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ABSTRACT

This research to know factors becoming impeller or have an effect on for
consumer in setting mind on 10 shop at traditional market in town Semarang. This
globalization era emerge some response saying that business attendance at retail
have the modem and big scale will be able to kill traditional market. The opinion
pursuant to reason that with medium and more facility give enjoyment go
shopping hence the modem business at retail and the big scale able to inhale
previous consumer represent consumer for traditional market. On the other hand
there is opinion saying that though market growth selfservice fast so, traditional
market stand at bay. Traditional market cause represent price catalyst, despitefully
is both of the same sell goods at retail but both ( modern market and the traditional
market ) stand at bay on course each. Sincc both modem market goodness and
also the traditional market have owned consumer of each. So that in market
cmulation not possible to be modem can Kill wraditional market. [n order to that's
tried to be performed by a research to know factors of any kind of influencing
consumer decision in traditional berbelanjadi market in town Semarang. From
explainable research result that consumer decide to shop at traditional market
influenced by 15 factor representing giration result from 43 variable. As for 13 th
factor having an effect on the is : product factor, price, distribution channel,
wradition descend downhill, location, service, sanati, clock open, other:dissimilar
service, complete, payment system, layout, drive a bargain and the social status
factor. This researcher use factor analysis wilh program
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Abstraksi

Penelitian ini berupaya mengetahui faktor-faktor yang menjadi pendorong
atau berpengaruh bagi konsumen dalam memutuskan untuk berbelanja di Pasar

Tradisional di Kola Semarang. Di Eraglobalisasi ini muncul beberapa tanggapn
yang mengatakan bahwa kehadiran bisnis eceran berskala besar dan modern

merupakan katalisator harga, disamping itu sama-sama menjual barang eceran
namun keduanya ( pasar modern dan pasar tradisional ) tetap bertahan pada
posisi masing-masing. Karena keduanya baik pasar modern maupun pasar
tradisional sudah memiliki konsumen masing-masing. Sehingga dalam hal
persaingan tidak mungkin pasar modern bisa mematikan pasar tradisional.
Dalam rangka itulah dicoba diadakan penelitian untuk mengetahui faktor-faktor
apa saja yang mempengaruhi keputusan konsumen dalam berbelanja di pasar
Tradisional di Kota Semarang. Dari hasil penelitian dapat dijelaskan bahwa
konsumen memutuskan berbelanja di Pasar Tradisional dipengaruhi oleh 15
faktor yang merupakan hasil rotasi dari 43 variabel. Adapun ke-I5 faktor yang
berpengaruh tersebut adalah - faktor produk, harga, saluran distribusi, tradisi
turun temurun, lokasi, pelayanan, santai, jam buka, jasa lain, lengkap, sistem
pembayaran, layout atau penataan, tawar menawar dan faktor status sosial.
Penelitian ini menggunakan analisis factor dengan program SPSS
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