DAFTAR PUSTAKA

DataReportal (2024) Global Digital Insight 2024

We Are Social (2024) Special Report Digital 2024, We Are Social.
https://datareportal.com/reports/digital-2024-indonesia

Arif, M. (2024). Keputusan Pembelian Online: Peran Ecomerce dan Brand
Awareness  Dimediasi  Dropshipping. umsu press. Diakses dari
https://www.google.co.id/books/edition/Keputusan_Pembelian Online Pe
ran_Ecomerc/ 5s3EQAAQBAIJ?hl=en&gbpv=0

Assael, H. (2013). Consumer Behavior and Marketing Action (4th ed.). Kent
Publishing Company. Diakses dari
https://archive.org/details/consumerbehavior0000assa/mode/2up

Atika Wati, Andini Nurhayati, Aulia Febywasila, Andini Sifa Oktiana Sari, Reza,
& Hardian Pratama. (2024). Pelatihan Copywriting dan Strategi Konten
untuk Menarik Minat Konsumen pada UKM RedRoseFlorist. Volume
2(Issue 4). https://doi.org/10.30762

Aulia Fadhilah Hana, Desrizal, Arie Dewi, Siti Hardiati Wulandari, & Endah
Fantini. (2024). Peran Copywriting Pada Iklan “Jadi Lebih Baik “ Bank
Mandiri di Media Sosial Instagram Dalam Meningkatkan Jumlah Nasabah
JVolumel,No4. https://doi.org/10.59407

Bruno Godey, Aikatereni Manthio, Daniele Pederzoli, Joonas Rokka, Gaetano
Aiello, Raffaele Donvito, & Rahul Singh. (2016). Social media marketing
efforts of luxury brands: Influence on brand equity and consumer

behavior. 69(12), 5833-5841. https://doi.org/10.1016

55


https://datareportal.com/reports/digital-2024-indonesia
https://www.zotero.org/google-docs/?broken=xRozKX
https://www.zotero.org/google-docs/?broken=xRozKX
https://www.zotero.org/google-docs/?broken=xRozKX
https://www.zotero.org/google-docs/?broken=xRozKX
https://www.zotero.org/google-docs/?broken=22xoAe
https://www.zotero.org/google-docs/?broken=22xoAe
https://archive.org/details/consumerbehavior0000assa/mode/2up
https://www.zotero.org/google-docs/?broken=xkbRdh
https://www.zotero.org/google-docs/?broken=xkbRdh
https://www.zotero.org/google-docs/?broken=xkbRdh
https://www.zotero.org/google-docs/?broken=xkbRdh
https://www.zotero.org/google-docs/?broken=Ib0b8l
https://www.zotero.org/google-docs/?broken=Ib0b8l
https://www.zotero.org/google-docs/?broken=Ib0b8l
https://www.zotero.org/google-docs/?broken=Ib0b8l
https://www.zotero.org/google-docs/?broken=5CQYHD
https://www.zotero.org/google-docs/?broken=5CQYHD
https://www.zotero.org/google-docs/?broken=5CQYHD
https://www.zotero.org/google-docs/?broken=5CQYHD
https://doi.org/10.1016

Cashman, J. (2014). The Big Book of Digital Marketing. Digital Firefly
Marketing. Diakses dari
https://digitalfireflymarketing.com/wp-content/uploads/2017/02/Big-Book
-of-Digital-Marketing.pdf

Dini Safitri. (2022). Pemanfaatan Copywriting untuk Meningkatkan Brand
Awareness Usaha Mikro Kecil dan Menengah (UMKM). pp.30-34.

Elmira Djafarona. (2021). ‘Instagram made Me buy it’: Generation Z impulse
purchases in fashion industry. 59. https://doi.org/10.2345

Firmansyah, A. (2020). Komunikasi Pemasaran (1st ed.). CV. Penerbit Qiara
Media.file:///E:/Jurnal%20Skripsi/Jurnal%20Bab%201I/Buku-Komunikasi
-Pemasaran.pdf

Febri Asiani. (2020). Persuasive Copywriting Sebuah seni. Yogyakarta. Anak
Hebat Indonesia. Diakses dari
https://www.google.co.id/books/edition/Persuasive_Copywriting/09byDw
AAQBAJ?hl=en&gbpv=0

Gabriella, V. (n.d.). Seni Copywriting Dari Tulisan Jadi Cuan. PT Elex Media
Komputindo.https://books.google.co.id/books?id=ruHQEAAAQBAJ&prin
tsec=frontcover&hl=id#v=onepage& q&f=false

Kartomo T.K. (2025). Buku Ajar Pengantar Digital Marketing. Sonopedia
Publishing Indonesia. Diakses dari
https://www.google.co.id/books/edition/Buku_Ajar Pengantar Digital M
arketing/Sn9QEQAAQBAJ?hl=en&gbpv=0

Hu,Yuheng and Manikonda, Lydia and Khambampati, & Subbarao. (2014). What

56


https://www.zotero.org/google-docs/?broken=PXywlk
https://www.zotero.org/google-docs/?broken=PXywlk
https://www.zotero.org/google-docs/?broken=RJEEyk
https://www.zotero.org/google-docs/?broken=RJEEyk
https://www.zotero.org/google-docs/?broken=HD6euq
https://www.zotero.org/google-docs/?broken=HD6euq
https://www.zotero.org/google-docs/?broken=LFDgdz
https://www.zotero.org/google-docs/?broken=LFDgdz
https://www.zotero.org/google-docs/?broken=LFDgdz
https://www.zotero.org/google-docs/?broken=a65mOj
https://www.zotero.org/google-docs/?broken=a65mOj
https://www.zotero.org/google-docs/?broken=AQuOId
https://www.zotero.org/google-docs/?broken=AQuOId
https://www.zotero.org/google-docs/?broken=AQuOId
https://www.zotero.org/google-docs/?broken=WBXfv7

we Instagram: A first analysis of Instagram photo content and user types.
8, 595-598. https://doi.org/10.1609 Jelajah Kampoeng Djadhoel. (n.d.).
https://online.fliphtml5.com/mrjny/tkay/#p=1

Istijanto M.M. (2013). Riset Sumber Daya Manusia. Jakarta. Diakses dari
https://www.google.co.id/books/edition/Riset_Sumber Daya Manusia/JZ
RnDwAAQBAJ?hl=en&gbpv=0

Kotler, P. & Gary Armstrong. (2008). Prinsip-prinsip Pemasaran. Jakarta
Erlangga. Diakses melalui
file:///C:/Users/User/Downloads/425529173-buku-prinsip-prinsip-pemasar
an-philip-kotler-gary-armstrong-jilid-1-edisi-12-pdf.pdf

Miles, M. B., Huberman, A. M., & Saldana, J. (2014). Qualitative data analysis:
A methods ~ sourcebook  (3rd ed.). Sage Publications.
https://www.metodos.work/wp-content/uploads/2024/01/Qualitative-Data-
Analysis.pdf

Nailul Mona & Revva Rivald Fernanda Pramulia. (2023). Peran Copywriter
Dalam Membangun Brand Awareness Sarimi Puass di Instagram. Jol. 5:
Iss. 1, Article 7. https://doi.org/10.7454/jsht.v511.1019

Nurul Wahda Aulia Halim, Hasriani Amin, & Fera Tri Susilawaty. (2024). Strategi
Copywriting (@Beautykendari : Pendekatan Teori AIDA Dalam
Meningkatkan Engagement Konsumen. Volume 9. No. 1, 239-249.
https://doi.org/10.52423

Kotler P dan Armstrong G. Prinsip-Prinsip Pemasaran (8th ed., Vol. 1). (2001).

Erlangga. Diakses melalui

57


https://www.zotero.org/google-docs/?broken=WBXfv7
https://www.zotero.org/google-docs/?broken=WBXfv7
https://doi.org/10.1609
https://www.zotero.org/google-docs/?broken=wTJ62Z
https://online.fliphtml5.com/mrjny/tkay/#p=1
https://www.zotero.org/google-docs/?broken=CaRQrw
https://www.zotero.org/google-docs/?broken=CaRQrw
https://www.zotero.org/google-docs/?broken=LKoQcy
https://www.zotero.org/google-docs/?broken=LKoQcy
https://www.zotero.org/google-docs/?broken=LKoQcy
https://www.zotero.org/google-docs/?broken=LKoQcy
https://www.zotero.org/google-docs/?broken=BoqjZG
https://www.zotero.org/google-docs/?broken=BoqjZG
https://www.zotero.org/google-docs/?broken=BoqjZG
https://www.zotero.org/google-docs/?broken=sG0jgS
https://www.zotero.org/google-docs/?broken=sG0jgS
https://www.zotero.org/google-docs/?broken=sG0jgS
https://www.zotero.org/google-docs/?broken=sG0jgS
https://www.zotero.org/google-docs/?broken=NEUkNa
https://www.zotero.org/google-docs/?broken=NEUkNa

file:///C:/Users/User/Downloads/425529173-buku-prinsip-prinsip-pemasar
an-philip-kotler-gary-armstrong-jilid-1-edisi-12-pdf.pdf

Rara Mutiara Sopari, W. D. A. (2024). Pengaruh VisualContent Marketing Dan
Copywriting Terhadap Tingkat Engagement Pengguna Instagram Di Kota
Bandung. Vol. 7 No. 3. https://doi.org/10.37817

Robert W Bly. (2020). The Copywriter’s Handbook: A Step-By-Step Guide To
Writing Copy That Sells (4th ed.). Holt Paperbacks. Diakses dari
file:///E:/Jurnal%?20Skripsi/Jurnal%20untuk%?20plagiasi/383219183-The-
Copywriter-s-Handbook-by-Robert-W-Bly.pdf

Siswanto, T. (2018). Optimalisasi Sosial Media Sebagai Media Pemasaran Usaha
Kecil Menengah. Liquidity, 2(1), 80—86. https://doi.org/10.32546

Sugget, P. (2020). The Art of Copywriting: How to Write Compelling and
Persuasive Messages. Wiley.

Sugiyono. (2022). Metode penelitian kuantitatif, kualitatif, dan R&D. Bandung.
Alfabeta.

Sugiyono. (2022). Metode penelitian kuantitatif, kualitatif, dan R&D. Bandung.
Alfabeta.

(N.d.-b). https://datareportal.com/reports/digital-2024-indonesia

(Arif, 2024)

Alfarisy Fitri dkk. Jelajah Kampoeng Djadhoel. 2024. Semarang. Diakses dari

https://online.fliphtml5.com/mrjny/tkay/#p=1

58


https://www.zotero.org/google-docs/?broken=8tY5yS
https://www.zotero.org/google-docs/?broken=8tY5yS
https://www.zotero.org/google-docs/?broken=8tY5yS
https://www.zotero.org/google-docs/?broken=7zMg51
https://www.zotero.org/google-docs/?broken=7zMg51
https://www.zotero.org/google-docs/?broken=zEtzem
https://www.zotero.org/google-docs/?broken=zEtzem
https://www.zotero.org/google-docs/?broken=mxsjRT
https://www.zotero.org/google-docs/?broken=mxsjRT
https://www.zotero.org/google-docs/?broken=l27sHy
https://www.zotero.org/google-docs/?broken=l27sHy
https://www.zotero.org/google-docs/?broken=pSkScC
https://www.zotero.org/google-docs/?broken=pSkScC
https://www.zotero.org/google-docs/?broken=2KyD0H
https://www.zotero.org/google-docs/?QjquMF

	DAFTAR PUSTAKA 

