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ABSTRAK 

 

ITHSI FRISTLY AMORE, NIM: 15.M1.0051. Komunikasi Pemasaran Melalui 

Word Of Mouth Komunitas Sepeda: Studi Pada Starcross Clothing Line. Skripsi, 

Jurusan Ilmu Komunikasi, Fakultas Hukum dan Komunikasi. Universitas Katholik 

Seogijapranata. 2022 

Penelitian ini bertujuan untuk mengetahui bagaimana komunikasi 

pemasaran word of mouth yang dilakukan oleh Starcross melalui komunitas sepeda 

yaitu Temanbike.mu. Komunitas sepeda dipilih karena mereka dapat 

merepresentasikan target pasar perusahaan, sesuai dengan tag line yang dimiliki 

oleh Starcross yaitu youth and wild target pasar yang dituju adalah anak muda. 

Untuk mengupayakan komunikasi pemasaran melalui word of mouth didalamnya 

terdapat 5T yang harus diperhatikan yaitu talkers, topics, tools, taking part dan 

tracking. Penelitian ini menggunakan jenis penelitian kualitatif yang menghasilkan 

data deskriptif. Teknik pengumpulan data yang digunakan yaitu wawancara serta 

dokumentasi, penulis akan mengajukan beberapa pertanyaan kepada sumber 

informan utama dalam penelitian ini yaitu Manager Starcross Semarang dan 

founder dari komunitas Temanbike.mu. Pemilihan komunitas sebagai sarana 

komunikasi word of mouth perusahaan membuat peluang penyebaran informasi 

berkembang lebih luas. Selain memiliki pengalaman penggunaan produk atau jasa 

dari perusahaan komunitas juga memiliki relasi pertemanan yang cukup luas. 

Informasi yang disampaikan melalui metode word of mouth memerlukan banyak 

partisipasi dari orang lain didalamnya melalui relasi yang dimiliki komunitas word 

of mouth akan berjalan secara efektif dan efisien. 

 

Kata kunci: Komunikasi Pemasaran, Word of mouth, Komunitas 
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ABSTARCT 

 

ITHSI FRISTLY AMORE, NIM: 15.M1.0051. Marketing Communication Through 

Word of Mouth Bicycle Community: A Study On Starcross Clothing Line. Thesis, 

Department of Communication Studies, Faculty of Law and Communication. 

Seogijapranata Catholic University. 2022 

This research was done to find out about how word of mouth marketing 

communication is carried out by Starcross through the bicycle community, namely 

Temanbike.mu. The bicycle community was chosen because they can represent the 

company's target market, and according to the tag line that owned by Starcross 

namely youth and wild, the target market of the company is young people. To seek 

marketing communication through word of mouth, there are 5T's that must be 

considered, tehre are talkers, topics, tools, taking parts and tracking. This study 

uses a type of qualitative research that produces descriptive data. The data 

collection techniques are using an interviews and documentation, the author will 

ask several questions to the main informant sources in this study, its the Manager 

of Starcross Semarang and the founder of Temanbike.mu community. The selection 

of the community as a means of company word of mouth communication makes the 

opportunity for information dissemination to develop more widely. In addition to 

having experience using products or services from companies, community also have 

a fairly broad friendship relationship. Information conveyed through the word of 

mouth method requires a lot of participation from other people in it through the 

relationships owned by community word of mouth will run effectively and 

efficiently. 

 

Keywords: Marketing Communication, Word of mouth, Community 
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