DAFTAR PUSTAKA

Abdul Kohar Septyadi, M., Salamah, M., & Nujiyatillah, S. (2022). Literature
Review Keputusan Pembelian Dan Minat Beli Konsumen Pada Smartphone:
Harga Dan Promosi. Jurnal Manajemen Pendidikan Dan llmu Sosial, 3(1),
301-313. https://doi.org/10.38035/jmpis.v3i1.876

Afiah, N., Ramli, & Junaeda. (2023). SEIKO : Journal of Management &
Business Pengaruh Harga Dan Kualitas Produk Terhadap VVolume Penjualan
PT. Bu’cuwa Family Group Kabupaten Mamuju. SEIKO : Journal of
Management & Business, 6(2), 265-271.

Alam, A. S., & Fathima M.S, A. (2023). Implication of theory of planned
behavior and marketing mix variables in assessing the mindset of consumers
for solar products in India. International Journal of Energy Sector
Management, 17(1), 128-144. https://doi.org/10.1108/1JESM-07-2021-0003

Candra, K., Mangerbang Siregar, R., Candra, D., & Ramadani, A. (2024). Centra
Furnindo. 8(1), 1237-1252.

Cantamessa, M., & Montagna, F. (2023). Management of Innovation and Product
Development. In Management of Innovation and Product Development.
https://doi.org/10.1007/978-1-4471-7531-5

Connelly, B. L., Certo, S. T., Ireland, R. D., & Reutzel, C. R. (2011). Signaling
theory: A review and assessment. Journal of Management, 37(1), 39-67.
https://doi.org/10.1177/0149206310388419

Dai, M. M., Mattoasi, & Husain, S. P. (2023). Efektivitas Penetapan Harga Jual
Produk dalam Meningkatkan VVolume Penjualan Pada UMKM Pabrik Tahu
Barokah. Jurnal Informatika Ekonomi Bisnis, 5, 1006—1012.
https://doi.org/10.37034/infeb.v513.692

Dr. H. Zuchri Abdussamad, S.I.K., M. S. (2021). Metode Penelitian Kualitatif.

Fakhrudin, A., Valeria, M., & Awan. (2022). Bauran Pemasaran. Bauran
Pemasaran, 3, 1-91.

Fauzi, A., & dkk. (2022). Metodologi Penelitian. In Suparyanto dan Rosad (2015.
Fernandes, A. A. (2022). Product and service design innovation. In Product and
Service Design Innovation. https://doi.org/10.1007/978-3-031-12774-8

Kotler, P., Armstrong, G., & Balasubramanian, S. (2023). Principles of
Marketing. In Pearson.

Kruachottikul, P., Tea-makorn, P., Dumrongvute, P., Hemrungrojn, S., Nupairoj,
N., Junchaya, O., & Vinayavekhin, S. (2024). MediGate: a MedTech product
innovation development process from university research to successful
commercialization within emerging markets. Journal of Innovation and
Entrepreneurship, 13(1). https://doi.org/10.1186/s13731-024-00439-8

Lukiewska, K. (2024). Innovation and Industry 4.0 in building the international
competitiveness of food industry enterprises: The perspective of food
industry representatives in Poland. Economics and Business Review, 10(3),
216-241. https://doi.org/10.18559/ebr.2024.3.1195

Mackiewicz, J. (2018). A Mixed-Method Approach. In Writing Center Talk over
Time. https://doi.org/10.4324/9780429469237-3

Manhas, P. S., Sharma, P., & Quintela, J. A. (2024). Product Innovation and

60



61

Customer Experience: Catalysts for Enhancing Satisfaction in Quick Service
Restaurants. Tourism and Hospitality, 5(3), 559-576.
https://doi.org/10.3390/tourhosp5030034

Mariam, S., & Aryani, F. (2023). Implementation of the Marketing Mix Strategy
in Increasing Sales Volume at Three-Five Convenience Stores in Tangerang
City. 8(1), 405-415.

Mulyana, R., Rusu, L., & Perjons, E. (2024). Key ambidextrous IT governance
mechanisms for successful digital transformation: A case study of Bank
Rakyat Indonesia (BRI). Digital Business, 4(2), 100083.
https://doi.org/10.1016/j.digbus.2024.100083

Novi Angga Safitri, S.Sy., M. M. (2023). Manajemen Pemasaran.

Padang, N., Irawan, S. I., Atika, R., Br. Manalu, J., & Sitorus, J. S. (2022). Effect
of Production Costs, Promotional Costs, and Sales VVolume on Net Profit in
Manufacturing Companies. Jurnal Iptek Terapan, 16(3), 374-381.

Pahmi, P., Tasrim, T., Jayanti, A., Rachmadana, S. L., Irfan, A., & Alim, A.
(2023). Marketing Mix Improves Consumer Purchase Decisions. Jurnal
Ekonomi Pembangunan STIE Muhammadiyah Palopo, 9(2), 368.
https://doi.org/10.35906/jep.v9i2.1699

Philip Kotler, & Gary Armstrong. (2018). Principles of Marketing.

Rangaswamy, E., Nawaz, N., Mohamed, S. B. S., & Joy, G. V. (2024). A study on
entrepreneurial innovation among entities in Singapore. Journal of
Innovation and Entrepreneurship, 13(1). https://doi.org/10.1186/s13731-024-
00362-y

Retnaningsih, Melani Sukma Yuridis, & Febriantina Dewi. (2023). How Does the
Implementation of Social Entrepreneurship Business-to-Business Marketing
Strategy? Journal of Consumer Sciences, 8(3), 318-339.
https://doi.org/10.29244/jcs.8.3.318-339

Saputra;, E. M. R. R. S. E., Muhammad, D. S. B. T. A. N. K., & Jahja, H. A. N. S.
K. A. S. (2023). Research Ques ons.

Suardika, I. K., & Sari Dewi, M. (2021). The Influence of Brand, Product Quality
and Price on Sales VVolume of Samana Mart Stores. International Journal of
Social Science and Business, 5(2), 256-261.
https://doi.org/10.23887/ijssb.v5i2.34766

Sudiyono, Kurniawati, M., & Mustikowati, R. I. (2018). Manajemen Pemasaran
Usaha Wisata. Manajemen Pemasaran Usaha Wisata, 6.

Swastha, Basu, I. (2014). Manajemen Pemasaran Modern. Liberty, Yogyakarta.
https://doi.org/10.1017/CB09781107415324.004

Ulandari, O. (2023). Efektivitas marketing mix 4P terhadap penjualan BUMDes
“Sumber Rejeki” Desa Samir Kecamatan Ngunut Kabupaten Tulungagung.
Entrepreneurship Bisnis Manajemen Akuntansi (E-BISMA), 4(1), 183-195.
https://doi.org/10.37631/ebisma.v4il1.931

Vildayanti, R. A. (2020). Analisis Strategi Marketing Mix (4p) Dalam
Meningkatkan VVolume Penjualan Pada Perusahaan Jasa Periklanan Bigevo
Di Jakarta SelatanTahun 2019. JIMEK : Jurnal Ilmiah Mahasiswa Ekonomi,
3(2), 248-272.



