
29 
 

BIBLIOGRAPHY 

Aufderheide, P. (1986). Music Videos: The Look of the Sound. Journal of Communication, 

36(1), 57–78. https://doi.org/10.1111/j.1460-2466.1986.tb03039.x 

Cheng, C. (2011). The Death of Music Videos?: An Analysis on the Effectiveness of Music 

Videos as a Promotional Tool. 

Pushmin, A. (2023). Music Management: Production System and Promotion in the Music 

Industry. Socio-Cultural Management Journal, 6(1), 140–164. 

https://doi.org/10.31866/2709-846X.1.2023.278666 

Schwartz, L. (2007, July 24). Making Music Videos: Everything You Need to Know from the 

Best in the Business. Billboard Books, U.S. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


