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Young People Learning Social Entrepreneurship 

By Rustina Untari 

Abstract 

Recently social entrepreneurship can be found almost everywhere, be it in nonprofits or businesses, 
among individuals or across organizations, within a single individual or between the sectors.  Youth social 
entrepreneurship is a viable means for young people to develop and exercise leadership while effecting 
concrete changes in their communities. The phenomenon in the field shows that there are still a few 
young people who jump into social entrepreneur. This research is done to get answers how young people 
learn to become a social entrepreneur. The research is done by action research method where the 
students learn to know the social problems and then turn the social problem into an opportunity business. 
They should identify the benefits of their social business and who will receive the benefit. The next step,  
young people have to identify the   stakeholder and consumer. We found that young people can identify 
the social problems which is they met, and their business proposal are creative. They followed the learning 
process well. We found that the turn process of the social problem into an opportunity business is the 
hardest step, it is follow by identification of social problems itself.  

Keywords : social entrepreneurship, young people, entrepreneurship learning, social problems,  

 

 

Introduction  

Seperti halnya pertanyaan yang umum diajukan oleh pemerhati entrepreneurship, apakah entrepreneur 
dapat diciptakan atau mereka memang dilahirkan dan ditakdirkan sebagai entrepreneur. Pertanyaan 
tersebut juga muncul terhadap fenomena social entrepreneurship.  Apakah kita dapat menciptakan 
social entrepreneur?  

Saat ini kita banyak melihat adanya social entrepreneur dimana mana, dalam bentuk organisasi non 
profit, bisnis as usual. Dilakukan oleh organisasi ataupun individual, Social entrepreneur juga ada 
diberbagai sector (Light, 2006) 

Kami berasumsi bahwa anak muda dapat belajar menjadi social entrepreneur. Hal ini terkait dengan 
alamiah masa muda adalah masa perkembangan diri, mereka mengekplore dirinya termasuk terkait 
lingkungan sosialnya. Dengan rasa keinginan tahu yang tinggi inilah, maka kita dapat memberikan materi 
pembelajaran baru termasuk social entrepreneurship. Pengajaran/ pengenalan social entrepreneur 
kepada orang muda dilakukan dengan harapan bahwa orang muda tersebut dapat menjadi agen 
perubahan seperti yng dikatakan oleh Dees (1998) (Abu-Saifan, 2012).  

Pada anak muda yang masih dinamis dan penuh energy kita harapkan munculnya strategi yang 
powerful. Karunan (2007) menyatakan bahwa young people are capable of addressing societal problems 
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and concerns and providing a forum for them to do develop and exercise leadership while effecting 
concrete changes in their communities (Abu-Saifan, 2012) 

 

 
 
 

 
. (McDowall & Micinski, 2010) 

 

Permaslahannya bagaimana anakmuda tersebut dapat mempelajari social entrepreneurship, bagaimana 
metode pengajarannya, dan   

 

 

Dapatkan anak muda mengubah masalah social menjadi opportunity social business 

Bagaimana cara anak muda tersebut menciptakan value (value creation )  

 

Mengapa perlu memperkenalkan soc entrep kepada anak muda ?  

 

Social entrepreneurship is very interesting, and this way young people can develop their skills and get 
new knowledge that is really useful for them as well as for the organisation.(European Commission, 
2013) 



 

Literature review 

Social entrepreneurs are defined as change makers as they carry out “new combinations” in at least one 
the following ways: new services, new quality of services, new methods of production, new production 
factors, new forms of organizations or new markets. Social entrepreneurship can therefore be more 
about outcomes and social impact than about incomes. Several authors like Cohen (1995), Leadbeather 
(1997), Dees (1998), Alvord et al. (2003), Bornstein (2004) and Kramer (2005), among others, have 
contributed to such a deeper view of social entrepreneurship, the three last publications stressing 
especially the systemic nature of innovation brought about and its impact at a broad societal level. 
Various foundations involved in “venture philanthropy”, with the Schwab Foundation and the Skoll 
Foundation among the first, have embraced the idea that social innovation is central to social 

entrepreneurship. Along with academic works mainly based on case studies and business schools, 
celebrations of outstanding social entrepreneurs as modern times’ heroes are typical tools providing 
support and visibility to that school. 

Within the “social innovation” school of thought, Dees (1998) has proposed the most widely referred 
definition of social entrepreneurs. He sees the latter as “change agents in the social sector by adopting a 
mission to create and sustain social value, recognizing and relentlessly pursuing new opportunities to 
serve that mission, engaging in a process of continuous innovation, adaptation and learning, acting 
boldly without being limited by resources currently in hand, and finally exhibiting a heightened sense of 
accountability to the constituencies served and for the outcomes created”.(Dey, 2006) 

Although  
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Source (Santos, 2012) 

 

Trend Social entrepreneurship 

These entrepreneurs have played a vital role in ameliorating adverse social conditions, especially in 
underdeveloped and emerging economies where resource scarcity and corruption among governments 
and even NGOs severely limit the attention given to serious social needs (Prahalad, 2005; Zahra et al., in 
press).  

Social entrepreneurs have also become highly visible agents of change in developed economies, where 
they have applied innovative and cost-effective methods to address nagging social problems (i.e., 
poverty, gender inequality, etc.) that have defied traditional solutions (Cox and Healey, 1998) dalam  
(Zahra, Gedajlovic, Neubaum, & Shulman, 2009) 

A social entrepreneur “combines the passion of a social mission with an image of business-like discip- 
line, innovation, and determination commonly associ- ated with, for instance, the high-tech pioneers of 
Silicon Valley” (Dees, 1998; tinyurl.com/86g2a6). Dalam saban (Abu-Saifan, 2012) 



 

 

Source (Abu-Saifan, 2012) 

Mengapa anak muda perlu belajar social entrepreneurship  

 

Value creation  

Social entrepreneurs create social value through innovation and leveraging financial resources – 
regardless of source – for social, economic, and community development. The expectations for 
nonprofits to provide services and achieve social change at a larger scale while also diversifying funding 
resources are motivating social entrepreneurs to invent organizations that are hybrids of nonprofit and 
for-profit structures. The innovations of social entrepreneurs and the organizational models they are 
creating require new perspectives and responses from traditional philanthropy. (Reis & Clohesy, 2001) 
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Social entrepreneurs may discover or create oppor- tunities (Alvarez and Barney, 2007) and launch ven- 
tures to make profi ts, create wealth, or balance social and economic imperatives (Elkington and 
Hartigan, 2008; Perrini, 2006). These social ventures can be created by independent entrepreneurs as 
well as corporations (Prahalad, 2006). Because profi t- and nonprofi t-seeking social ventures create jobs 
and develop the institutions and infrastructures needed for development, they can be the engine of 
economic and social development on a global scale (Zahra, Rawhouser, Bhawe, Neubaum, & Hayton, 
2008)  

 

Social entrepreneurship is thus defined as “innovative social value creating activities” (Austin et al., 
2006) or as activities related to “opportunities that enhance social wealth” (Zahra et al., Forthcoming). A 
common problem of these conceptualizations is the tautology of explaining the “social” in social 
entrepreneurship in reference to some “social” elsewhere in the definition - social value, social wealth, 
social mission, social change, or social impact.  (Santos, 2012) 

 

Value creation from an activity happens when the utility of society’s members increases after accounting 
for the resources used in that activity. Value appropriation from an activity happens when the focal actor 
is able to capture a portion of the value created by the activity (Mizik & Jacobson, 2003). It is clear that 
value creation is a necessary condition for sustainable value appropriation. Activities that allow value 
appropriation without value creation will either be short-lived (e.g., price arbitrage opportunities in 
financial markets) or will be seen as illegitimate and probably soon outlawed due to the cost to society 
(e.g. Enron trading in electricity markets based on price manipulations; or industrial activities that heavily 
contaminate the environment). It is also clear that some level of value appropriation is important to 
ensure the growth and sustainability of the organization whose activities(Santos, 2012) 
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(Mulgan, 2010) 

Stakeholder  

Social entrepreneurship does not have to start with individual commitment. It can also come from small 
groups or teams of individuals, orga- nizations, networks, or even communities that band together to 
create pattern-breaking change (Light, 2006) pihak yang terlibat tersebut disebut stakeholder. 

Social entrepreneurs need to manage these tensions that arise from diverse, potentially conflicting 
stakeholder expectations because stakeholders influ- ence how the organization constructs, evaluates 
and pursues opportunities to accomplish their mission. Stakeholders also provide access to financial and 
human resources essential to accomplishing an organization’s mission. (Smith & Woods, 2015) 

A stakeholder is defined as an entity “which either: is harmed by, or benefits from the corporation: or 
whose rights can be violated, or have to be respected by the corpor- ation” (Crane and Matten, 2010, p. 
62). Freeman (1994) describes one of the principles of the stakeholder concept as “the principle of who 
or what really counts” (p. 411). Donaldson and Preston (1995) define stakeholder considerations as 
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normative (describing why stakeholder interests impact the firm), descriptive (describing the “how” of 
taking the stakeholder’s interest into account), instrumental (judging the benefits impacting stake- 
holder interests) and managerial (relationship management and decision-making). Schlange (2009) 
suggests that stakeholders need not be limited to individuals or groups of individuals but that they may 
also be inanimate objects (such as the earth) or animate beings such as animal. Dalam burga  (Burga & 
Rezania, 2016) 

 

METODE PENELITIAN : 

Penelitian dilakukan terhadap mahasiswa yang mengikuti kuliah kewirausahaan. Pengikut  matakuliah 
kewirausahaaan menunjukkan adanya ketertarikan mahasiswa tersebut terhadap kewirausahaan atau 
menjadi entrepreneur.  

 Penelitian dilakukan dengan metode action research dan kemudian dilakukan pengamatan terhadap 
hasil action tersebut.  Selain pengamatan, mahasiswa peserta kuliah kewirausahaan juga diminta 
mengisi kuesioner yang telah disiapkan. Kusioner tersebut merupakan laporan pelaksanaan pelajaran 
social entrepreneurship. 
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