REFERENCES
Abdillah, W., & Hartono, J. (2015). Partial least square (PLS): Alternatif structural
equation modeling (SEM) dalam penelitian bisnis (pp. 22, 103-150).
Penerbit Andi.
Andreani, F., Gunawan, L., & Haryono, S. (2021). Social media influencer, brand
awareness, and purchase decision among Generation Z in Surabaya. Jurnal

Manajemen dan Kewirausahaan, 23(1), 18-26.

https://doi.org/10.9744/jmk.23.1.18:2

Andriana, /A. N., Hijrah, L., Putri, D. A., Putri, W. U., Fauziah, S., & Darus, C. O.
(2022).-Pelatihan strategi-social media marketing' menggunakan Instagram
dalam meningkatkan penjualanonline. VMM (Jurnal Masyarakat Mandiri),
6(2), 1477-1485:

Annur, C. M. (2021, November 15). Ada 91 juta pengguna Instagram di Indonesia,

mayoritas || jusia berapa?| |[Databoks. https://databoks.katadata.co.id/

datapublish/

2021/11/15/ada-91-juta-pengeuna-instagram-di-indonesia-mavyoritas-usia-b

crapa

Appel, G., Grewal, L., Hadi, R., & Stephen, A. T-+(2020). The future of social
media in marketing.“Journal of the Academy of Marketing

Science,48(1),79-95 .https://doi.org/10.1007/s11747-019-00695-

1

Aprilianti, A. (2023). Peran brand awareness memediasi pengaruh social media

marketing terhadap purchase intention. E-Jurnal Manajemen

41


https://doi.org/10.9744/jmk.23.1.18-2
https://databoks.katadata.co.id/datapublish/2021/11/15/ada-91-juta-pengguna-instagram-di-indonesia-mayoritas-usia-berapa
https://databoks.katadata.co.id/datapublish/2021/11/15/ada-91-juta-pengguna-instagram-di-indonesia-mayoritas-usia-berapa
https://databoks.katadata.co.id/datapublish/2021/11/15/ada-91-juta-pengguna-instagram-di-indonesia-mayoritas-usia-berapa
https://databoks.katadata.co.id/datapublish/2021/11/15/ada-91-juta-pengguna-instagram-di-indonesia-mayoritas-usia-berapa
https://doi.org/10.1007/s11747-019-00695-
https://doi.org/10.1007/s11747-019-00695-

Universitas Udayana, 12(3), 280.

https://doi.org/10.24843/ejmunud.2023.v12.103.p04

41


https://doi.org/10.24843/ejmunud.2023.v12.i03.p04

Creswell, J. C. (2017). Research design: Pendekatan metode kualitatif, kuantitatif,
dan campuran (4th ed.). Yogyakarta: Pustaka Pelajar.

Faisal, A., & Ekawanto, 1. (2022). The role of social media marketing in increasing
brand awareness, brand image, and purchase intention.
Indonesian Management and Accounting Research, 20(2), 185—

208. https://doi.org/10.25105/imar.v20i2.12554

Fajri, 1., Rizkyanfi, M., & Smaya, R:(2021). The.effect of social media marketing on
purchase decisions. with brand awareness as an intervening
variable in~Praketa Coffee Shop Purwokerto. The Journal

GastronomyTourism,8(2);97—110.https://doi.org/10.17509/gastur.

v8i2.41922

Febrina, A. (2019). Motif orang tua mengunggah foto anak 'di Instagram (Studi
fenomenologi terhadap orang tua di\Jabodetabek). Jurnal limiah
Abdi llmu, 12(1), 55+65.

Field, A. (2018). Discovering statistics using SPSS(5thsed.). Sage Publications Ltd.

Freberg, K., Graham, Ky McGaughey, K& Freberg, I A. (2014). Who are the
social media influencers? A\ study of public perceptions of
personality.  Public  Relations~~Review, 37, 90-92.

https://doi.org/10.1016/j.;pubrev.2010.11.001

Ghozali, 1., & Latan, H. (2015). Partial least squares: Konsep, teknik dan aplikasi
menggunakan program SmartPLS 3.0 (2nd ed.). Badan Penerbit

Universitas Diponegoro.

42


https://doi.org/10.25105/imar.v20i2.12554
https://doi.org/10.17509/gastur
https://doi.org/10.1016/j.pubrev.2010.11.001

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2011). PLS-SEM: Indeed a silver bullet.
Journal of Marketing Theory and Practice, 19(2), 139-152.

https://doi.org/10.2753/MTP1069-6679190202

Harrigan, P., Daly, T. M., Coussement, K., Lee, J. A., Soutar, G. N., & Evers, U.
(2021). Identifying influencers on social media. International
Journal of Information Management, 56, 102246.

Hestianingsih. (2019). Mengenal jenis-jenis influencer berdasarkan jumlah followers.
(Blog post);

Jitprapai, N4 Kittisaereckul, S«;"& Limsumlitnipa, T. (2021). An exploratory factor
analysis of brand awareness in theilow involvement product on
social media channels. International Journal of Multidisciplinary
Applied~Business , aud  Education Research, 2(9), 828-834.

hitps://doi.org/10.11594/ijmaber.02.09.13

Kamaruddin, K., & Abeysckeray L' ((2013). Structural /equation modelling. In
Inteltectual-capital and-public-sector/performance (pp. 93—123).
Emerald Group Publishing Limited.

https://doi.org/10.4135/9781412983907.011909

Kemp, S. (2021). Digital 2021 Global overview report.

https://datareportal.com/reports/digital-202 1-global-overview-re

port

Kemp, S. (2022). Digital 2022: Global overview report.

https://datareportal.com/reports/digital-2022-global-overview-re

port

44


https://doi.org/10.2753/MTP1069-6679190202
https://doi.org/10.11594/ijmaber.02.09.13
https://doi.org/10.4135/9781412983907.n1909
https://datareportal.com/reports/digital-2021-global-overview-re
https://datareportal.com/reports/digital-2022-global-overview-re

Kim, S. (Sam), Choe, J. Y. (Jacey), & Patrick, J. F. (2018). The effect of celebrity on
brand awareness, perceived quality, brand image, brand loyalty,

and destination attachment to a literary festival. Journal of

Destination Marketing and Management, 9(3), 320-329.




Kurniawan, F., & Adiwijaya, M. (2018). The analysis of online brand community,
online perceived brand reputation, brand trust, brand loyalty at
cafe businesses based in Surabaya. Petra International Journal of

Business Studies, 1(1), 11-22.

https://doi.org/10.9744/ijbs.1.1.11-22

Maulana, I., & Salsabila, O. (2020). Pengaruh social media influencer terhadap
perilaku-konsumtif direra ekonomi digital. Majalah llmiah Bijak,
17(1),28-34.

Nurfarida, I & Sarwoko, E. (2022). Customer.intention berkunjung ke cafe & resto:
Peran social'media marketing. MBR (Management and Business

Review), 6(2). https//doi.0tg/10.21067/mbr.v6i2.7296

Panjaitan, R), & Zusrony; E:(2022). Café-relevant value and ‘brand awareness on
purchase intention: Empirical study of local brand cafe. Inovbiz:
Jurnal Inovasi )| Bisnis ~ Seri Mangjemen Investasi dan
Kewirausahaan, 2(1), 145.

https://doi.org/10:35314/Anovbizmik.v2i1.2281

Patmawati, D., & Miswanto, M. (2022). The effect of social‘media influencers on
purchaseintention: The role-of brand-awareness as a mediator.
International ~Journal™ of Entrepreneurship and Business

Management, 1(2). https://doi.org/10.54099/ijebm.v1i2.374

44


https://doi.org/10.9744/ijbs.1.1.11-22
https://doi.org/10.21067/mbr.v6i2.7296
https://doi.org/10.35314/inovbizmik.v2i1.2281
https://doi.org/10.54099/ijebm.v1i2.374

Riskita, P. B. A. (2022). 10 ide konten Instagram menarik untuk tingkatkan
engagement. Sirclo Store.

https://store.sirclo.com/blog/ide-konten-instagram-menarik/

Rizaty, M. A. (2023, April). Pengguna Instagram di Indonesia capai 109,3 juta per
April 2023. Data Indonesia.

https://dataindonesia.id/digital/detail/pengguna-instagram-di-ind

onesia=capai-1093-juta-per=april-2023

Sari, S., Syamsuddin, S., &, Syahrul, S: (2021). Analisissbrand awareness dan
pengaruhnya“terhadap buying decision mobil Toyota Calya di
Makassar. Journal of \Business Administration (JBA), 1(1), 37—
48.

Sarwono, Y. (2010). Pengertian dasar structural equation modeling (SEM). Jurnal
Ilmiah Mangjemen Bisnis Ukrida, \10(3), 98528.

Sekaran, U., & Bougie, R. (2020). Res¢arch methods for business: A skill building
approach-(8thred.). John:-Wiley-& Sons.

Sitinjak; P:oP. (2021). Pemanfaatan konten-Instagtam dan social media influencer
dalam /meningkatkan brand "awareness’ Saint Mary’s College
Yakarta. Jurnal Visi Komunikasi20(2)p284—293.

Suciningtyas, W. (2012). Pengaruh brand awareness, brand image, dan media
communication terhadap keputusan pembelian. Management
Analysis Journal, 1(1), 2-8.

Sugiyono. (2021). Metode penelitian kuantitatif, kualitatif, dan R&D. Alfabeta.

Theaker, A. (2016). The public relations handbook (5th ed.). Routledge

44


https://store.sirclo.com/blog/ide-konten-instagram-menarik/
https://dataindonesia.id/digital/detail/pengguna-instagram-di-ind

Wolipop Detik. (n.d.). Mengenal jenis-jenis influencer berdasarkan jumlah
followers.

https://wolipop.detik.com/worklife/d-4526297 /mengenal-jenis-je

nisinfluencer-berdasarkan-jumlah-followers



https://wolipop.detik.com/worklife/d-4526297/mengenal-jenis-je

