
 

74 
 

DAFTAR PUSTAKA 
 

 

Ahmad, Wasim; Safdar Hussain; Sanaullah1 Muhammad Sohail Jafar; Waqas Umar 

Latif; Muhammad Umar Sultan; Yang JianZhou, (2017), “Impact of E-Service 

quality on Purchase Intention Through Mediator Perceived Value in Online 

Shopping,” Journal of Information Engineering and Applications www.iiste.org 

ISSN 2224-5782 (print) ISSN 2225-0506 (online) 

 

Ashoer, M., Syahnur, H., & Murdifin, I. (2019). Bagaimana Gaya Hidup 

Mempengaruhi Keputusan Pembelian Tiket Online. Jurnal Ilmiah Manajemen 

Dan Bisnis, 20 (1), 52-65. 

 

Adelia M. (2019). Masyarakat Indonesia Doyan 'Ngopi', Tapi Apakah Jumlahnya 

Sudah Aman?.Diakses pada 01 Nopember 2022 dari 

https://www.honestdocs.id/batas-minum-kopi-sehari-indonesia 

 

Asadpoor, S., & Abolfazli, A. (2017). Effect of Electronic Service Quality on 

Customer Satisfaction and Loyalty Saderat Bank’ s Customers, 5(4), 407–411. 

https://doi.org/10.17354/ijssI/2017/56 

 

Bani restu, H. (2019). Industri Kopi Indonesia Tahun 2020 Makin Kinclong | 

SWA.co.id. In Swa (pp. 1–5). https://swa.co.id/swa/trends/industri-kopi-

indonesia-tahun-2020-makinkinclong 

 

Fernandus, Fredy, Nilo Legowo, (2020), “The Effect of Website  Design, Website  

Security, Information Quality, and Perceived Ease of Use on Customer 

Satisfaction and Online Purchase Intention in Indonesia E-Commerce in 

Jakarta,” International Journal of Advanced Trends in Computer Science and 

Engineering Available Online at 

http://www.warse.org/IJATCSE/static/pdf/file/ijatcse121922020.pdf 

https://doi.org/10.30534/ijatcse/2020/121922020 

 

Ganguly, Boudhayan; Satya Bhusan Dash; Diane Cyr; Milena Head; (2010), “The 

effects of Website design on purchase intention in online shopping: the mediating 

role of trust and the moderating role of culture,” Int. J. Electronic Business, Vol. 

8, Nos. 4/5, 2010 

 

Garnida, Agus (2020). Analisis Spirit Entrepreneur Bisnis Coffee ToGo Dalam 

Membidik Kaum Millenial Di Indonesia. Jurnal Sekretaris dan Administrasi 

Bisnis Volume V, Number 1, 2021 DOI: https://doi.org/10.31104/jsab.v5i1.235 

 

https://www.honestdocs.id/batas-minum-kopi-sehari-indonesia
https://doi.org/10.30534/ijatcse/2020/121922020


 

75 
 

Ghozali, Imam 2016. Aplikasi Analisis Multivariate dengan Program SPSS. 

Samarang: Badan Penerbit Universitas Diponegoro 

 

Hair et al., (1998), Multivariate Data Analysis, Fifth Edition, Prentice Hall, Upper 

Saddle River: New Jersey. 

 

Hidayat, A.; Wijaya, T.; Ishak, A.; Endi Catyanadika, P. Consumer Trust as the 

Antecedent of Online Consumer Purchase Decision. Information 2021, 12, 145. 

https:// doi.org/10.3390/info12040145 

 

Ikhsan, Muhammad Ifan Rifani, Muhammad Rezki, Doni Purnama Alamsyah, 

(2019),” Pengaruh Kualitas Website Pada Keputusan pembelian online Pada 

Situs Shopee Menggunakan Metode Webqual 4.0,” IJCIT (Indonesian Journal 

on Computer and Information Technology) Vol.4 No.1, Mei 2019, pp. 14 ~ 20 

p-ISSN: 2527-449X, e-ISSN: 2549-7421 

 

Kementerian Pertanian Republik Indonesia. (2019). “Produktivitas Kopi Menurut 

Provinsi di Indonesia,2015-2019”.\ 

https://www.pertanian.go.id/home/?show=page&act=view&id=61\ 

 

Kidane, Teklehaimanot Tadele; dan RRK Sharma, (2016), “Factors Affecting 

Consumers’ purchasing Decision through E-Commerce,” Proceedings of the 

2016 International Conference on Industrial Engineering and Operations 

Management Kuala Lumpur, Malaysia, March 8-10, 2016 

 

Kohli, Kaouther; , Kaouther Ben Mansour; Rizky Utama, (2018), “Determinants of 

online trust and their impact on online purchase intention,” Business School; 

Bournemouth University 

 

Kotler, Philip, 2007. Manajemen Pemasaran. Edisi ke 11 Jilid 1. Penerbit Indeks 

Kelompok Gramedia, Jakarta.  

 

Kotler, Keller. 2008. Manajemen Pemasaran. Jilid 2. Edisi ke 12. Penerbit: PT. Indeks 

Kelompok Gramedia, Jakarta 

 

Kurniawan dan Budhi, M. 2015. Pengantar Ekonomi Mikro dan Makro. Andi, 

Yogyakarta 

 

Kusumawardhani, Noer Khomariah. (2019). “Kopi Janji Jiwa, Bertahan dengan 

 Racikan Robusta Sumatra”. 

https://www.pertanian.go.id/home/?show=page&act=view&id=61/


 

76 
 

https://www.republika.co.id/berita/gayahidup/kuliner/19/06/26/ptois4414-kopi-

janji-jiwa-bertahan-dengan-racikanrobusta-sumatra 

 

Lita, Aulia Maya Nur dan Zakky Fahma Auliya, (2019), “Pengaruh Review Online, 

Kepercayaan Pada Web, Keamanan Bertransaksi Online, dan Privasi Terhadap 

Niat Pembelian Ulang Pada Toko Online Lazada,” E B B A N K Vol. 10, No. 1, 

Juni 2019 Halaman :17 – 28 

 

Mahliza, Febrina, (2020), “Consumer trust in online purchase decision,” EPRA 

International Journal of Multidisciplinary Research (IJMR) - Peer Reviewed 

Journal Volume: 6 | Issue: 2 | February 2020 || Journal DOI: 10.36713/epra2013 

|| SJIF Impact Factor: 5.614||ISI Value: 1.188 

 

Meryana, Lita Limpo, (2015), “Effect of Trust and Easy on Decision Online Purchase 

toward Special Fashion Products,” International Journal of Science and Research 

(IJSR) ISSN (Online): 2319-7064 Index Copernicus Value (2015): 78.96 | 

Impact Factor (2015): 6.391 

 

MIX Marcomm, Toffin. (2019), Indonesia Coffee Trend 2020- Indonesia Version, Mix 

Marketing & Communication. Diakses pada 30 September 2022 dari 

https://toffin.id/?page_id=2853 

 

Nikashemi; Sayed Rajab; Ahasanul Haque; Farzana Yasmin; dan Ali Khatibi, (2012), 

“Service quality and consumer purchasing intention toward online ticketing,” 

International Conference on Economics 

Nurayni, D., & Widi Artanto. (2019). Pengaruh E-Service Quality, E-Satisfaction and 

E-Trust Terhadap Customer Loyalty Pengguna Aplikasi Mobile Kai Access 

(Studi Pada Pengguna Aplikasi Mobile Kai Acces Semarang). Jurnal Ilmu 

Administrasi Bisnis, 8(1), 128–137. 

Ojasalo, Jukka; (2010), “E-Service Quality: A Conceptual Model,” International 

Journal of Arts and Sciences 3(7): 127 - 143 (2010) CD-ROM. ISSN: 1944-6934 

© InternationalJournal.org 

 

Prabowo, Hartii; Darman; Enny Nugraheni, (2014), “Analisis kepercayaan dalam C2C 

E-commerce terhadap keputusan pembelian online dan dampaknya terhadap 

repurchase pada Kaskus,” BINUS Business Review Vol. 5 No. 1 Mei 2014: 301-

314 

 

Prianggoro, Noro Fajar; Arifin Sitio, (2019), “Effect of service quality and promotion 

on purchase decisions and their implications on customer satisfaction,” 

https://www.republika.co.id/berita/gayahidup/kuliner/19/06/26/ptois4414-kopi-janji-jiwa-bertahan-dengan-racikanrobusta-sumatra
https://www.republika.co.id/berita/gayahidup/kuliner/19/06/26/ptois4414-kopi-janji-jiwa-bertahan-dengan-racikanrobusta-sumatra
https://toffin.id/?page_id=2853


 

77 
 

International Journal of Engineering Technologies and Management Research, 

6(6), 51-62. DOI: 10.5281/zenodo.3251747 

 

Ramadhayanti, Ana, (2016), “Pengaruh web desain dan kepercayaan terhadap 

keputusan pembelian online secara online,” KNIT-2 Nusa Mandiri ISBN: 978-

602-72850-1-9 

 

Singarimbun, Masri dan, Effendi, Sofyan. 1995. Metode Penelitian Survei: LP3ES. 

 

Sugiyono. 2018. Metode Penelitian Kuantitatif, Kualitatif, dan R&D, penerbit 

Alfabeta, Bandung. 

 

Ujang, S. 2014. Perilaku Konsumen Teori dan Penerapannya Dalam Pemasaran. 

Ghalia Indonesia, Bogor. 

 

Winatha, R., & Sumaatmadja, I. (2014). Pengaruh Sifat Materialisme Dan Kecanduan 

Internet Terhadap Perilaku Pembelian Impulsif Secara Online. E-Jurnal 

Manajemen Universitas Udayana. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


