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ABSTRAK 

 

PERSONAL BRANDING GUBERNUR GANJAR PRANOWO SEBAGAI 

KOMUNIKATOR POLITIK DI INSTAGRAM @ganjar_pranowo  

(2018-2021) 

 

Aprilia Ikaningtyas Endarto 
Universitas Katolik Soegijapranata 

2022 
 

Penelitian ini di latar belakangi oleh kunjungan merupakan sebuah moment 
dimana Ganjar Pranowo dapat menyesuaian gaya berbusana di berbagai acara 
yang berlangsung. Berbeda kunjungan, berbeda gaya berusana dan beda pesan 
yang akan disampaikan. Dengan begitu akan memudahkan untuk melihat 
personal branding dari sisi gaya busana yang akan ditampilkan oleh Gubernur 
Ganjar Pranowo sebagai komunikator politik. Metode riset yang digunakan 
peneliti dalam penelitian ini adalah metode kualitatif analisis isi. Sebagai 
Gubernur Jawa Tengah, Ganjar Pranowo dapat dikatakan sebagai komunikator 
poitik yang memiliki peran kuat di media sosial. Hal ini bisa terlihat dalam 
beberapa unggahan pada akun media sosial instagram pribadi milik Ganjar 
Pranowo @ganjar_pranowo. Pesan politik yang disampaikan yaitu mengenai 
gaya busana saat Ganjar Pranowo melakukan kunjungan ke desa. Berdasarkan 
hasil penelitian tentang Komunikasi Politik yang membahas tentang Personal 
Branding melalui gaya busana yang dilakukan oleh Ganjar Pranowo di media 
sosial Instagram @ganjar_pranowo. Ganjar Pranowo merupakan komunikator 
politik yang baik dalam memanfaatkan media sosial Instagram pribadi 
@ganjar_pranowo. Dengan banyaknya unggahan peneliti dapatkan dapat 
dibuktikan jika Ganjar Pranowo adalah sosok yang dekat dengan masyrakatnya. 

Kata Kunci: personal branding, komunikasi politik, dan media sosial instagram. 
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ABSTRACT 

 

PERSONAL BRANDING Governor GANJAR PRANOWO as a political 

communicator on INSTAGRAM @ganjar_pranowo 

(2018-2021) 

 

Aprilia Ikaningtyas Endarto 
 Katolik Soegijapranata University 

2022 
 

This research in the background by the visit is a moment where Ganjar Pranowo 

can match the style of dress in various events that take place. Different visits, 

different styles of dress and different messages to be conveyed. That way it will 

be easier to see personal branding in terms of fashion style that will be displayed 

by Governor Ganjar Pranowo as a political communicator. The research method 

used by researchers in this study is a qualitative method of content analysis. As a 

governor of Central Java, Ganjar Pranowo can be said to be a political 

communicator who has a strong role in social media. This can be seen in several 

uploads on Ganjar Pranowo's personal instagram social media account 

@ganjar_pranowo. The political message conveyed was about fashion style 

when Ganjar Pranowo made a visit to the village. Based on the results of research 

on political communication that discusses Personal Branding through fashion 

style conducted by Ganjar Pranowo on social media Instagram 

@ganjar_pranowo. Ganjar Pranowo is a good political communicator in utilizing 

social media Instagram personal @ganjar_pranowo. With the many uploads 

researchers get it can be proven if Ganjar Pranowo is a figure close to his people. 

Keywords: personal branding, political communication, and instagram social 

media. 

 

 

 

 

 



x 
 

DAFTAR ISI 

PERNYATAAN KEASLIAN SKRIPSI ............................................................................i 

LEMBAR PENGESAHAN................................................................................................ii 

HALAMAN PERSETUJUAN...........................................................................................iii 

HALAMAN PERNYATAAN PUBLIKASI KARYA ILMIAH.......................................iv 

KATA PENGANTAR.........................................................................................................v 

ABSTRAK........................................................................................................................viii 

ABSTRACT........................................................................................................................ix 

DAFTAR ISI .................................................................................................................. x 

DFTAR TABEL ...................................................................................................... xiiiiii 

DAFTAR GAMBAR..........................................................................................................xi 

DAFTAR LAMPIRAN......................................................................................................xv 

BAB I ............................................................................................................................. 1 

PENDAHULUAN .......................................................................................................... 1 

1.1  Latar Belakang Masalah ................................................................................... 1 

1.2  Rumusan Masalah ............................................................................................ 6 

1.3 Tujuan Penelitian ............................................................................................. 6 

1.4 Kegunaan Penelitian ........................................................................................ 6 

1.4.1 Manfaat Teoritis ..................................................................................... 6 

1.4.2 Manfaat Praktis ....................................................................................... 7 

1.5  Lokasi dan Tatakala Penelitian ......................................................................... 7 

1.6 Sistematika Penulisan Laporan Akhir ............................................................... 7 

BAB II ............................................................................................................................ 9 

TINJAUAN PUSTAKA .................................................................................................. 9 

2.1  Penelitian Terdahulu ........................................................................................ 9 



xi 
 

2.2 Personal Branding .......................................................................................... 16 

2.3   Komunikasi Politik ........................................................................................ 20 

2.4  Media Sosial Instagram .................................................................................. 23 

BAB III ......................................................................................................................... 27 

METODOLOGI PENELITIAN..................................................................................... 27 

3.1  Jenis Penelitian .............................................................................................. 27 

3.2  Unit Analisis .................................................................................................. 28 

3.3 Jenis Data Riset ............................................................................................. 28 

3.3.1 Data Primer .......................................................................................... 28 

3.3.2 Data Sekunder ...................................................................................... 28 

3.4  Teknik Pengambilan Data Riset ..................................................................... 29 

3.4.1 Wawancara ........................................................................................... 29 

3.4.2 Observasi .............................................................................................. 29 

3.4.3 Studi Dokumentasi................................................................................ 30 

3.5  Teknik Analisis Data...................................................................................... 30 

3.5.1 Tahapan Reduksi Data .......................................................................... 31 

3.5.2  Tahapan Penyajian Data (Data Display) ............................................... 31 

3.5.3 Tahapan Analisis Isi.............................................................................. 32 

3.5.4. Tahapan Penarikan Kesimpulan ........................................................... 32 

3.6 Alur Penelitian .................................................................................................... 32 

BAB IV ........................................................................................................................ 34 

HASIL DAN PEMBAHASAN ..................................................................................... 34 

4.1  Gambaran Umum .......................................................................................... 34 

4.2  Personal Branding Ganjar Pranowo ................................................................ 39 

4.2.1 The law of distinctiveness (perbedaan) .................................................. 39 



xii 
 

4.2.2 The law of visibility (terlihat)................................................................ 42 

4.2.3 The law of persistence (keteguhan) ....................................................... 48 

4.2.4 The law of goodwill (niat baik) ............................................................. 51 

4.3          Komunikasi Politik ......................................................................................... 53 

4.3.1 Ganjar Pranowo sebagai Komunikator Politik ....................................... 53 

4.3.2 Pesan Politik Ganajar Pranowo ............................................................. 54 

4.4 Media Sosial Instagram @ganjar_pranowo .................................................... 56 

BAB V .......................................................................................................................... 57 

KESIMPULAN DAN SARAN ..................................................................................... 57 

5.1 Kesimpulan ............................................................................................................. 57 

5.2 Saran ....................................................................................................................... 58 

DAFTAR PUSTAKA ......................................................................................................... 59 

LAMPIRAN ................................................................................................................. 59 

 

 

 

 

 

 

 

 

 

 

 



xiii 
 

DFTAR TABEL 

Tabel 1.1 Tema Pesan Politik Ganjar Pranowo di Instagram @ ganjar_pranowo 

(2018-2021) ......................................................................................................... 4 

Tabel 1.2 Unggahan mengenai Kunjungan di Instagram @ganjar_pranowo (1 

Januari 2018 - 30 Desember 2021) ....................................................................... 5 

Tabel 4.1 Tema Pesan Politik Ganjar Pranowo di Instagram @ganjar_pranowo 

(2018-2021) ....................................................................................................... 36 

Tabel 4.2 Unggahan mengenai Kunjungan di Instagram @ganjar_pranowo (1 

Januari 2018 - 30 Desember 2021) ..................................................................... 37 

Tabel 4.3 Unggahan Instagram @ganjar_pranowo dengan tema kunjungan area 

Jawa Tengah (2018 – 2021) ............................................................................... 38 

Tabel 4.4 Personal Branding tentang gaya busana pada Instagram 

@ganjar_pranowo kategori desa ........................................................................ 40 

Tabel 4.5 Personal Branding tentang gaya busana pada Instagram 

@ganjar_pranowo kategori desa ........................................................................ 43 

Tabel 4.6 Personal Branding tentang gaya busana pada Instagram 

@ganjar_pranowo kategori desa ........................................................................ 48 

Tabel 4.7 Personal Branding tentang gaya busana pada Instagram 

@ganjar_pranowo kategori desa ........................................................................ 51 

Tabel 4.8 Pesan Politk tentang gaya busana pada Instagram @ganjar_pranowo 

kategori desa ...................................................................................................... 54 

 

 

 

 



xiv 
 

DAFTAR GAMBAR 

Gambar 3.1 Kerangka berpikir ............................. Error! Bookmark not defined. 

Gambar 4.1 Halaman Akun Instagram @ganjar_pranowo ................................. 35 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xv 
 

DAFTAR LAMPIRAN 

Lampiran  1  Daftar Wawancara ........................................................................... a 

Lampiran  2  Hasil wawancara bersama Tim pengelola akun Instagram 

@ganjar_pranowo ................................................................................................ a 

Lampiran  3 Dokumentasi wawancara bersama Tim Ganjar Pranowo tanggal 1 

Oktober 2022 ....................................................................................................... a 

Lampiran  4 Lembar Kerja Analisis Data Kunjungan “DESA” (51 postingan)” .... a 


	KATA PENGANTAR
	ABSTRAK
	ABSTRACT
	DAFTAR ISI
	DFTAR TABEL
	DAFTAR GAMBAR
	DAFTAR LAMPIRAN
	BAB I
	PENDAHULUAN
	1.1  Latar Belakang Masalah
	1.2  Rumusan Masalah
	1.3 Tujuan Penelitian
	1.4 Kegunaan Penelitian
	1.4.1 Manfaat Teoritis
	1.4.2 Manfaat Praktis

	1.5  Lokasi dan Tatakala Penelitian
	1.6 Sistematika Penulisan Laporan Akhir

	BAB II
	TINJAUAN PUSTAKA
	2.1  Penelitian Terdahulu
	2.2 Personal Branding
	2.3   Komunikasi Politik
	2.4  Media Sosial Instagram

	BAB III
	METODOLOGI PENELITIAN
	3.1  Jenis Penelitian
	3.2  Unit Analisis
	3.3 Jenis Data Riset
	3.3.1  Data Primer
	3.3.2  Data Sekunder

	3.4  Teknik Pengambilan Data Riset
	3.4.1  Wawancara
	3.4.2  Observasi
	3.4.3  Studi Dokumentasi

	3.5  Teknik Analisis Data
	3.5.1  Tahapan Reduksi Data
	3.5.2   Tahapan Penyajian Data (Data Display)
	3.5.3  Tahapan Analisis Isi
	3.5.4.  Tahapan Penarikan Kesimpulan
	3.6  Alur Penelitian


	BAB IV
	HASIL DAN PEMBAHASAN
	4.1  Gambaran Umum
	4.2  Personal Branding Ganjar Pranowo
	4.2.1 The law of distinctiveness (perbedaan)
	4.2.2 The law of visibility (terlihat)
	4.2.3 The law of persistence (keteguhan)
	4.2.4 The law of goodwill (niat baik)
	4.3  Komunikasi Politik
	4.3.1 Ganjar Pranowo sebagai Komunikator Politik
	4.3.2 Pesan Politik Ganajar Pranowo

	4.4 Media Sosial Instagram @ganjar_pranowo

	BAB V
	KESIMPULAN DAN SARAN
	5.1 Kesimpulan
	5.2 Saran

	DAFTAR PUSTAKA
	LAMPIRAN

