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ABSTRAK 

PENGARUH GREEN PRODUCT DAN BRAND IMAGE TERHADAP KEPUTUSAN 

PEMBELIAN PRODUK LAMPU LED MEREK PHILIPS DI PERUMAHAN BSB 

KECAMATAN MIJEN, KOTA SEMARANG 

Oleh : 

Kornelius Hartono 

19.D1.0120 

Penelitian ini bertujuan mengetahui : (1) Pengaruh Green Product terhadap 

keputusan pembelian konsumen lampu LED Philips di perumahanan BSB Kecamatan 

Mijen, Kota Semarang, (2) Pengaruh Brand Image terhadap keputusan pembelian konsumen 

lampu LED Philips di perumahanan BSB Kecamatan Mijen, Kota Semarang, (3) Pengaruh 

Green Product dan Brand Image terhadap keputusan pembelian konsumen lampu LED 

Philips di perumahanan BSB Kecamatan Mijen, Kota Semarang. 

Penelitian ini dikategorikan sebagai penelitian deskriptif kuantitatif, dimana 

intrumen penelitian ini berupa kuesioner. Populasi penelitian ini adalah konsumen lampu 

LED Philips diperumahan BSB Kecamatan Mijen, Kota Semarang. Teknik pengambilan 

sampel dengan metode purposive sampling. Sampel yang diambil dalam penelitian ini 

sebanyak 100 orang. Uji validitas instrumen menggunakan Confirmatory Factor Analysis, 

sedangkan uji reliabilitasnya menggunakan Alpha Cronbach. Analisis regresi berganda 

digunakan untuk uji hipotesis penelitian ini. 

Hasil dari penelitian ini adalah: (1) Green Product berpengaruh positif terhadap 

keputusan pembelian dengan nilai regresi sebesar 0,418 dan tingkat signifikasnsinya 0,001, 

(2) Brand Image berpengaruh positif terhadap keputusan pembelian dengan nilai regresi 

sebesar 0,328 dan tingkat signifikasnsinya 0,003,  : (3) Green Product dan Brand Image  

secara simultan berpengaruh positif terhadap keputusan pembelian dengan tingkat 

signifikansi sebesar 0,000, lebih kecil dari 0,05 dan besar adjusted R2 Green Product dan 

Brand Image terhadap keputusan pembelian adalah sebesar 0,459. 

 

Kata Kunci : Green product, Brand image, Keputusan Pembelian 
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ABSTRACT 

THE INFLUENCE OF GREEN PRODUCT AND BRAND IMAGE ON PURCHASE 

DECISIONS OF PHILIPS BRAND LED LIGHTING PRODUCTS IN BSB 

HOUSING, MIJEN DISTRICT, SEMARANG CITY 

By : 

Kornelius Hartono 

19.D1.0120 

This study aims to determine: (1) The influence of Green Product on consumer 

purchasing decisions for Philips LED lamps in BSB housing, Mijen Subdistrict, Semarang 

City, (2) The influence of Brand Image on consumer purchasing decisions for Philips LED 

lamps in BSB housing, Mijen Subdistrict, Semarang City, (3) The influence of Green 

Product and Brand Image on consumer purchasing decisions for Philips LED lamps in BSB 

housing, Mijen Subdistrict, Semarang City. 

This research is categorized as a quantitative descriptive study, where the research 

instrument is a questionnaire. The population of this study is consumers of Philips LED 

lamps in BSB housing, Mijen Subdistrict, Semarang City. The sampling technique used is 

purposive sampling method. The sample size for this study is 100 respondents. Confirmatory 

Factor Analysis is used to test the validity of the instrument, while Cronbach's Alpha is used 

to test the reliability. Multiple regression analysis is used to test the hypotheses of this study. 

The results of this study are as follows: (1) Green Product has a positive effect on 

purchasing decisions with a regression value of 0.418 and a significance level of 0.001, (2) 

Brand Image has a positive effect on purchasing decisions with a regression value of 0.328 

and a significance level of 0.003, (3) Green Product and Brand Image simultaneously have 

a positive effect on purchasing decisions with a significance level of 0.000, smaller than 

0.05 and the adjusted R2 value of Green Product and Brand Image on purchasing decisions 

is 0.459. 

 

Keywords: Green Product, Brand Image, Purchasing Decision.  
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