Perpustakaan Unik

Bibliography

Aarts, Bas. 1997. English Syntax and Argumentation. Great Britain : Macmillan
Press LTD.

Bittel, Lester R. Burke, Ronald S. and R. Lawrence La Force . 1984. Business in
Action: An Introduction To Business. New York: Mc Graw, Inc.

Blaxter, Loraine. Hughes, Christina and Malcolm Tight. 2001. How To Research
Second Edition. Buckingham: Open University Press.

Bovee, Courtland L. and William F Arens (1986). Contempory Advertising 2™
Edition. Illinois: Irwin.

Cann, Ronnie 1993. Formal semantic: An Introduction. Great Britain : Cambridge
University Press.

Carolyn, M Hicks. 1995. Research for Physiotherapists. Singapore: Longman
Singapore Publisher Pte Ltd, 2" Ed.

Cobuild, Collins. 2001. English Dictionary for Advanced Learners. Glasgow:
HarperCollins Publishers

Jefkins, Frank. 1985. Advertising. London: Mc Donald and Evan Inc.

Kriedler,  Charles W. 1998. Introducing - English Semantics. USA and
Canada:Routledge

Leech, Geoffrey. 1974. Semantics . Penguin

Lehrer, Adriene. 1974. Semantic Fields And Lexical Structure. Amsterdam: North

Holland Publ.

54



Mcmanis, Carolyn . Stollenwerk, Deborah. And Zhang Zheng-Sheng.1988.
Language Files Fourth edition. The Ohio State University, USA: The
Ohio State department of Linguistics

Shimp, TA. 2003. Periklanan Promosi dan Aspek tambahan Komunikasi
Pemasaran Terpadu . South Carolina : Penerbit Erlangga.

http://en.wikipedia.org./wiki/tagline

55



	logo: 


