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Abstract

GET (game education tools) made from Wood we call it wooden toys is a game tool that can help
the development aspects of child development. Various types of wooden toys are already widely
used in the institutions of the child's education (early childhood, kindergarten, and elementary
school) and also we can find it in the market. Most of the wooden toy producers in Indonesia are
Small Medium Enterprises (SMEs). In order to reach a wider market at a less cost, it is proposed
to use e marketing. Some manufacturers GET Wooden toys in Indonesia have used e - marketing.
This paper will discuss SME web profile which produces GET use it as media E-marketing. The
gas to find a Ben - march for e marketing and e commerce that we want to develop for the
manufacturer GET wooden toys in Indonesia.
Data being displayed by Google, which is a manufacturer GET with a wooden base. Then we
choose 17 manufacturers GET taken as a sample. Besides the data retrieval process is
accomplished by trying to make a transaction using the facilities provided by each web. The data
were analyzed qualitative descriptively. We found that SMEs producer wooden toys have qualified
web for e-marketing activities. They used media communication, social media, networking with
bank and shipping service. Some of SME wooden toys have networked with online shop.

Keywords: SME, e-marketing, wooden toys, online

1. INTRODUCTION

Basically, GET (game education tools) made from Wood we call it wooden toys is a game tool
that can help the development aspects of child development, namely the aspect of perception,
cognitive (Monks, 2002), emotional, social, language (communication) and intelligence (Santrock,
2002).
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Various types of wooden toys is already widely used in the institutions of the children education
(early childhood, kindergarten, and elementary school) and also we can find it in the market. Most
of the wooden toy producers in Indonesia are Small Medium Enterprises (SMEs). SME as a
producer of wooden toys has some drawbacks. Among other difficulties are following the
standardization set by the government (Untari & Sumijati, 2015). The next thing to note is
marketing. As we all know marketing activities undertaken by SMEs is still very limited. Walsh
Lapinksi (2009) states that the marketing in SMEs inferior to large businesses (Cox & Birchman,
2012). This is because some the owner’s constrains. In order to reach a wider market at a less cost,
it is proposed to use e marketing. Some manufacturers GET Wooden toy in Indonesia have used
e - marketing.
This paper will discuss SME web profile which produces GET use as media E-marketing. The

goals to find a ben-march for e marketing and e commerce that we want to develop for the
manufacturer GET wooden toys in Indonesia.

2. MATERIAL AND METHODS

Research carried out on the manufacturer's Web GET wooden toys. They are openly available in
cyberspace. This study uses the assumption that almost all manufacturers, wooden toys are SMEs.
This assumption based on our previous research (Sumijati and Untari, 2015) which found that
manufacturers of wooden toys are SMEs craftsmen. This is because the product is wooden
handicraft. This assumption is also in accordance with the opinion of Staley and Morse (1965)
which states that the industry with the characteristics of the many variations product and frequent
fluctuations are characteristics of the product which is suitable for small industries (SMEs).

Samples were searched randomly, We searched on google with the keyword "educational games
wooden toys". Data being displayed by Google, which is a manufacturer GET with a wooden
base. Then we choose 17 manufacturers GET taken as a sample. Besides the data retrieval process
is accomplished by trying to make a transaction using the facilities provided by each web. The
data were analyzed qualitative descriptively.

3. THEORIES

Marketing in Small Firms

As we all know, the owners of SMEs working concurrently as manager include conducting
functional marketing. Of course, this led marketing activity is very dependent on the capabilities
and resources owned by the owner. It is certainly different from that of large businesses that have
employed marketing professional experts. Walsh & Lapinsi (2009) which cited by (Cox &
Birchman, 2012) said that the marketing in SMEs inferior to large businesses. This is due to
several factors including a shortage of financial resources, lack of expert marketing, knowledge of
customer inadequate planning a less structured, less ample time and use a reactive approach.

E-Marketing

The use of the Internet becomes a popular platform for businesses to market their products
and services in the globalized world (Mokhtar, 2015) . Mokhtar also cited a study by Internet
World Stats (2014) on the Internet users indicated that Asia has the most Internet users with users
with 45.7 per cent compared to other regions.



They use the internet for business named E-business. And recently internet is very popular for
marketing activities. El Gohary (2010) have distinguished between Internet Marketing, E
Marketing, E- Commerce and E-Business as follows:

E-Marketing has a broader scope than Internet marketing since Internet Marketing (IM) Refers
only to the Internet, the World Wide Web, e-mails. While e Marketing includes all of that plus all
other E-Marketing tools like: Intranets, Extranets and mobile phones. In contrast with that, E-
commerce and E-business have a wider and broader scope than the E-Marketing.

E Marketing use same technologies with E-business are specifically as a logical extension to
fulfil the traditional market practices of creating, communicating and delivering value to customers
(Gilmore, Galagher, and Henry, 2007). E-Marketing involves other technologies that enable
customer relationship management, enterprise resource planning, supply chain management, text
messaging, bar code scanners and digital TV. Study of SMEs found the fact that e-marketing
activities will dominate over traditional marketing. (Gilmore et al. 2007, 234-247.) Although
there are barriers for SMEs to adopt e marketing SME : costs involved in the implementation of
e-marketing, lack of information, lack of government incentives, lack of training, inadequate
number of knowledgeable staff, and security threats. (Dlodlo M. Dhurup, 2010)

4. RESULTS

4.1 Information

Table 1. Information on the home page

Content at The First Page % Of sample
Home (business profile) 100
How to Order 100
Shopping cart 93

catalog 93
Contact Person 100
Testimonials 53

Source: Primary Data

Contact person, there is an online facility but not all always online even more are offline.

4.2 product information
Table 2. About product

Information displayed % Of sample Description
Product name 100

code 70 Each product code
eight 76 Used to estimate shipping costs
Material (material) 82 Material from any type of wood
Price 100
stock 82 Info for capacity booking

rating 70 Show product ratings to other products
Source: Primary Data
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Wooden toys products are tools for the child development education. Therefore, the product must
be accompanied by clear information, especially its usefulness. Based on the observation of
conducting on the product and any accompanying information, it can be the clarity of good product
of wooden toys which displayed on the Web:

1) Images are displayed: a completely clear and attractive colors. Some color appearance
is not attractive

2) Obviously, because it contained the toy detail of size, weight, material contained so it
is safe for children, products Images can zoom out to see in detail the ingredients and how
to play.
3) Obviously, because it is included educational function for children, conformity of

products with age. There are explanation regarding the suitability of the product for any
age, an explanation of how to play, and the benefits of playing such products.

5. DISCUSSION

Some of the things that we have proposed for discussion are as follows:

1. Amenities media communication
In order to be included in e marketing activities, the study found that there are three means
of communication used, namely, 100% using the mobile phone, using WhatsApp 82.35%,
76% use Blackberry Messenger, while providing email facilities only 70.58%. This
communication medium is used as a facility for consumers to order up to submit a
complaint if less please. Most use an attractive communication medium can be used for
two-way communication (even more) easily.

2. Social media .
Eighty percent of the sample using social media to help communicate with or provide
information to consumers. Some social media are used, among others, Facebook, twitter
and Instagram. All three media are quite popular in Indonesia.

3. Relations with other Online shop
Still very few SMEs dealing with online merchants. Online merchant that is widely used

as a partner is Tokopedia, elevania and lazada. The three of them are very popular in
Indonesia.

4. Networking with the bank and delivery services.
The Web supplied bank facilities. They give more than one bank account number. They are
a famous bank in Indonesia. Likewise, the shipping service. In this case, consumers are
given the freedom to choose.

6. CONCLUSION:

1. SMEs producer wooden toys in Indonesia have qualified web for e-marketing
activities. They used media communication, social media, networking with bank and
shipping service. Some of SME wooden toys have networked with online shop.

2. For the future, it is need to do research on the ease of transactions using E Marketing
facilities provided by the manufacturer. Similarly, research is needed on the safety of the
transaction. With these two things in mind, it can be used as inputs for SMEs who now own
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