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ABSTRAK 

 Penelitian ini bertujuan untuk mengetahui pengaruh pengaruh Employer 

Branding Dan E-Recruitment terhadap Minat Melamar Pekerjaan pada Mahasiswa 

Angkatan 2019 Program Studi Manajemen Universitas Katolik Soegijapranata. 

Penelitian dilakukan pada mahasiswa Angkatan 2019 Universitas Katolik 

Soegijapranata dengan populasi sebanyak 233, dan sampel sebanyak 47 responden. 

Teknik analisis data yang digunakan dalam penelitian ini adalah analisis kuantitatif 

dengan metode regresi linear berganda.  

Hasil penelitian ini menunjukkan bahwa terdapat pengaruh yang positif dan 

signifikan untuk variabel Employer Branding terhadap Minat Melamar Pekerjaan 

Mahasiswa angkatan 2019 Program Studi Manajemen Universitas Katolik 

Soegijapranata. Untuk variabel E-Recruitment berpengaruh positif dan tidak signifikan 

terhadap Minat Melamar Pekerjaan Mahasiswa angkatan 2019 Program Studi 

Manajemen Universitas Katolik Soegijapranata. Variabel Employer Branding dan E-

Recruitment bersama-sama berpengaruh positif dan signifikan terhadap Minat 

Melamar Pekerjaan Mahasiswa angkatan 2019 Program Studi Manajemen Universitas 

Katolik Soegijapranata. 

Kata kunci: Employer Branding, E-Recruitment, dan Minat Melamar Pekerjaan 

 

ABSTRACT 

This study aims to determine the effect of Employer Branding and E-

Recruitment on Interest in Applying for Jobs in Class 2019 Students of the 

Soegijapranata Catholic University Management Study Program. The research was 

conducted on class 2019 students at Soegijapranata Catholic University with a 

population of 233, and a sample of 47 respondents. The data analysis technique used 

in this study is quantitative analysis with multiple linear regression methods. 

The results of this study indicate that there is a positive and significant influence 

on the Employer Branding variable on Interest in Applying for Jobs for Class 2019 

Students of the Soegijapranata Catholic University Management Study Program. The 

E-Recruitment variable has a positive and insignificant effect on the Interest in 

Applying for a Job for Class 2019 Students of the Soegijapranata Catholic University 

Management Study Program. The Employer Branding and E-Recruitment variables 

together have a positive and significant effect on the Interest in Applying for a Job for 

Class 2019 Students of the Soegijapranata Catholic University Management Study 

Program. 

Keywords: Employer Branding, E-Recruitment, and Interest in Applying for a 

Job 
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