
THE PROMOTION STRATEGIES TO INCREASE SALES 

OF LOUKALS_ DONUT STORE THROUGH INSTAGRAM  

 

A Thesis Presented as a Partial Fulfillment of the Requirements for the Degree 

of Sarjana Sastra in the English Study Program 

 
 

 

ENGLISH STUDY PROGRAM 

FACULTY OF LANGUAGE AND ARTS 

SOEGIJAPRANATA CATHOLIC UNIVERSITY 

SEMARANG 

2023 

 

By 

Chavia Cindy Catharina 

18.J2.0028 

 

 



ii 

 

THE PROMOTION STRATEGIES TO INCREASE SALES 

OF LOUKALS_ DONUT STORE THROUGH INSTAGRAM 

 

A Thesis Presented as a Partial Fulfillment of the Requirements for the Degree 

of Sarjana Sastra in the English Study Program 

 
 

 

 

By 

Chavia Cindy Catharina 

18.J2.0028 

 

 

ENGLISH STUDY PROGRAM 

FACULTY OF LANGUAGE AND ARTS 

SOEGIJAPRANATA CATHOLIC UNIVERSITY 

SEMARANG 

2023 

  



iii 

 

HALAMAN PERNYATAAN ORISINALISTAS 

 

Yang bertanda tangan dibawah ini:  

Nama    : Chavia Cindy Catharina 

NIM    : 18.J2.0028 

Progdi/Konsentrasi  : Englishpreneurship  

Fakultas  : Bahasa dan Seni Dengan ini menyatakan bahwa Laporan Tugas 

Akhir dengan judul “The Promotion Strategies to Increase Sales of Loukals_ Donut Store 

Through Instagram” tersebut bebas plagiasi.Akan tetapi bila terbukti melakukan plagiasi 

maka bersedia menerima sanksi sesuai dengan ketentuan yang berlaku. 

 

 

Semarang, 20 January 2023 

Yang menyatakan, 

 

 

Chavia Cindy Catharina 

 

 

 

 

 

 

 

 

 

 

 

 



iv 

 

 

 

 

HALAMAN PENGESAHAN 

 

 

 

Judul Tugas Akhir: : The Promotion Strategy to Increase Sales of Loukals_ 

Donut Store Through  Instagram  

Diajukan oleh : CHAVIA CINDY CATHARINA 

 
NIM : 18.J2.0028 

 
Tanggal disetujui : 20 Januari 2023  

Telah setujui oleh 

Pembimbing 1 : Emilia Ninik Aydawati S.P., M.Hum. 

 
Pembimbing 2 : Angelika Riyandari S.S., M.A.,Ph.D 

 
Penguji 1 : G. M. Adhyanggono S.S., M.A., PhD 

 
Penguji 2 : Angelika Riyandari S.S., M.A.,Ph.D 

 
Penguji 3 : Emilia Nink Aydawati S.P., M.Hum.  

Ketua Program Studi : Dra. Cecilia Titiek Murniati M.A., Ph.D 

Dekan : G. M. Adhyanggono S.S., M.A., PhD 

 

 

 
 

Halaman ini merupakan halaman yang sah dan dapat diverifikasi melalui alamat di bawah ini. 
 

sintak.unika.ac.id/skripsi/verifikasi/?id=18.J2.0028 

 

 

 



v 

 

A THESIS APPROVAL 

 
 

 

 

 

The Promotion Strategies to Increase Sales of Loukals_ Donut Store Through 

Instagram  

 

 

 

 

 

By 

Chavia Cindy Catharina 

18.J2.0028 

 

 

 

 

 

 

                                                         Approved by, 

 

 

 

 

 

 

 

Emilia Ninik Aydawati Sp.., M.Hum.   Semarang, 20 January 2023 

Major sponsor 

 

 

 

 

 

Angelika Riyandari S.S., M.A., Ph.D   Semarang, 20 January 2023 

Co-sponsor 

  



iv 

 

A thesis defended in front of the Board of Examiners on 20 January 2023  

is declared acceptable 

 

 

BOARD OF EXAMINERS 

 

 

First Examiner          : Angelika Riyandari S.S., M.A., Ph.D  

Second Examiner      : Emilia Ninik Aydawati S.P., M.Hum. 

Third Examiner        : GM. Adhyanggono, M.A., Ph.D 

Semarang, 20 January 2023 

Faculty of Language and Arts 

 

      Dean 

 

 

 

GM. Adhyanggono, M.A., Ph.D  

NPP. 058.1.1999.225  



v 

 

HALAMAN PERNYATAAN PUBLIKASI KARYA ILMIAH UNTUK 

KEPENTINGAN AKADEMIS 

 

Yang bertanda tangan dibawah ini:  

Nama    : Chavia Cindy Catharina 

Program Studi  : Englishpreneurship  

Fakultas  : Bahasa dan Seni  

Jenis Karya   : Skripsi  

Menyetujui untuk memberikan kepada Universitas Katolik Soegijapranata Semarang 

Hak Bebas Royalti Noneksklusif atas karya ilmiah yang berjudul “The Promotion 

Strategies to Increase Sales of Loukals_ Donut Store Through Instagram” beserta 

perangkat yang ada (jika diperlukan). Dengan Hak Bebas Royalti Noneksklusif ini, 

Universitas Katolik Soegijapranata Semarang berhak untuk menyimpan, mengalihkan 

media/formatkan, mengelola dalam bentuk pangkalan data (database), merawat, dan 

mempublikasikan tugas akhir ini selama tetap mencantumkan nama saya sebagai 

penulis/pencipta dan sebagai pemilik Hak Cipta. Demikian pernyataan ini saya buat 

dengan sebenarnya. 

Semarang, 20 January 2023  

Yang Menyatakan, 

 

 

Chavia Cindy Catharina 



vi 

 

ACKNOWLEDGEMENT 

 

First of all I would like to thank God for His grace and bless, for I can pass the 

process of this thesis writing from the beginning. He is my shepherd and I lack nothing. 

Thanking both of my parents as they endlessly supporting me. Through the goods 

and bads, highs and lows, they are always by my side. They are the reason I keep going 

and endure all of the challenges ahead. 

Special and warm gratitude are given to all of my friends for becoming my ‘another 

home’. Thank you for listening to all of my stories and the struggles I have been 

through, and also the supports you all have given to me. No words can express how 

happy and thankful I am for all of the kindness you have given to me. Without you, I 

would never make it up here. 

I would like to thank to all of those kind-hearted people around me that I have met 

in 2022. All of the supports and ears you have given have made me stronger and able 

to go through this storm. Though we only met for a very short time, all of the positivity 

you given really help me to keep going.  

Special thanks are addressed Madam and Mrs. Ninik as my major and co-sponsor. 

Thank you very much for your time to help me to write this thesis in advance, all of the 

revision, and all of the ideas you have given to me. Without you, my thesis would be a 

total mess and I will never make it happen to graduate. May God always bless you and 

your family. 



vii 

 

Dear myself, thank you for your endurance up until this point. You are doing great. 

Thank you for everything. 

 

Warm regards, 

Semarang, 20 January 2023 

 

 

Chavia Cindy Catharina 

  



viii 

 

 TABLE OF CONTENT  

 

PAGE OF TITLE 

THE PROMOTION STRATEGIES TO INCREASE SALES OF LOUKALS_ 

DONUT STORE THROUGH INSTAGRAM ii 

HALAMAN PERNYATAAN ORISINALITAS                  iii 

HALAMAN PENGSAHAN                  iv 

A THESIS APPROVAL v 

BOARD OF EXAMINERS iv 

ACKNOWLEDGEMENT vi 

TABLE OF CONTENT viii 

ABSTRACT x 

ABSTRAK xi 

CHAPTER 1 1 

INTRODUCTION 1 

1.1 Background of the Study 1 

1.2 Field of Study 3 

1.3 Scope of Study 3 

1.4 Research Question 3 

1.5 Objective of the Study 4 

1.6 Significance of the Study 4 

1.7 Definition of Terms 4 

CHAPTER 2 7 

REVIEW OF LITERATURE 7 

2.1 Instagram 7 

2.1.1 Definition 7 

2.1.2 Instagram as a Visual Promotional Medium 9 

2.2 Promotion 11 

2.2.1 Promotion Strategy 12 

2.3 Online Marketing Theory 14 

CHAPTER 3 16 



ix 

 

METHOD OF DATA COLLECTION AND ANALYSIS 16 

3.1 Research Design 16 

3.2 Method of Data Collection 16 

3.2.1 Participants 16 

3.3 Method of Data Analysis 18 

CHAPTER 4 19 

DATA ANALYSIS 19 

4.1 The Implementation of Loukals_ Donut Store's Product Promotion Strategy 

through Instagram. 20 

4.1.1 Giving Discount Coupons 20 

4.1.2 Paid Promotion through Instagram Influencers 21 

4.1.3 Loukals_ Virtual Exhibition 23 

4.2.1 Giving Discount Coupons 25 

CHAPTER 5 30 

CONCLUSION AND SUGGESTION 30 

5.1 Conclusion 30 

5.2 Suggestion 31 

BIBLIOGRAPHY 32 

 

  



x 

 

ABSTRACT 

In this modern era, most people are online and everything is now done online. As a result, online 

marketing has become an alternative to promote products and raise brand awareness. Online marketing 

can be done through several online platforms, for example, Instagram. Instagram is one of the most used 

social media in the world, making it possible to be used as a promotional medium for online stores. 

Loukals is one of the online stores that sell donuts and they promote their donut through Instagram using 

social media marketing strategies. Applying Chaffey’s theory, the writer is trying to identify the 

effectiveness of Loukals’ social media marketing through Instagram. The research is conducted using 

qualitative methods through interviews with the Loukals team. The study shows that Loukals uses three 

kinds of marketing strategy such as giving coupons, paid promoting their products, and joining virtual 

food exhibitions. From these three strategies, giving coupons is the most successful marketing strategy 

of Loukals as it helps to attract new customers and to retain old customers. On the other hand, joining a 

virtual food exhibition is the least successful strategy for Loukals. 

 

Key words: Chaffey’s theory, social media marketing, Instagram 
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ABSTRAK 

Di era modern  ini, kebanyakan orang sudah beranjak online dan kebanyakan hal sekarang dilakukan 

secara online. Sebagai gantinya, marketing secara online menjadi alternatif dalam mempromosikan 

barang dan meningkatkan kesadaran merek. Marketing online dapat dilakukan nelalui beberapa platform 

online seperti Instagram. Instagram adalah salah satu sosial media yang banyak digunakan di dunia, 

memungkinkan untuk digunakan sebagai medium promosi untuk toko online. Loukals adalah salah satu 

toko online yang menjual donat dan mereka mempromosikan donat mereka melalui Instagram dengan 

menggunakan strategi marketing sosial media. Menggunakan teori Chaffey, penulis mengidentifikasi 

keefektifan marketing online Loukals melalui Instgram. Studi ini dilaksanakan secara kualitatif melalui 

wawancara dengan tim Loukals. Hasilnya, Loukals menggunakan tiga strategi marketing yaitu 

memberikan kupon, promosi produk secara berbayar, dan mengikuti pameran makanan online sebagai 

bagian dari marketing online mereka. Dari ketiga strategi ini, memberikan kupon merupakan strategi 

marketing tersukses Loukals karena dapat membantu membawa pelanggan baru dan mempertahankan 

pelanggan lama. Di sisi lain, mengikuti pameran makanan online merupakan strategi yang tidak terlalu 

sukses untuk Loukals. 

 

Kata kunci: Teori Chaffey, marketing social media, Instagram 
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