
 

32 

 

BIBLIOGRAPHY 

Dewi, T., Risma, P., & Oktarina, Y. (2020). Fruit sorting robot based on 

color and size for an agricultural product packaging system. Bulletin of 

Electrical Engineering and Informatics, 9(4), 1438–1445. 

https://doi.org/10.11591/eei.v9i4.2353 

Diah, A. M. (2019). The Influence of Hedonic Shopping Value and Store 

Atmosphere and Promotion of Impulse Buying through Positive Emotion on 

the consumer of Sogo Department Store in Samarinda. 

Graf, A., & Maas, P. (2008). Customer value from a customer 

perspective: A comprehensive review. In Journal fur Betriebswirtschaft (Vol. 

58, Issue 1, pp. 1–20). https://doi.org/10.1007/s11301-008-0032-8 

Kirwan, M. J., McDowell, Derek., & Coles, R. (2003). Food packaging 

technology. Blackwell. 

Kumar Agariya, A., Johari, A., Sharma, H. K., Chandraul, N. S., & 

Singh, D. (2012). The Role of Packaging in Brand Communication. In 

International Journal of Scientific & Engineering Research (Vol. 3, Issue 2). 

http://www.ijser.org 

Lee, J. L., James, J. D., & Kim, Y. K. (2014). A Reconceptualization 

of Brand Image. International Journal of Business Administration, 5(4). 

https://doi.org/10.5430/ijba.v5n4p1 

Mackenzie, R., Mathers, A., Hawkins, C. B., Eckhardt, J., & Smith, J. 

(2018). The tobacco industry’s challenges to standardised packaging: A 

https://doi.org/10.11591/eei.v9i4.2353
https://doi.org/10.1007/s11301-008-0032-8
https://doi.org/10.5430/ijba.v5n4p1


 

33 

 

comparative analysis of issue framing in public relations campaigns in four 

countries. 

Metcalf, L., Hess, J. S., Danes, J. E., & Singh, J. (2012). A mixed-

methods approach for designing market-driven packaging. Qualitative Market 

Research, 15(3), 268–289. https://doi.org/10.1108/13522751211231987 

Riaz, S., Wasif, S., Nisar, F., Farwa, U., & Rashid, A. (2015). Impact of 

Packaging Designs of Cosmetics on Female Consumer’s Buying Behavior. 

Academic Research International, 6(5). 

www.savap.org.pk130www.journals.savap.org.pk 

Rundh, B. (2013). Linking packaging to marketing: How packaging is 

influencing the marketing strategy. British Food Journal, 115(11), 1547–

1563. https://doi.org/10.1108/BFJ-12-2011-0297 

Sharma, C., Dhiman, R., Rokana, N., & Panwar, H. (2017). 

Nanotechnology: An untapped resource for food packaging. In Frontiers in 

Microbiology (Vol. 8, Issue SEP). Frontiers Media S.A. 

https://doi.org/10.3389/fmicb.2017.01735 

Silayoi, P., Speece, M., & Authors, T. (n.d.). Packaging and purchase 

decisions An exploratory study on the impact of involvement level and time 

pressure Content Indicators: Research Implications** Practice 

Implications** Originality* Readability**. 

Smith, P. R. (Paul R., & Zook, Ze. (2011). Marketing communications. 

Kogan Page. 

https://doi.org/10.1108/13522751211231987
http://www.savap.org.pk130www.journals.savap.org.pk/
https://doi.org/10.1108/BFJ-12-2011-0297
https://doi.org/10.3389/fmicb.2017.01735


 

34 

 

Underwood, R. L., & Ozanne, J. L. (1998). Is your package an 

effective communicator? A normative framework for increasing the 

communicative competence of packaging. Journal of Marketing 

Communications, 4(4), 207–220. https://doi.org/10.1080/135272698345762 

  

 

  

 

 

 

 

 

 

 

 

 

 

 

 


