
17  

DAFTAR PUSTAKA 
 
Alamsyah, D. P., & Syarifuddin, D. (2018). Store image: Mediator of social 

responsibility and customer perceived value to customer trust for organic 
products. IOP Conference Series: Materials Science and Engineering, 288, 
012045. 

Alamsyah, D. P., Trijumansyah, A., & Hariyanto, O. I. B. (2017). Mediating of store 
image on customer trust for organic vegetables. MIMBAR, Jurnal Sosial 
dan Pembangunan, 33(1). 

Alqurashi, A., & Kumar, S. (2022). Climate values as predictor of climate change 
perception in the Kingdom of Saudi Arabia. Frontiers in Psychology, 13, 
998477. https://doi.org/10.3389/fpsyg.2022.998477 

Anggita, V. (2021, October 24). INOV olah 11.600 ton sampah di kuartal I/2021. 
SWA. https://swa.co.id/read/312068/inov-olah-11-600-ton-sampah-di-
kuartal-i-2021 

Apriyani, N., Salim, M., & Santi, F. (2023). Attitude towards green products and 
green purchase intention on the green purchase behavior of detergent 
products in the city of Bengkulu. The Manager, 5(2). 

Arbuckle, J. G., Morton, L. W., & Hobbs, J. (2013). Farmer beliefs and concerns 
about climate change and attitudes toward adaptation and mitigation: 
Evidence from Iowa. Climatic Change, 118(3–4), 551–563. 
https://doi.org/10.1007/s10584-013-0700-0 

Budianto, Y. (2023, November 29). Peliknya pengelolaan sampah kemasan 
plastik. Kompas.id. 
https://www.kompas.id/baca/humaniora/2023/11/29/peliknya-pengelolaan-
sampah-kemasan-plastik 

Desnita, Usmeldi, & Hidayat, H. (2023). Students’ Environmentally-Friendly 
Behavior: the Mediating Effect Investigation. Jurnal Pendidikan IPA 
Indonesia, 12(1), 43–54.  

https://doi.org/10.15294/jpii.v12i1.40219 
Finaka, A. W. (2023). Indonesia darurat sampah plastik di laut. Indonesia Baik. 

https://indonesiabaik.id/infografis/indonesia-darurat-sampah-plastik-laut 
Hlaváček, M., Čábelková, I., Brož, D., Smutka, L., & Prochazka, P. (2023). 

Examining green purchasing: The role of environmental concerns, 
perceptions on climate change, preferences for EU integration, and media 
exposure. Frontiers in Environmental Science, 11, 1130533. 

Hurlock, E. B. (1996). Psikologi perkembangan. Erlangga. 
Immawati, S. A., Sukardiman, D. F., & Setiyawati, R. (2024). Perilaku pembelian 

ramah lingkungan: Tinjauan terhadap persepsi nilai, persepsi risiko, dan 
kepercayaan di Niceso Kota Tangerang. Journal of Indonesian Marketing 
Association, 2(2), 123–133. 

Jayani, H. D. (2021, June 19). 5 alasan konsumen belanja produk ramah 
lingkungan. Databoks. https://databoks.katadata.co.id/produk-
konsumen/statistik/a7c5e69df2a64c6/5-alasan-konsumen-belanja-produk-
ramah-lingkungan 

Jayanti, N. D. (2013). Analisis faktor-faktor yang mempengaruhi green purchasing 
(Survei pada pelanggan Tupperware di Kota Malang) [Skripsi tidak 
diterbitkan, Universitas Brawijaya]. 

Joshi, Y., & Rahman, Z. (2015). Factors affecting green purchase behaviour and 
future research directions. International Strategic Management Review, 

https://doi.org/10.3389/fpsyg.2022.998477
https://doi.org/10.1007/s10584-013-0700-0
https://www.kompas.id/baca/humaniora/2023/11/29/peliknya-pengelolaan-sampah-kemasan-plastik
https://www.kompas.id/baca/humaniora/2023/11/29/peliknya-pengelolaan-sampah-kemasan-plastik
https://databoks.katadata.co.id/produk-konsumen/statistik/a7c5e69df2a64c6/5-alasan-konsumen-belanja-produk-ramah-lingkungan
https://databoks.katadata.co.id/produk-konsumen/statistik/a7c5e69df2a64c6/5-alasan-konsumen-belanja-produk-ramah-lingkungan
https://databoks.katadata.co.id/produk-konsumen/statistik/a7c5e69df2a64c6/5-alasan-konsumen-belanja-produk-ramah-lingkungan


18  

3(1–2), 128–143. https://doi.org/10.1016/j.ism.2015.04.001 
Lee, K., Kim, H. Y., & Kim, M. (2020). Antecedents of green purchase behavior: 

An examination of moderating role of social value orientation. 
Sustainability, 12(12), 4824. https://doi.org/10.3390/su12124824 

Milfont, T. L. (2012). The interplay between knowledge, perceived efficacy, and 
concern about global warming and climate change: A one-year longitudinal 
study. Risk Analysis, 32(6), 1003–1020. https://doi.org/10.1111/j.1539-
6924.2012.01800.x 

Mills, R. M. (2012). What it means to go green: Reduce, reuse, repurpose and 
recycle. Journal of Utah State University. 

Niinimäki, K. (2010). Eco-clothing, consumer identity and ideology. Sustainable 
Development, 18(3), 150–162. https://doi.org/10.1002/sd.455 

Nguyen, T. L., Huynh, M. K., Ho, N. N., Le, T. G. B., & Doan, N. D. H. (2022). 
Factors affecting environmental consciousness on green purchase 
intention: An empirical study of Generation Z in Vietnam. Journal of Asian 
Finance, Economics and Business, 9(1), 333–343. 

Onurlubaş, E. (2018). The effect of green marketing mix on the green product 
purchasing behaviour of consumers. In M. Rusev, E. Strauss, C. Avcıkurt, 
A. Soykan, & B. Parlak (Eds.), Social sciences researches in the globalizing 
world (pp. 752–768). St. Kliment Ohridski University Press. 

Patamitha, T. (2017, October 25). Mahal, alasan orang tak mau beli produk ramah 
lingkungan. Viva.co.id. https://www.viva.co.id/gaya-hidup/inspirasi-
unik/957916-mahal-alasan-orang-tak-mau-beli-produk-ramah-lingkungan 

Peattie, K. (2010). Green consumption: Behavior and norms. In M. R. Redclift & G. 
Woodgate (Eds.), The international handbook of environmental sociology 
(2nd ed., pp. 491–510). Edward Elgar. 

Permata, A. D. (2022, October 31). Gaya hidup praktis sebabkan penggunaan 
plastik sekali pakai tinggi. Antaranews.com. 
https://www.antaranews.com/berita/2723293/gaya-hidup-praktis-
sebabkan-penggunaan-plastik-sekali-pakai-tinggi 

Sari, N. (2020, January 7). Pemprov DKI larang penggunaan plastik sekali pakai 
mulai Juli 2020. Kompas.com. 
https://megapolitas.kompas.com/read/2020/01/07/10554371/pemprov-dki-
larang-penggunaan-plastik-sekali-pakai-mulai-juli-2020 

Schiffman, L. G., & Wisenblit, J. (2015). Consumer behavior (11th global ed.). 
Pearson Australia. 

Spence, A., Poortinga, W., & Pidgeon, N. (2012). The psychological distance of 
climate change. Risk Analysis, 32(6), 957–972. 
https://doi.org/10.1111/j.1539-6924.2011.01695.x 

Sutikno, V., & Anandya, D. (2021). Faktor yang mempengaruhi green purchase 
behavior generasi milenial di Indonesia. Jurnal MEBIS: Manajemen dan 
Bisnis, 6(1). 

Tivany, A. W. (2018, October 31). Kenapa sih orang Indonesia boros banget 
menggunakan plastik? Vice. https://www.vice.com/id/article/kenapa-sih-
orang-indonesia-boros-banget-menggunakan-plastik 

Utama, E. A. P. (2022). Faktor yang mempengaruhi minat pembelian produk 
ramah lingkungan (Studi kasus pada Gen Z di Jabodetabek) [Skripsi tidak 
diterbitkan, STIE Indonesia Banking School]. 

Utomo, A. Z., & Dwiyanto, B. M. (2022). Pengaruh green marketing dalam 
sosialisasi “Diet Kantong Plastik” terhadap keputusan pembelian pada 

https://doi.org/10.1016/j.ism.2015.04.001
https://doi.org/10.3390/su12124824
https://doi.org/10.1111/j.1539-6924.2012.01800.x
https://doi.org/10.1111/j.1539-6924.2012.01800.x
https://doi.org/10.1002/sd.455
https://doi.org/10.1111/j.1539-6924.2011.01695.x


19  

produk eco bag (Tas Belanja Ramah Lingkungan) Alfamart melalui minat 
beli sebagai variabel intervening (Studi pada konsumen Alfamart di 
Kabupaten Pati). Diponegoro Journal of Management, 11(5). 

Valkengoed, A. M. van, Steg, L., & Perlaviciute, G. (2021). Development and 
validation of a climate change perceptions scale. Journal of Environmental 
Psychology. 

Walker, J. (2000). Environmental ethics. British Council Library Cataloging and 
Data. 

Witte, K. (1992). Putting the fear back into fear appeals: The extended parallel 
process model. Communication Monographs, 59(4), 329–349. 
https://doi.org/10.1080/03637759209376276 

Witte, K., Meyer, G., & Martell, D. (2001). Effective health risk messages: A step-
by-step guide. Sage Publications. 

Young, W., Hwang, K., McDonald, S., & Oates, C. J. (2010). Sustainable 
consumption: Green consumer behaviour when purchasing products. 
Sustainable Development, 18(1), 20–31. https://doi.org/10.1002/sd.394 

https://doi.org/10.1080/03637759209376276
https://doi.org/10.1002/sd.394

