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ABSTRACT 

The Coronavirus Disease 19 (COVID-19) pandemic has limited people's 

activities so that many aspects of people's lives have shifted to the network and 

are carried out at home. However, due to the Coronavirus Disease 19 (COVID-

19) pandemic, the purchase of Gundam Plastic Model (Gunpla) is still ongoing 

and there has even been an impulsive buying of Gunpla products. This is 

indicated by data related to the phenomenon of impulsive buying of Gunpla 

products during the pandemic, especially in Semarang City. This study will look 

at the effect of Electronic Word-of-Mouth (e-WOM) on the impulsive buying of 

Gundam Plastic Models that occurred in Semarang City during the COVID-19 

pandemic. The object under study is Gunpla hobbyists who live in Semarang City 

and they still buy Gunpla products during the pandemic. The sampling technique 

used in this study was purposive sampling with a total sample of 91 

respondents.The analysis in this study uses Multiple Linear Regression. Each 

variable was declared valid and reliable with a value of X 0.631 > 0.6 and Y 

0.622 > 0.6. Through the results of the study, it is known that the significance is 

less than 0.05, it can be concluded that Electronic Word-of-Mouth (e-WOM) has 

an effect on impulse buying 
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ABSTRAK 

Pandemi Coronavirus Disease 19 (COVID-19) telah membatasi kegiatan 

masyarakat sehingga banyak aspek kehidupan masyarakat beralih ke dalam 

jaringan dan dilakukan di rumah. Namun pandemi Coronavirus Disease 19 

(COVID-19) sedang berlangsung, pembelian Gundam Plastic Model (Gunpla) 

tetap berlangsung bahkan sempat terjadi pembelian impulsif terhadap produk 

Gunpla. Hal ini ditandai dengan data terkait fenomena pembelian impulsif produk 

Gunpla semasa pandemi khususnya di Kota Semarang. Penelitian ini akan melihat 

pengaruh Electronic Word-of-Mouth (e-WOM) terhadap pembelian impulsif 

Gundam Plastic Model yang terjadi di Kota Semarang masa pandemi COVID-19. 

Objek yang diteliti adalah pelaku hobi Gunpla berdomisili di Kota Semarang dan 

masih melakukan pembelian produk Gunpla selama pandemi. Teknik penarikan 

sampel yang digunakan dalam penelitian ini adalah purposive sampling dengan 

jumlah sampel 91 responden. Analisis dalam penelitian ini menggunakan Regresi 

Linier Berganda. Setiap variabel dinyatakan valid dan reliabel dengan nilai X 

0,631 > 0,6 dan Y 0,622 > 0,6. Melalui hasil penelitian diketahui bahwa 

signifikansi kurang dari 0,05, maka dapat disimpulkan bahwa Electronic Word-of-

Mouth (e-WOM) berpengaruh terhadap pembelian impulsif. 

 

Kata Kunci: Electronic Word-of-Mouth, Pembelian Impulsif, Gunpla, COVID-19 
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