140

DAFTAR PUSTAKA

Aaker, David, A, and Kumar V, 1997, Marketing Research, 6 th Edition, New York,
John Willey and Son, Inc.

Alhusin, Syahri, 2002, Aplikasi Statistik Praktis Dengan Menggunakan SPSS 10 For
Windows, Yogyakarta, J & J Learning,

Assael, Henry, 1987, Consumer Behavior and Marketing Action, Boston : Kent
Publishing Co.

Cooper, Donald R, and Pamela S. Schindler, 2001, Business Research Methods, 7 th
Edition, Homewood : Mc. Graw — Hill.

Dharmmesta, Basu, S., 1984, Azas — Azas Marketing , Yogyakarta, Penerbit Liberty.

Dharmmesta, Basu, S., 1999, “ Loyalitas Pelanggan : Sebuah Kajian Konseptual
Sebagai Panduan Bagi Peneli“, Jurnal Ekonomi dan Bisnis Indonesia, Vol. 14,
No.3.

Ferdinand, Augusty, 2002, Structural Equation Modelling Dalam Penelitian
Manajemen, Edisi 2, Semarang, Bagian Penerbitan UNDIP.

Hair, Joseph F., Anderson, R.E., Tatham, R.L and Black, W.C, 1998, Multivariate Data
Analysis, 5 th Edition, Upper Saddle River, NJ : Prentice Hall International, Inc.

Halim, Rizal Eddy, 2002, “ Dampak Hubungan Kepercayaan Merek Terhadap Kinerja
Merek : Suatu Analisis Dari Perspektif Kesetiaan Merek “, Jurnal Manajemen
Indonesia, Vol. 1, No. 2.

Junaidi, Shellyana, dan Basu Swastha Dharmmesta, 2002, “ Pengaruh Ketidakpuasan
Konsumen, Karakteristik Kategori Produk dan Kebutuhan Mencari Variasi
Terhadap Keputusan Perpindahan Merek “ Jumal Ekonomi dan Bisnis
Indonesia, Vol. 17, No.1.

Kotler, Philip, 2000, Marketing Management, The Millenium Edition, New Jersey :
Prentice Hall International , Inc.

Kotler, Philip, 2002, Manajemen Pemasaran, Edisi Milenium, Jilid 1, Terjemahan :
Benjamin Molan, Jakarta, Prenhallindo.



141

Malhotra, Naresh K, and Mark Petterson, 2006, Basic Marketing Research : A Decision
Making Approach, 2 Edition, New Jersey : Pearson Education — Prentice Hall.

Miniard, Paul, W, Roger D. Blackwell dan James F. Engel, 1994, Perilaku Konsumen
Jilid 1, Jakarta, Binarupa Aksara.

Mowen, C. John. and Michael Minor, 1998, Consumer Behavior, 5 th Ed, Upper Saddle
River, NJ : Prentice Hall, Inc.

Muafi, 2001, “ Studi Empirik Pengaruh Merek Perintis Pada Proses Pemilihan Merek
dan Alasan Berperilaku Beli Terhadap Merek Pilihan “, Wahana, Vol. 4, No.2,
Agustus.

Nedungadi, Prakash, 1992, “ Recall and Consumer Consideration Sets ¢ Influencing
Choice Without Altering Brand Evaluation “, Journal Of Consumer Research,
Vol. 17.

Peter, J. Paul dan Jerry C. Olson, 2002, Consumer Behavior and Marketing Strategy,
6". Ed, Mc. Graw — Hill, Irwin, New York.

Peter, J. Paul dan Jerry C. Olson, 1999, Consumer Behavior : Perilaku Konsumen
dan Strategi Pemasaran, Edisi 4, Terjemahan : Damos Sihombing, Jakarta,
Penerbit Erlangga.

Pratikno, Andre Nugroho, 2003, “ Studi Mengenai Proses Pemilihan Merek ¢, Jurnal
Sains Pemasaran Indonesia, Vol. II, No. 1, Mei.

Purwani, Kusniyah, dan Basu Swastha Dharmmesta, 2002, “ Perilaku Beralil Merek
Konsumen Dalam Pembelian Produk Otomotif “, Jurnal Ekonomi dan Bisnis
Indonesia, Vol. 17, No. 3, Juli.

Sambandam, Rajan, and Lord Kenneth R, 1995, “ Switching Behavior In Automobile
Markets : A Consideration - Sets Model “ Journal of The Academy of
Marketing Science, Vol. 23, No. 1.

Santosa, Eric, 2005, “ Dampak Beberapa Merek Baru Pada Himpunan Konsiderasi
Jumal Ekonomi dan Bisnis, Vol. XI, No. 2.

Santosa, Singgih, 2003, Buku Latihan SPSS Statistik Multivariat, Jakarta, Penerbit
Elex Media Komputindo.



142

Sekaran, Uma , 1994, Research Methods For Business, A Skill Building Approach, ond
Ed., Singapore, John Wiley & Sons, Inc.

Singarimbun, Masri, 1995, Metode Penelitian Survei, Edisi 2, Jakarta, LP3ES.

Srinivasan, Narasimhan, and Ratcford, Brian T, 1991, “ An Empirical Test of a Model

of External Search for Automobiles “, Journal of Consumer Research, Vol. 18,
September.






