DAFTAR PUSTAKA

Assael, H. (2001). Consumer Behavior and Marketing Action. Ed 6. Boston:
Kent Publishing Company.

Badan Akreditasi Nasional Perguruan Tinggi. “Distribusi Peringkat.” Accessed
October 31, 2023.

https://www.banpt.or.id/banpt2024/data-akreditasi/distribusi-peringkat-

akreditasi/

Sitorus S.A., Romli N.A., Tingga, C.P. (2022). Brand Marketing : The Art Of

Branding. Banding : Media Sains Indonesia

Buchari A. (2000). Manajemen Pemasaran dan Pemasaran Jasa. Bandung:
Alfabeta.

Budiastuti, D., & Bandur, A. (2018). Validitas dan Reliabilitas Penelitian
Dengan Analisis dengan NVIVO, SPSS dan AMOS, Jakarta: Mitra

Wacana Media.

Burhanuddin R.A., Wicaksono B.W., Hanafiah F.P. (2023). Rebranding Bank
KB Bukopin dalam Membangun Brand Image Perusahaan. Jurnal
Universitas Dharmawangsa. 2023;17:1216-32.
https://jurnal.dharmawangsa.ac.id/index.php/juwarta/article/view/3447/

pdf

Chatterjee, J. An Analysis of Consumer’s Perception Towards Rebranding: A
Study of Hero MotoCorp. Journal of Modern Accounting and Auditing.
2019;15(4):210-219.

https://www.researchgate.net/publication/332719638 An Analysis of

Consumers' Perception Towards Rebranding A Study of Hero Mot
oCorp
Clifton R., & Simmons, J. (2009). Brand and Branding. Canada: Bloomberg

Press.

De Chernatony, L & Dall’Olmo. Experts' Views About Defining Services

34


https://www.banpt.or.id/banpt2024/data-akreditasi/distribusi-peringkat-akreditasi/
https://www.banpt.or.id/banpt2024/data-akreditasi/distribusi-peringkat-akreditasi/
https://jurnal.dharmawangsa.ac.id/index.php/juwarta/article/view/3447/pdf
https://jurnal.dharmawangsa.ac.id/index.php/juwarta/article/view/3447/pdf
https://www.researchgate.net/publication/332719638_An_Analysis_of_Consumers'_Perception_Towards_Rebranding_A_Study_of_Hero_MotoCorp
https://www.researchgate.net/publication/332719638_An_Analysis_of_Consumers'_Perception_Towards_Rebranding_A_Study_of_Hero_MotoCorp
https://www.researchgate.net/publication/332719638_An_Analysis_of_Consumers'_Perception_Towards_Rebranding_A_Study_of_Hero_MotoCorp

Brands and the Principles of Services Branding. Journal of Business
Research.1999;46(2):181-192.
https://www.researchgate.net/publication/223843297 Experts' Views

About Defining Services Brands and the Principles of Services Br

anding

Fast Company. “Twitter’s Rebrand to X Is Destined To Fail, Critics Say”. 24
July 2023. Accessed November 11, 2024.

https://www.fastcompany.com/90927580/elon-musk-twitter-rebrand-x-
bad-idea

Fauzy, A. (2019). Metode Sampling. Banten: Universitas Terbuka.

Indika, D.R., & Dewi, W.U. Analisis Rebranding untuk Membentuk Favorable
Brand Image pada Radio Play 99ers. JBMI (Jurnal Bisnis, Manajemen,
dan Inform). 2018;15(2):121-35.

https://journal.unhas.ac.id/index.php/jbmi/issue/download/614/131

Juariah B.G.A., & Fadeli, D. Sikap dan Persepsi Konsumen terhadap Keputusan
Pembelian Online di Sungai Lilin Musi Banyuasin. Jurnal Ilmu

Manajemen Universitas Muhammadiyah Palembang. 2017;164-74.

https://jurnal.um-

palembang.ac.id/ilmu manajemen/article/view/1587/1332

Kapferer, J. (2008).The Strategic Brand Management. London: Kogan Page.

Keller, K.L. (2013). Strategic Brand Management ; Building, Measuring, and
Managing Brand Equity. Fourth Edition Harlow, English: Pearson
Education Inc.

Kotler, P., & Keller, K.L. (2018). Manajemen Pemasaran. Jakarta : Penerbit
Erlangga.

Kumara, A.R. (2018). Metodologi Penelitian Kualitatif.

Makasi, A., Krishna Govender., Nyasha Madzorera. Re-Branding and Its
Effects on Consumer Perceptions: A Case Study of a Zimbabwean Bank.

Mediterranean Journal of Social Sciences 2014;5(20)

35


https://www.researchgate.net/publication/223843297_Experts'_Views_About_Defining_Services_Brands_and_the_Principles_of_Services_Branding
https://www.researchgate.net/publication/223843297_Experts'_Views_About_Defining_Services_Brands_and_the_Principles_of_Services_Branding
https://www.researchgate.net/publication/223843297_Experts'_Views_About_Defining_Services_Brands_and_the_Principles_of_Services_Branding
https://www.fastcompany.com/90927580/elon-musk-twitter-rebrand-x-bad-idea
https://www.fastcompany.com/90927580/elon-musk-twitter-rebrand-x-bad-idea
https://journal.unhas.ac.id/index.php/jbmi/issue/download/614/131
https://jurnal.um-palembang.ac.id/ilmu_manajemen/article/view/1587/1332
https://jurnal.um-palembang.ac.id/ilmu_manajemen/article/view/1587/1332

https://www.researchgate.net/publication/271104927 ReBranding and

Its Effects on Consumer Perceptions A Case Study of a Zimbab

wean_Bank
Molli, W. (2020). Statistik Deskriptif. Yogyakarta : Bintang Surya Madani.

Muzellec, L., Doogan, M., & Lambkin, M. Corporate rebranding: an
exploratory review. Irish Marketing Review. 2003;16(2):31-40.

https://www.academia.edu/1461036/Corporate rebranding an explorat
ory_review
Muzellec, L., & Lambkin, M. C. Corporate rebranding: the art of destroying,

transferring and recreating brand equity?. European Journal of
Marketing. 2006;40(7/8):803-824.

https://www.researchgate.net/publication/235302846 Corporate rebran

ding Destroying transferring or creating brand equity

Nadia. Hubungan Antara Citra Merek (Brand Image) Dan Persepsi Kualitas
(Perceived Quality) Dengan Kepuasan Konsumen Pada Produk Jilbab.
Jurnal Psikosains. 2016;11(1):1-16.

https://journal.umag.ac.id/index.php/psikosains/article/view/631/524

Nugroho, S., Widyatmoko., Pribadi, M.A. Analisis Persepsi Konsumen Terkait
Rebranding Logo Carvil. Jurnal Prologia. 2019;3(1):255-260

https://www.researchgate.net/publication/338034250 Analisis Persepsi

Konsumen Terkait Rebranding Logo Carvil

Pangestu G., Sunarya, E., Faizal Z.M. Peran Strategi Rebranding Dan Brand
Image Terhadap Keunggulan Bersaing pada CV. Roughrebel Abadi
Sukabumi.  Management  Studies  Entrepreneurship  Journal.
2022;3(1):287-95.

https://journal.yrpipku.com/index.php/msej/article/view/350

Racounteur. “The Twitter Rebrand Is A Disaster — Here’s Why”. July 24, 2023.
Accessed November 7, 2024.

36


https://www.researchgate.net/publication/271104927_ReBranding_and_Its_Effects_on_Consumer_Perceptions_A_Case_Study_of_a_Zimbabwean_Bank
https://www.researchgate.net/publication/271104927_ReBranding_and_Its_Effects_on_Consumer_Perceptions_A_Case_Study_of_a_Zimbabwean_Bank
https://www.researchgate.net/publication/271104927_ReBranding_and_Its_Effects_on_Consumer_Perceptions_A_Case_Study_of_a_Zimbabwean_Bank
https://www.academia.edu/1461036/Corporate_rebranding_an_exploratory_review
https://www.academia.edu/1461036/Corporate_rebranding_an_exploratory_review
https://www.researchgate.net/publication/235302846_Corporate_rebranding_Destroying_transferring_or_creating_brand_equity
https://www.researchgate.net/publication/235302846_Corporate_rebranding_Destroying_transferring_or_creating_brand_equity
https://journal.umg.ac.id/index.php/psikosains/article/view/631/524
https://www.researchgate.net/publication/338034250_Analisis_Persepsi_Konsumen_Terkait_Rebranding_Logo_Carvil
https://www.researchgate.net/publication/338034250_Analisis_Persepsi_Konsumen_Terkait_Rebranding_Logo_Carvil
https://journal.yrpipku.com/index.php/msej/article/view/350

https://www-raconteur-net.translate.goog/design-innovation/twitter-

rebrand-x-

disaster? x tr sl=en& x tr tl=id& x tr hl=id& x tr pto=tc

Razak, M. (2016). Perilaku Konsumen. Makassar : Alauddin University Press

Rosalina, L., Oktarina R., Rahmiati., Saputra, 1. (2023). Buku Ajar Statistika.
Padang: CV Muharika Rumah lImiah.

Santiaji, P. Persepsi Pembaca Terhadap Majalah GOGIRL! Pasca Rebranding
Menjadi GOGIRL! PLAYZINE. Jurnal Universitas Airlangga. 2018.

https://repository.unair.ac.id/72447/3/JURNAL Fis.K.60%2018%20Sa
n%20p.pdf

Singh, H., & Dharamveer, Dr. Rebranding — A boon to survive. Indian Journal
of Marketing. 2011;41(6):55-60.

https://www.researchgate.net/publication/339443137 Rebranding-
A boon to survive

Stuart, H., & Muzellec, L. Corporate makeovers: Can a hyena be rebranded?.
Journal of Brand Management. 2004;11(6):472-482.

https://www.researchgate.net/publication/233499913 Corporate makeo
vers Can a hyena be rebranded

Santoso, P. Y., & Toruan, R. M. R. L. Strategi Marketing Public Relations
Dalam Rebranding HSBC Indonesia Untuk Membentuk Brand
Awareness. Jurnal Pustaka Komunikasi. 2018;1(1):1-14.

https://journal.moestopo.ac.id/index.php/pustakom/article/view/512/266

Schiffman, L.G., & Leslie, L.K. (2007), Consumer Behavior, 9th ed. Upper
Saddle Rive River, NJ: Pearson Education, INC.

SCU. “Sejarah”. September 28, 2021. Accessed November 16, 2023.

https://www.unika.ac.id/sejarah-unika-soeqijapranata/

SCU. “Unika Soegijapranata Resmikan Logo”. January 12, 2023. Acessed
November 16, 2023.

37


https://www-raconteur-net.translate.goog/design-innovation/twitter-rebrand-x-disaster?_x_tr_sl=en&_x_tr_tl=id&_x_tr_hl=id&_x_tr_pto=tc
https://www-raconteur-net.translate.goog/design-innovation/twitter-rebrand-x-disaster?_x_tr_sl=en&_x_tr_tl=id&_x_tr_hl=id&_x_tr_pto=tc
https://www-raconteur-net.translate.goog/design-innovation/twitter-rebrand-x-disaster?_x_tr_sl=en&_x_tr_tl=id&_x_tr_hl=id&_x_tr_pto=tc
https://repository.unair.ac.id/72447/3/JURNAL_Fis.K.60%2018%20San%20p.pdf
https://repository.unair.ac.id/72447/3/JURNAL_Fis.K.60%2018%20San%20p.pdf
https://www.researchgate.net/publication/339443137_Rebranding-A_boon_to_survive
https://www.researchgate.net/publication/339443137_Rebranding-A_boon_to_survive
https://www.researchgate.net/publication/233499913_Corporate_makeovers_Can_a_hyena_be_rebranded
https://www.researchgate.net/publication/233499913_Corporate_makeovers_Can_a_hyena_be_rebranded
https://journal.moestopo.ac.id/index.php/pustakom/article/view/512/266
https://www.unika.ac.id/sejarah-unika-soegijapranata/

https://www.unika.ac.id/news/liputan/unika-soegijapranata-resmikan-
logo-scu/
Setiadi, J.N. (2003). Perilaku Konsumen : Konsep dan Implikasi untuk Strategi

dan Penelitian Pemasaran. Jakarta: Prenada Media.

Sugiyono. (2019). Metode Penelitian Kuantitatif Kualitatif dan R&D.
Bandung: Alfabeta.

Thomas JF. Analisa Pengaruh Rebranding Terhadap Brand Association dengan
Brand Image Sebagai Variabel Intervening Terhadap Customer Loyalty
Pada PT Telkom Indihome Surabaya. J Strategi Pemasaran.
2016;8(1):1-10.

https://publication.petra.ac.id/index.php/manajemen-

pemasaran/article/view/4438

38


https://www.unika.ac.id/news/liputan/unika-soegijapranata-resmikan-logo-scu/
https://www.unika.ac.id/news/liputan/unika-soegijapranata-resmikan-logo-scu/
https://publication.petra.ac.id/index.php/manajemen-pemasaran/article/view/4438
https://publication.petra.ac.id/index.php/manajemen-pemasaran/article/view/4438

