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ABSTRAKSI 

 

Penelitian ini berjudul Pengaruh Website Design, E-Trust, dan E-Service 

Quality Terhadap Keputusan Pembelian Secara Online. (Studi Pada Kopi Janji Jiwa 

Tembalang, Semarang). Tujuan dalam penelitian ini adalah menganalisis pengaruh 

website design, e- trust dan e- service quality baik secara parsial maupun secara 

simultan terhadap keputusan pembelian. Penelitian ini dilakukan di Kopi Janji Jiwa 

Tembalang, Semarang dengan 86 responden. Kegunaan penelitian ini sebagai 

masukan kepada pihak manajemen untuk meningkatkan keputusan pembelian online 

pada Kopi Janji Jiwa Tembalang Semarang dan sebagai referensi bagi kalangan 

akademisi untuk penelitian selanjutnya sehingga menjadi rujukan jurnal bagi 

penelitian mendatang yang terkait dengan keputusan pembelian. 

Teknik analisis yang digunakan adalah regresi linier berganda dengan 

persamaan kuadrat terkecil, koefisien determinasi dan uji hipotesis menggunakan t-

statistik untuk menguji koefisien regresi parsial serta f-statistik untuk menguji 

keberartian pengaruh secara bersama-sama dengan level of significance 5%. 

Hasil penelitian ini menunjukkan website design berpengaruh positif terhadap 

keputusan pembelian. Arah koefisien regresi positif menunjukkan adanya pengaruh 

hubungan yang searah website design terhadap keputusan pembelian. E-trust 

berpengaruh positif terhadap keputusan pembelian. Arah koefisien regresi positif 

menunjukkan adanya pengaruh hubungan yang searah e-trust terhadap keputusan 

pembelian, dan e-service quality berpengaruh positif terhadap keputusan pembelian. 

Arah koefisien regresi positif menunjukkan adanya pengaruh hubungan yang searah 

e-service quality terhadap keputusan pembelian. Website design, e-trust dan e-

service quality berpengaruh secara signifikan terhadap keputusan pembelian secara 

online secara parsial dan simultan. 

Nilai koefisien determinasi ditunjukkan dengan nilai Adjusted R square (R2) 

yaitu sebesar 0,478. Hal ini mengindikasikan bahwa 47,8% keputusan pembelian 

dapat dipengaruhi oleh website design, e-trust dan e-service quality, sedangkan 

selebihnya 52,2% keputusan pembelian dipengaruhi oleh variabel lainnya yang tidak 

termasuk dalam model ini.Rekomendasi untuk penelitian mendatang dapat 

menambahkan variabel customer loyalty dan lifestyle-oriented yang dapat 

mempengaruhi keputusan pembelian dan perlu menambahkan outlet sebagai objek 

penelitian di wilayah lain dengan menggunakan metode pengumpulan data 

responden secara online serta menggunakan pembanding untuk mengetahui posisi 

Kopi Janji Jiwa dengan meneliti Kopi Kenangan, Kopi Lain Hati dan lain sebagainya. 

 

Kata Kunci: Website Design, E-Trust, E-Service quality dan Keputusan Pembelian 
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ABSTRACT 

 

This research is entitled The Effect of Website Design, E-Trust, and E-

Service Quality on Online Purchasing Decisions. (Study on Kopi Janji Jiwa 

Tembalang, Semarang). The purpose of this study is to analyze the influence of 

website design, e- trust and e-service quality both partially and simultaneously on 

purchasing decisions.   This research was conducted at Kopi Janji Jiwa Tembalang, 

Semarang with 86 respondents. The use of this research is as input to the management 

to improve online purchase decisions at Kopi Janji Jiwa Tembalang Semarang and 

as a reference for academics for further research so that it becomes a journal reference 

for future research related to purchasing decisions. 

The analysis techniques used are multiple linear regression with the least-

squares equation, coefficient of determination and hypothesis test using t-statistics to 

test partial regression coefficients as well as f- Statistics to test the significance of the 

influence together with a level of significance of 5%. 

The results of this study show that website design has a positive effect on 

purchasing decisions.  The direction of the positive regression coefficient indicates 

the influence of   a unidirectional relationship of website design on purchasing 

decisions.  E-trusts positively influence purchasing decisions.  The direction of the 

positive regression coefficient indicates the influence of the unidirectional 

relationship of e-trust on purchasing decisions, and e-service quality has a positive 

influence on purchasing decisions. The direction of the positive regression 

coefficient indicates the influence of a unidirectional relationship of e-service quality 

on purchasing decisions.  Website design, e-trust and e-service quality have a 

significant effect on online purchasing decisions partially and simultaneously. 

The value of the coefficient of determination is indicated by the value of the 

Adjusted R square (R2) which is 0.478. This indicates that 47.8% of purchasing 

decisions can be influenced by website design, e-trust, and e-service quality, while 

the remaining 52.2 % of   purchasing decisions are influenced by other variables that 

are not included in this model. Recommendations for future research can add 

customer loyalty and lifestyle-oriented variables that can influence purchasing 

decisions and need to add outlets as research objects in other regions by using online 

respondent data collection methods and using comparisons to find out the position of 

Janji Jiwa Coffee by researching Kopi Kenangan, Kopi Lain Hati and so on. 

 

Keywords: Website Design, E-Trust, E-Service quality and Purchase Decision 

 

 

 



 

viii 
 

DAFTAR ISI 

 

HALAMAN PERNYATAAN ORISINALITAS ........................................................ i 

HALAMAN PERNYATAAN PUBLIKASI KARYA ILMIAH UNTUK 

KEPENTINGAN AKADEMIS ............................................................................... iii 

KATA PENGANTAR .............................................................................................. iv 

ABSTRAKSI............................................................................................................. vi 

ABSTRACT ............................................................................................................. vii 

DAFTAR ISI .......................................................................................................... viii 

DAFTAR GAMBAR ............................................................................................... xii 

BAB I ......................................................................................................................... 1 

PENDAHULUAN...................................................................................................... 1 

1.1 Latar Belakang Masalah .............................................................................. 1 

1.2  Perumusan Masalah ..................................................................................... 8 

1.3 Tujuan dan Kegunaan Penelitian ................................................................. 9 

1.3.1 Tujuan Penelitian ................................................................................. 9 

1.3.2 Kegunaan Penelitian............................................................................. 9 

BAB II ...................................................................................................................... 10 

TINJAUAN PUSTAKA........................................................................................... 10 

2.1. Landasan Teori .............................................................................................. 10 

2.1.1 Teori Perilaku Konsumen ........................................................................ 10 

2.1.2 Faktor-Faktor yang Mempengaruhi Perilaku Konsumen ........................ 10 

2.1.3 Manfaat Perilaku Konsumen ................................................................... 12 

2.1.4. Teori Planned Behavior .......................................................................... 12 

2.2. Keputusan Pembelian .................................................................................... 13 

2.3. Website Design .............................................................................................. 15 

2.4. E trust............................................................................................................. 16 

2.5. E Service ........................................................................................................ 18 

2.6. Pengaruh antar Variabel ................................................................................ 20 

2.6.1. Pengaruh Website Design terhadap Keputusan pembelian online .......... 20 

2.6.2. Pengaruh E trust terhadap Keputusan Pembelian Online ....................... 21 



 

ix 
 

2.6.3. Pengaruh E- Service quality terhadap Keputusan Pembelian ................. 22 

2.7. Kerangka Pikir Teoritis ................................................................................. 24 

2.8. Perumusan Hipotesis ..................................................................................... 25 

2.9. Definisi Operasional Variabel ....................................................................... 25 

BAB III..................................................................................................................... 28 

METODE PENELITIAN ......................................................................................... 28 

3.1. Populasi dan Sampel...................................................................................... 28 

3.1.1. Populasi ................................................................................................... 28 

3.1.2. Sampel .................................................................................................... 28 

3.2. Jenis dan Sumber Data .................................................................................. 30 

3.3. Metode Pengumpulan Data ........................................................................... 30 

3.4. Uji Alat Pengumpul Data .............................................................................. 31 

3.5. Metode Analisis Data .................................................................................... 34 

3.5.1. Analisis Deskriptif .................................................................................. 34 

3.5.2. Analisis Inferensial ................................................................................. 36 

3.5.3 Pengujian Hipotesis ................................................................................. 37 

BAB IV .................................................................................................................... 39 

HASIL PENELITIAN DAN PEMBAHASAN ....................................................... 39 

4.1 Karakteristik Responden ........................................................................... 39 

4.2 Analisis Deskriptif Tanggapan Responden Terhadap Variabel Penelitian 44 

4.2.1  Tanggapan Responden Terhadap Keputusan Pembelian Online ....... 44 

4.2.2  Tanggapan Responden Terhadap Web Design (X 1) ......................... 46 

4.2.3  Tanggapan Responden Terhadap E-Trust (X2) ................................. 47 

4.2.4  Tanggapan Responden Terhadap E-Service Quality (X 3) ................ 49 

4.3  Analisis Regresi Linier Berganda ............................................................. 50 

4.4  Pengujian Hipotesis .................................................................................. 52 

4.4.1 Pengujian Hipotesis Secara Parsial (Uji t) ............................................... 52 

4.4.2 Pengujian Hipotesis Secara Simultan (Uji F) .......................................... 56 

4.4.3 Analisis Koefisien Determinasi ............................................................... 57 

4.4.4 Pembahasan Hasil Penelitian ................................................................... 58 

BAB V ...................................................................................................................... 70 



 

x 
 

PENUTUP ................................................................................................................ 70 

5.1. Kesimpulan .................................................................................................... 70 

5.2  Saran .......................................................................................................... 71 

DAFTAR PUSTAKA .............................................................................................. 74 

LAMPIRAN ............................................................................................................. 78 

1.KUESIONER .................................................................................................... 78 

2.HASIL KUESIONER ........................................................................................ 85 

3.HASIL OUTPUT SPSS ..................................................................................... 86 

4.REPORT PLAGIASI......................................................................................... 99 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

xi 
 

DAFTAR TABEL 

 

Tabel 1. 1 Tingkat Belanja secara Online pada Masyarakat Indonesia Tahun 2018 -

2020 ............................................................................................................................ 4 

Tabel 2. 1 Definisi Operasional Variabel dan Indikator .......................................... 25 

Tabel 3. 1 Hasil Pengujian Validitas ........................................................................ 32 

Tabel 3. 2 Hasil Pengujian Reliabilitas .................................................................... 34 

Tabel 4. 1 Demografi Responden............................................................................. 39 

Tabel 4. 2 Waktu Berkunjung Website .................................................................... 41 

Tabel 4. 3 Produk Yang Paling Sering Dibeli Online .............................................. 42 

Tabel 4. 4 Ukuran Produk Minuman Yang Sering Dibeli Online............................ 42 

Tabel 4. 5 Mengetahui Website Kopi Janji Jiwa...................................................... 43 

Tabel 4. 6 Hari Berkunjung ke Website Kopi Janji Jiwa ......................................... 43 

Tabel 4. 7 Personil Yang Menemani Ketika Berkunjung Ke Website .................... 44 

Tabel 4. 8 Tanggapan Responden Terhadap Keputusan Pembelian Online ............ 45 

Tabel 4. 9 Tanggapan Responden Terhadap Web Design (X1) ................................ 46 

Tabel 4.10 Tanggapan Responden Terhadap E-Trust (X2) ...................................... 48 

Tabel 4.11 Tanggapan Responden Terhadap E-Service Quality (X3)...................... 49 

Tabel 4.12 Hasil Uji Regresi Linier Berganda ......................................................... 50 

Tabel 4.13 Uji-F ....................................................................................................... 57 

Tabel 4.14 Analisis Koefisien Determinasi ............................................................. 58 

 



 

xii 
 

DAFTAR GAMBAR 

 

Gambar 2. 1 Kerangka Pikir Penelitian.................................................................... 24 

 


