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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui hubungan antara body image dan 

konformitas dengan perilaku konsumtif pada mahasiswi. Hipotesis mayor pada 
penelitian ini yaitu ada hubungan antara body image dan konformitas dengan perilaku 

konsumtif pada mahasiswi. Hipotesis minor pertama pada penelitian ini yaitu ada 
hubungan positif antara body image dan perilaku konsumtif, dan hipotesis minor 

kedua pada penelitian ini yaitu ada hubungan positif antara konformitas dan perilaku 

konsumtif. Penelitian ini menggunakan metode penelitian kuantitatif dan 
menggunakan alat ukur skala perilaku konsumtif, skala body image, dan skala 
konformitas yang disebarkan melalui Google Form. Responden pada penelitian ini 

berjumlah 235 mahasiswi di Kota Semarang dengan menggunakan teknik incidental 
sampling. Hasil pengujian melalui uji regresi linear berganda menunjukkan hasil nilai 

r sebesar 0,432, nilai F linear sebesar 26,622 dengan nilai signifikansi sebesar 0,000 
(sig < 0,01). Hasil uji hipotesis minor pertama melalui teknik korelasi product moment 

menunjukkan hasil nilai rxy sebesar 0,115 dengan nilai signifikansi sebesar 0,078 (sig 
> 0,01). Kemudian, hasil uji hipotesis minor kedua melalui teknik korelasi product 
moment menunjukkan hasil nilai rxy sebesar 0,415 dengan nilai signifikansi sebesar 

0,000 (sig < 0,01). Berdasarkan hasil pengujian hipotesis, dapat ditarik kesimpulan 
bahwa hipotesis mayor diterima, hipotesis minor pertama ditolak, dan hipotesis minor 
kedua diterima. 

 
Kata Kunci: body image, konformitas, perilaku konsumtif 
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ABSTRACT 

This study aims to determine the relationship between body image and conformity with 
consumptive behavior in female students. The major hypothesis in this study is that 
there is a relationship between body image and conformity with consumptive behavior 

in female students. The first minor hypothesis in this study is that there is a positive 
relationship between body image and consumptive behavior, and the second minor 
hypothesis in this study is that there is a positive relationship between conformity and 

consumptive behavior. This research uses quantitative research methods and uses a 
measuring tool for consumptive behavior scale, body image scale, and conformity 
scale which is distributed through the Google Form. The subjects in this study 

amounted to 235 female students in the city of Semarang using the incidental sampling 
technique. The test results through multiple linear regression tests showed an r value 
of 0.432, a linear F value of 26.622 with a significance value of 0.000 (sig < 0.01). The 
results of the first minor hypothesis test through the product moment correlation 

technique showed an rxy value of 0.115 with a significance value of 0.078 (sig > 0.01). 
Then, the results of the second minor hypothesis test through the product moment 
correlation technique showed an rxy value of 0.415 with a significance value of 0.000 

(sig < 0.01). Based on the results of hypothesis testing, it can be concluded that the 
major hypothesis is accepted, the first minor hypothesis is rejected, and the second 
minor hypothesis is accepted. 

 
Keywords: body image, conformity, consumptive behavior 

 

 

 

 

 

 

 

 

 

 


