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ABSTRAK 

PENERAPAN STRATEGI KOMUNIKASI PERSUASIF MELALUI  

LIVE STREAMING FACEBOOK PADA ONLINE SHOP  

ALVHIE COLLECTION 

 

Monica Mutiara Kasih 

Universitas Katolik Soegijapranata 

2023 

 

Media sosial kini memiliki perkembangan yang sangat signifikan melihat kegunaan 

dan fiturnya yang semakin canggih. Dengan demikian orang-orang kemudian 

menggunakan media sosial sebagai tempat bagi mereka untuk memulai bisnis 

secara online. Maraknya bisnis berupa online shop di media sosial kita kenal dengan 

istilah s-commerce. Salah satunya adalah Facebook yang memiliki fitur live 

streaming yang dapat membuka peluang bagi penggunanya untuk secara mudah 

dan gratis memulai bisnis online mereka. Dengan demikian, efektivitas komunikasi 

persuasif ini dapat menentukan keberhasilan seseorang dalam berbisnis secara 

online.  Salah satunya adalah dengan perencanaan strategi. Peneliti secara khusus 

melakukan analisis terkait penerapan strategi komunikasi persuasif yang dilakukan 

oleh sebuah online shop bernama Alvhie Collection di Facebook. Alvhie Collection 

menggunakan fitur live streaming yang ada di Facebook untuk memasarkan 

produknya yang berupa pakaian. Alvhie Collection menerapkan tiga strategi 

komunikasi persuasif milik Melvin L. DeFleur dan Sandra J. Ball Roceach ketika 

melakukan kegiatan live streaming. Ketiga strategi tersebut yaitu Strategi 

Psikodinamika, Persuasi Sosiokultural dan the Meaning Construction. Peneliti 

melakukan analisis terhadap video live streaming Alvhie Collection yang berdurasi 

selama 3 jam 7 menit dan mencatat sebanyak total 127 bahasa yang mengandung 

pesan persuasif. Keseluruhan bahasa tersebut kemudian dituliskan menjadi kalimat-

kalimat yang dikategori berdasarkan strategi komunikasi persuasif Melvin dan 
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Sandra. Hasilnya, peneliti menemukan terdapat 63 bahasa yang merupakan 

penerapan strategi Psikodinamika, 38 bahasa yang merupakan penerapan strategi 

Persuasi Sosiokultural dan 26 bahasa yang merupakan penerapan strategi the 

Meaning Construction.  

 

Kata Kunci : Komunikasi Persuasif, Strategi Komunikasi Persuasif, Media 

Sosial, Live Streaming, Social Commerce 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xi 
 

 

 

ABSTRACT 

IMPLEMENTATION OF PERSUASIVE COMMUNICATION STRATEGY 

THROUGH FACEBOOK LIVE STREAMING AT  

ALVHIE COLLECTION ONLINE SHOP  

 

Monica Mutiara Kasih 

 Soegijapranata Catholic University  

2023  

 

Social media now has a very significant development seeing its increasingly 

sophisticated uses and features. Thus people then use social media as a place for 

them to start an online business. The rise of business in the form of online shops on 

social media is known as s-commerce. One of them is Facebook which has a live 

streaming feature that can open up opportunities for its users to easily and for free 

start their online business. Thus, the effectiveness of this persuasive communication 

can determine a person's success in doing business online. One of them is with 

strategic planning. The researcher specifically conducted an analysis related to the 

application of a persuasive communication strategy carried out by an online shop 

called Alvhie Collection on Facebook. Alvhie Collection uses the live streaming 

feature on Facebook to market its clothing products. Alvhie Collection applies 

Melvin L. DeFleur and Sandra J. Ball Roceach's three persuasive communication 

strategies when conducting live streaming activities. The three strategies are 

Psychodynamic Strategy, Sociocultural Persuasion and the Meaning Construction. 

Researchers conducted an analysis of Alvhie Collection's live streaming video 

which lasted 3 hours 7 minutes and recorded a total of 127 languages that contained 

persuasive messages. The whole language is then written into sentences which are 

categorized based on Melvin and Sandra's persuasive communication strategy. As 

a result, the researcher found that there were 63 languages which were the 

application of the Psychodynamic strategy, 38 languages which were the 
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application of the Sociocultural Persuasion strategy and 26 languages which were 

the application of the Meaning Construction strategy.  

 

Keywords: Persuasive Communication, Persuasive Communication Strategy, 

Social Media, Live Streaming, Social Commerce 
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