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ABSTRAK

Perkembangan teknologi saat ini dapat merubah masyarakat menjadi modern dan praktis,
contohnya tren belanja secara online, seperti pada platform belanja online di indonesia yaitu
Shopee, Markrtplace Shopee menawarkan berbagai promo flash sale dan ada juga live
streaming untuk menarik konsumen supaya melakukan pembelian sesuatu secara implusif.
Tujuan penelitian ini adalah untuk mengetahui pengaruh flase sale dan live streaming
terhadap pembelian implusif pada marketplace Shopee di Unika Soegijapranata Semarang.
Penelitian ini menunjukan hasil bahwa flash sale dan live streaming berpengaruh signifikan
terhadap pembelian implusih pada marketplace shopee di Unika Soegijapranata.

Kata kunci : Flash Sale; Live Streaming; Pembelian Implusif

ABSTRACT

Current technological developments can change society to become modern and practical, for
example the emergence of online shopping trends, such as on one of the online shopping
platforms in Indonesia, namely Shopee. The Shopee marketplace offers various promotions
such as flash sales and live streaming to attract consumers to make impulsive buying. The
aim of this research is to test the effect of flash sales and live streaming on impulse buying on
the Shopee marketplace in Soegijapranata University. The population in this research are
consumers who have watched live streaming and are aware of the flash sale program on the
Shopee marketplace in Soegijapranata University. This research shows the results that flash
sales and live streaming have a significant positive effect on impulse buying on the Shopee
marketplace in Soegijapranata University
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