DAFTAR PUSTAKA

Abdur Rahman Rofi & Masmira Kurniawati (Vol. 8 Issues 1 (2025))

Virtual Try-On and Purchase Intention: The Role of User Experience
https://doi.org/10.57178/jer.v8il.1327

Alprol, A. E., Mansour, A. T., Abdelwahab, A. M., & Ashour, M. (2023).
Advances in Green Synthesis of Metal Oxide Nanoparticles by Marine Algae
for Wastewater Treatment by Adsorption and Photocatalysis Techniques.
Catalysts, 13(5). https?//do1.org/10.3390/catal 13050888

Anggraini, [. D., & Sulistyowati, R. (2020). Pengaruh Visual Merchandising Dan
Store Atmosphere Terhadap Perilaku Impulse Buying. Jurnal Pendidikan
Tata Niaga, 8(1),; 660-666.

Cahyani, B+1., & Purwanto, S. (2022). Pengaruh Visual Merchandising'Dan
Positive Emotion Terhadap Impulse Buying Pada Pelanggan Indomaret Di
Surabaya. Jurnal Ilmiah Manajemen Bisnis Dan Inovasi Universitas Sam
Ratulangi (Jmbi Unsrat), 9(3),.1233—1244.

Caixia Chen., Jiayan Ni., &Peishan Zhang (2024). Virtual Try-On Systems in
Fashion Consumption:-ASystematic Review,.
https://doore/10.3390/app 142411839

Dudziak, A., Stoma, M., & Osmolska, E. (2023).-Analysis of Consumer

Behaviour in the Context of the Place of Purchasing Food Products with
Particular Emphasis on.Local Products. International Journal of
Environmental Research and Public Health, 20(3).
https://doi.org/10.3390/ijerph20032413

Fetrianggi, R. (2021). Analisis Online Visual Merchandising Elements pada Toko
Online Busana Muslim di Indonesia. FINDER: Journal of Visual
Communication Design, 1(2), 1-7.

Fitriani, D. (2019). Pengaruh Gender Terhadap Keputusan Pembelian Produk
Online. Creative Communication and Innovative Technology Journal, 12(1),
99-107. https://core.ac.uk/download/pdf/285995952.pdf

Ghozali,2016: 115. Aplikasi Analisis Multivariate Dengan Program IMB SPSS
23. Badan Penerbit Universitas Diponegoro.

https://jurnalmahasiswa.stiesia.ac.id/index.php/jirm/article/download/687/69
8

42


https://doi.org/10.3390/app142411839
https://doi.org/10.3390/ijerph20032413
https://core.ac.uk/download/pdf/285995952.pdf
https://jurnalmahasiswa.stiesia.ac.id/index.php/jirm/article/download/687/698
https://jurnalmahasiswa.stiesia.ac.id/index.php/jirm/article/download/687/698

Khan, 1., & Rahman, Z. (2015). Brand experience anatomy in retailing: An
interpretive structural modeling approach. Journal of Retailing and
Consumer Services, 24, 60-69.

Majeed, M. U., Aftab, H., Arslan, A., & Shakeel, Z. (2024). Determining online
consumer’s luxury purchase intention: The influence of antecedent factors and
the moderating role of brand awareness, perceived risk, and web atmospherics.
PLoS ONE, 19(2 February), 1-26.
https://doi.org/10.1371/journal.pone.0295514

Sopiyan, P. (2020). Pengaruh Strategi Harga dan Visual Merchandising terhadap
Keputusan Pembelian Online. Jurnal [nspirasi Bisnis Dan Manajemen, 3(2),
193. https://doi.org/10:33603/jibm.v3i2.2204

Sudarsono, B. (2017). Goldmerchant Sebagai Alat Promosi Dalam Meningkatkan
Penjualan Produk Studi 'Kasus: Member Tokopedia. Information
Management for Educators and-Professionals, 2(1); 1-10.

Shafwa, A. N./B. & Kumalasari, R.-/A. D. (2024). Penggunaan Virtual Try-On:
Pengaruh Enjoyment dan Innovativeness pada Niat Beli Kosmetik Online

https.//doi.org/10.31955/mealv813.4673

Pratama, Y. E., Sudarwati, S., & Istigomah; 1. (2019). Keputusan Pembelian Online
Melalui Aplikasi Shopee Di-Surakarta Ditinjau Dari Kualitas Layanan, Online
Customer Review Dan Kepercayaan. Jurnal llmiah. Edunomika, 3(02), 445—
453./https://doi.org/10:29040/jie.v3i02.665

Purnamasari, C., & Karsiwan, W. (2007). Visual merchandising. Asian Textile
Journal, 16(7), 101. https://doi.org/10.5040/9781501365287.3010

Putra, R. A.(2020). PengaruhVisual-Merchandising,-Harga, Dan Kualitas Produk
Terhadap Impulse Buying Behavior (Studi Pada Kensumen Miniso Malang).
2507(February), 1-9.

Quiyi Li (2023). An Analysis of the effects of interactive experience in virtual
changing rooms on consumers’ purchasing intentions.
https://doi.org/10.641737/k0fhm228

Umbara, A., & Setiawan, D.“A.(2022). Analisis Kriminologis Terhadap
Peningkatan Kejahatan Siber di Masa Pandemi Covid-19. Jurnal Riset Ilmu
Hukum, 81-88. https://doi.org/10.29313/jrih.v2i2.1324

Yuen, S. C., Yaoyuneyong, G., & Johnson, E. D. (2013). Augmented reality and

education: Applications and potentials. In R. Huang (Ed.), Reshaping
Learning, The Frontiers of Learning Technologies in Global Context (pp.
385—414). Berlin-Heidelberg: Springer.Doi:10.10007/978-3-642-32301-0 17
Zeinab Zaremohzzabieh , Normala Ismail , Seyedali Ahrari , Asnarulkhadi Abu
Samah. (2021). The effects of consumer attitude on green purchase intention:

A meta-analytic path analysis , https://doi.org/10.1016/].jbusres.2020.10.053

43


https://doi.org/10.1371/journal.pone.0295514
https://doi.org/10.33603/jibm.v3i2.2204
https://doi.org/10.31955/mea.v8i3.4673
https://doi.org/10.29040/jie.v3i02.665
https://doi.org/10.5040/9781501365287.3010
https://doi.org/10.61173/k0fhm228
https://doi.org/10.29313/jrih.v2i2.1324
https://doi.org/10.1016/j.jbusres.2020.10.053

