55 13.493 .500 .696
X8 39.93 13.675 468 .700
X9 40.19 13.768 .319 721
X10 39.82 13.626 .357 .715
X11 39.56 14.890 .260 724
X12 40.39 14.377 .245 .730
X13 39.52 13.805 428 .705
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Uji Reliabilitas Variabel Loyalitas Pelanggan

Case Processing Summary

N

Cases

Valid

Excluded?

Total

%
104 100.0
0 .0
104 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha

N of ltems

.876

Item-Total Statistics

Scale Mean if ltem| Scale Variance if | Corrected ltem- | Cronbach's Alpha
Deleted Iltem Deleted Total Correlation if Item Deleted

Y1 17.42 13.198 483 .878
Y2 17.07 11.753 .621 .863
Y3 17.46 12.717 462 .881
Y4 17.53 11.164 .695 .853
Y5 17.70 10.328 .767 .843
Y6 17.62 11.210 .745 .847
Y7 17.86 9.930 .832 .832
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LAMPIRAN 4: UJI NORMALITAS

NPar Tests
One-Sample Kolmogorov-Smirnov Test
Unstandardized
Residual

N 104
Normal Parameters? Mean .0000000
Kolmogorof Smirnov g4 peyiation 3.16828662
Most Extreme Differences Absolute .073

Positive .073

Negative -.034
Kolmogorov-Smirnov Z 741
Asymp. Sig. (2-tailed) .643

a. Test distribution is Normal.

Normal P-P Plot of Regression Standardized Residual

Dependent Variable: Loyalitas

Expected Cum Prob

0.0 T T T T
0.0 0.2 0.4 06 08 1.0

Observed Cum Prob
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LAMPIRAN 5: UJI KORELASI

Correlations

Instagram Loyalitas
Instagram Pearson Correlation 1 .586"
Sig. (2-tailed) .000
N 104 104
Loyalitas Pearson Correlation 586" 1
Sig. (2-tailed) .000
N 104 104

**. Correlation is significant at the 0.01 level (2-tailed).
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LAMPIRAN 6: ANALISIS REGRESI LINEAR SEDERHANA

Regression
Variables Entered/Removed®
Variables
Model Variables Entered Removed Method
1 Instagram? .|Enter

a. All requested variables entered.

b. Dependent Variable: Loyalitas

Model Summary®

Std. Error of the

Model R R Square |[Adjusted R Square Estimate
1 .5862 .344 .337 3.18378|
a. Predictors: (Constant), Instagram
b. Dependent Variable: Loyalitas
ANOVAP
Model Sum of Squares df Mean Square F Sig.
1 Regression 541.736 1 541.736 53.444 .000°
Residual 1033.918 102 10.136
Total 1575.654 103
a. Predictors: (Constant), Instagram
b. Dependent Variable: Loyalitas
Coefficients®
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 3.976 3.355 1.185] .239
Instagram .568 .078 .586 7.311 .000

a. Dependent Variable: Loyalitas
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LAMPIRAN 7 :DISTRIBUSI TABEL R DAN TABEL T

DISTRIBUSI TABEL R

Tingkat signifikansi untuk uji satu arah
=N 005| 0025| 001| 0005| 0.0005
at signifikansi untuk uji dua arah
0.1 005 0.02 0.01 0001
100 | 01630 | 0.1937 |4 0.2528 | 0319
102 016 227 03181
103 : 0.2268 | 02904 03166
1 1606 | 0. %J 0.2492
0.1599 | 9.1 0.2247 80| 03
015 2236 03123
015 0.1882°1 02261 0.24%%] 0109
08 | 0.08%6 | 0.1874 40.0.2446 [ % 03005
109% 91569 [ o | 10,2436 3
MO J0as62 | 0l | 0,2425 0684
1 | 0585 | o, 21 14| 03055
112 1 015481 00 0.2 2 03042
11 01541 2| 02167 U 0,329
14 10a16
115 | 08004
A ~ 02991
17 03353 | o 02979
% 0.234 02967
3| 0298
03241 0
121 L 02315 | 039
122 0 0
123 | LeTaTs : ‘ 02
124 01472 | 0175003 0.2287 0.2897
125 | 01466 | 0.1743 | 02062 | 02278 | 02886
126 | 01460 | 0.1736 | 0.2054 | 0.2269 | 02875
127 | 00455 | 01720 | 02046 | 02260 | 02864
126 | 01449 | 01723 | 02039 | 0.2252| 02853
1291 00443 | 01716 | 02031 | 02243 | 02843
130 | 00438 | 04710 [ 02023 | 02235 | 02802
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DISTRIBUSI TABEL T

Titik Persentase Distribusi t (df = 81 -120)

P

0.05
0.10

0.001
0.002

2EER

067753
067749
067746
067742

166388
166385
166342
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1
198932
19889%
198861

319392
319262
319135
319011
3.188%0
3187172
3.18657
318544
318434
318327
318222
318119
318019
317921
317825
317731
317639
317549
317480
317374
317289
317206
317125
317045
3.16967
3.168%0
316815
316741
316869
316508
316528
316460
316392
316326
316262




