DAFTAR PUSTAKA

Aharony, N. (2016). Relationships among attachment theory, social capital perspective,
personality characteristics, and Facebook self-disclosure. Aslib Journal of Information

Management, 68(3), 362-386. https://doi.org/10.1108/AJIM-01-2016-0001

Al-Emran, M., Grani¢, A., Al-Sharafi, M. A., Ameen, N., & Sarrab, M. (2020). Examining
the roles of students’ beliefs and security concerns for using smartwatches in higher
education. Journal of Enterprise Information Management, 34(4), 1229-1251.
https://doi.org/10.1108/JEIM-02-2020-0052

Al-Sharafi, M. A., Al-Qaysi, N.,/Iahad, N. A., & Al-Emran, M. (2022). Evaluating the
sustainable use of mobile payment contactless technologies within and beyond the
COVID-19 pandemic using a hybrid SEM-ANN.approach../nternational Journal of
Bank Marketing, 40(5), 1071-1095 . https://doi.org/10.1108/1JBM-07-2021-0291

Alalwan, A. A., Baabdullah, A. M., Al-Debei, M. M., Raman, R., Alhitmi, H. K., Abu-
ElSamen, A. A., & Dwivedi, Y. K. (2024). Fintech and contactless payment: Help or
hindrance? The role of invasion of privacy and information disclosure. International

Journal of Bank Marketing, 42(1), 66-93. https://doi.org/10.1108/1JBM-08-2022-0339

Albort-Morant, G., Sanchis-Pedregosa,C., & Paredes-Paredes, J. R. (2022). Online banking
adoption in Spanish cities and towns. Finding differences through TAM application.
Economic Research-Ekonomska-Istrazivanja_,.35(1),-854-872.
https://doi.org/10.1080/1331677X.2021.1945477

Becker, J., Klein, K., & Wetzels, M. (2016). Hierarchical Latent Variable Models in PLS-
SEM : Guidelines for Using Reflective-Formative Type Models. Long Range Planning,
45(5-6), 359-394. https://dor.org/10.1016/j.1rp.2012.10:001

Boehmer, J., LaRose, R., Rifon, N., Alhabash; S., & Cotten, S. (2015). Determinants of
online safety behaviour: Towards an intervention strategy for college students.
Behaviour and Information Technology, 34(10), 1022—1035.
https://doi.org/10.1080/0144929X.2015.1028448

Canhoto, A. I., Keegan, B. J., & Ryzhikh, M. (2024). Snakes and Ladders: Unpacking the
Personalisation-Privacy Paradox in the Context of Al-Enabled Personalisation in the
Physical Retail Environment. Information Systems Frontiers, 26(3), 1005-1024.

90



https://doi.org/10.1007/s10796-023-10369-7

Choi, B. C. F., Jiang, Z. J., Xiao, B., & Kim, S. S. (2015). Embarrassing exposures in online
social networks: An integrated perspective of privacy invasion and relationship bonding.

Information Systems Research, 26(4), 675—694. https://doi.org/10.1287/isre.2015.0602

Cloarec, J., Meyer-Waarden, L., & Munzel, A. (2022). The personalization—privacy paradox
at the nexus of social exchange and construal level theories. Psychology and Marketing,

39(3), 647-661. https://doi.org/10.1002/mar.21587

Dewi, C. S., & Dominggus, A. (2024). Analysis Of Structural Assurance, Integrity, Easy of
Use And Brand Image On Trust In Use Of P2P Lending. International Journal of
Business, Law, and Education, 5(1), 386-397. https://doi.org/10.56442/ijble.v511.393

Digital, P. P, Kualitas; P., Citra, D. A. N., Tethadap, M., Pembelian, K., & Lokal, S. (2022).
Effects of Perceived Ease of Use, Security, Perceived Usefulness, and Trust on the Use
of E-Wallet “DANA” on ZXY Polytechnic Students. September, 90—100:.

Gaube, S., Lermer, E., & Fischer, P. (2019). The Concept of Risk Perceptionin Health-
Related Behavior Theory and Behavior Change. October; 101-118.
https://doi.org/10.1007/978-3-030-11456-5 7

Gunawan, L., & Samuel, J. Z. (2025). GEN-Z\ S CONTINUANCE USAGE INTENTION OF
GOPAY. 2025(1), 126-142.

Hazarika, B., Shrivastava, U., Singh, V. K., & Rea, A.(2023).- Motivating mobile payment
adoption during global pandemic: insights from protection motivation and theory of
planned-behavior. Global Knowledge, Memory and Communication, 74(5-6), 1547—
1571. https://doi.org/10.1108/GKMC-02-2023-0065

Kamboj, S., Sharma, M., & Sarmah, B. (2022). Impact of mobile banking failure on bank
customers’ usage behaviour: the mediating role of user satisfaction. International
Journal of Bank Marketing, 40(1), 128—153. https://doi.org/10.1108/1IJBM-10-2020-
0534

Katadata, T. P. (2020). Gopay Menjadi Pembayaran Favorite Milenial dan Gen Z.
Katadata.Co.Id. https://katadata.co.id/infografik/5e9a470daSce7/gopay-menjadi-

pembayaran-favorit-milenial-dan-gen-z

91



Keuangan, O. J. (2023). Majalah Edukasi Konsumen Triwulan I1I 2023.
https://ojk.go.id/id/Publikasi/E-Magazine/Documents/Majalah Edukasi Konsumen
Triwulan III 2023.pdf?

Kumar, P., Sharma, S. K., & Dutot, V. (2023). Artificial intelligence (Al)-enabled CRM
capability in healthcare: The impact on service innovation. International Journal of
Information Management, 69, 102598.
https://doi.org/https://doi.org/10.1016/j.ijinfomgt.2022.102598

Lebow, S. (2021). Proximity Mobile pay is on the rise worldwide. E-Marketer.

https://www.emarketer.com/content/proximity-mobile-pay-on-rise-worldwide

Lee, A. R. (2021).dnvestigating the personalization—privacy paradox in internet of things
(Iot) based on dual-factor theory: Moderating effects.of type of iot service and user

value. Sustainability (Switzerland)13(19). https://doi.org/10.3390/su131910679

Lee,J.-M.; & Rha, J.-Y: (2016). Personalization—privacy paradox and consumer conflict.with
the use of location-based mobile commerce. Computers in Human Behavior, 63, 453~

462. https://doi.org/https://dot.org/10.1016/j.chb.2016.05.056

Lee, J., & Rha, J. (2016). Computers in Human Behavior Personalization e privacy paradox
and consumer con fl ict'with the use of location-based mobile commerce. Computers in

Human Behavior, 63,453-462. https://doi.org/10:1016/).chb.2016.05.056

Lei, S. S: L., Chan, I. C. C.;- Tang,J., & Ye, S. (2022). Will tourists take mobile travel-advice?
Examining the personalization-privacy paradox. Journal of Hospitality and Tourism

Management, 50, 288-297 https://doi.org/https://doi.org/10.1016/).jhtm.2022.02.007

Lund-Tennesen, J., & Fossheim, K. (2025). Excessive Digital Surveillance and Data Privacy
Invasion as a Creeping Crisis. Risk, Hazards and Crisis in Public Policy, 16(1).
https://doi.org/10.1002/rhe3.70005

Neupane, P. (2025). Applied Structural Equation Modeling in SMARTPLS A Beginner’s
Roadmap to SEM, Measurement Models, and Path Testing. 13(2).

Pal, D., Arpnikanondt, C., & Razzaque, M. A. (2020). Personal Information Disclosure via
Voice Assistants: The Personalization—Privacy Paradox. SN Computer Science, 1(5).
https://doi.org/10.1007/s42979-020-00287-9

Persada, S. F., Dalimunte, 1., & Nadlifatin, R. (2021). REVEALING THE BEHAVIOR

92



INTENTION OF TECH- SAVVY GENERATION Z TO USE ELECTRONIC WALLET
USAGE : A THEORY OF PLANNED BEHAVIOR BASED. 22(1), 213-226.

Prasetyo, F. H. D. K. E. K. (2025). Comparative Analysis of SmartPLS , WarpPLS , and R
Studio : Accuracy , Features , Usability , and Licensing. 9(3), 907-920.
https://doi.org/10.30829/zero.v913.27040

Rahmadhani, S. D., Buchdadi, A. D., & Fawaiq, M. (2022). Determinants of intention to use
e-wallet in Generation Z. 15(1), 60-77./https://doi.org/10.26740/bisma/v15n1.p60-77

Rippetoe, P. A., & Rogers, R. W. (1987). Effects of components of protection-motivation
theory on adaptive and maladaptive coping with a health threat. In Journal of
Personality and Social Psychology (Vol. 52, Issue 3, pp. 596—604). American
Psychological Association. https://do1.org/10.1037/0022-3514.52.3.596

Sandhu, R K., Vasconcelos-Gomes, J., Thomas, M. A., & Oliveira, T. (2023). Unfolding the
popularity of video conferencing apps — A privacy calculus perspective: International
Journal of Information Management, 68, 102569.
https://doi.org/https://doi.org/10.1016/].1jinfomgt.2022.102569

Shukri, A. F. M., Leong, T/ P.; Rashid, A. A., & Hanif, A. (2024). The Moderating Role of
Structural Assurance inthe Unified Theory of Acceptance and Use of Technology
(UTAUT): A Study of E-wallet Behavioural Intention of Users and Non-users Among
Adults in Malaysia. Malaysian Journal of Consumer and Family Economics, 33, 490—
503. https://dot.org/10.60016/majcafe.v33.18

Vafaei-zadeh, A. (2025). Cybersecurity-awareness-and fear of cyberattacks among online

banking users in Malaysia. 304, 476-505:https://doi.org/10.1108/[JBM-03-2024-0138

Zhu, Y. Q., Kanjanamekanant, K., & Chiu, Y. Te. (2022). Reconeiling the Personalization-
Privacy Paradox: Exploring Privacy Boundaries in Online Personalized Advertising.
Journal of the Association for Information Systems, 24(1), 294-316.
https://doi.org/10.17705/1jais.00775

Karnadi, L. (2023). Analyzing simple PLS-SEM with SmartPLS. Jakarta: Indonesia
Internasional Institute for Life Sciences. Retrieved from
https://repository.i3l.ac.id/jspui/bitstream/123456789/1067/1/4.%20SMART%20PLS.pdf

93



