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ABSTRAK 

 

 CrackedBox adalah usaha yang bergerak dibidang kuliner, khususnya yaitu 

ricebox yang berlokasi di Kota Semarang, Jawa Tengah. Penjualannya dilakukan 

melalui sosial media seperti WhatsApp, dan Instagram serta bekerja sama melalui 

layanan pesan antar makanan Gofood dan Grabfood. Dalam usahanya di penjualan 

produk CrackedBox masih kerap menghadapi beberapa masalah. Permasalahan  

yang sedang dihadapi oleh bisnis CrackedBox seperti kurangnya inovasi pada 

CrackedBox. Sebagai bisnis baru bisnis penjualan makanan ricebox CrackedBox 

pemilik atau owner harus menciptakan inovasi pada CrackedBox agar dapat 

bertahan dalam persaingan di bidang usaha ini. Inovasi ini dapat dilakukan dengan 

menggunakan rangkaian proses inovasi dari tahap idea generation, opportunity 

recognition, idea evaluation, development, dan commercialization. 

 Hasil Penelitian ini menyatakan bahwa berdasarkan analisis 

deskriptif yang telah ditunjukkan oleh responden CrackedBox bahwa bahan yang 

dipilih dalam pengemasan produk cukup berpengaruh terhadap minat beli 

konsumen, terbukti. Penggantian kraft paper dari sebelum inovasi berbentuk 

kubus menjadi bentuk balok menambah daya tarik konsumen karena membuat 

kesan isian lebih banyak. Dengan perbedaan harga inovasi packaging yang tidak 

terlalu signifikan membuat inovasi dengan konsep ecogreen ini diterima baik oleh 

pelanggan. Kenaikan harga setelah inovasi packaging tidak memberatkan 

pelanggan. 

 

Kata Kunci : Proses Inovasi, Bisnis, Kuliner Ricebox 
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ABSTRACT 

 

 CrackedBox is a small business in the culinary field, specifically ricebox 

which is located in Semarang City, Central Java. Sales are carried out through 

social media such as WhatsApp and Instagram and work together through food 

delivery services Gofood and Grabfood. In its efforts to sell CrackedBox products, 

it still often faces several problems. The problems being faced by the CrackedBox 

business include the lack of innovation in CrackedBox. As a new business, the 

CrackedBox ricebox food sales business, the owner must innovate on CrackedBox 

in order to survive the competition in this line of business. This innovation can be 

carried out using a series of innovation processes from the idea generation, 

opportunity recognition, idea evaluation, development, and commercialization 

stages. 

 The results of this study state that based on the descriptive analysis that has 

been shown by CrackedBox respondents that the material chosen in product 

packaging has quite an effect on consumer buying interest, it is proven. The 

replacement of kraft paper from before the cube-shaped innovation to a block shape 

adds to consumer appeal because it creates the impression of more filling. With the 

difference in the price of packaging innovation that is not too significant, this 

innovation with the ecogreen concept is well received by customers. The price 

increase after packaging innovation does not burden customers. 

  

 

 

 

Keywords: Innovation Process, Business, Culinary Ricebox 
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