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ABSTRAK

Penelitian ini bertujuan untuk mengetahui hubungan antara intensitas penggunaan
media sosial instagram dengan body dissatisfaction pada perempuan dewasa
awal. Hipotesis penelitian yang diajukan adalah adanya hubungan positif antara
intensitas penggunaan media sosial instagram dengan body dissatisfaction,
artinya semakin tinggi intensitas penggunaan media sosial instagram maka
semakin tinggi pula body dissatisfaction. Sampel penelitian adalah 180 perempuan
usia dewasa awal (20-30 tahun), dengan teknik Purposive sampling. Skala
pengukuran penelitian ini menggunakan body shape questionnaire (BSQ-34) dan
skala intensitas penggunaan media sosial instagram. Berdasarkan uji hipotesis
dengan teknik korelasi Spearman rho didapatkan nilai r= 0,319 dengan nilai p =
0,000 (p<0,01), artinya terdapat hubungan positif yang sangat signifikan antara
intensitas penggunaan media sosial instagram dengan body dissatisfaction pada
perempuan dewasa awal. Hipotesis yang diajukan diterima, sehingga dapat
disimpulkan bahwa ada hubungan antara intensitas penggunaan media sosial
instagram dengan body dissatisfaction pada perempuan dewasa awal

Kata Kunci: Intensitas penggunaan media sosial instagram, Body
dissatisfaction, Perempuan dewasa awal
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ABSTRACT

This study aims to determine the relationship between the intensity of using
Instagram as social media with body dissatisfaction in early adult women. The
hypothesis proposed is a positive relationship between the intensity of using
Instagram as social media and body dissatisfaction, the higher the body
dissatisfaction, the lower the intensity of using Instagram. The research sample
was 180 early adult women (20-30 years), using the purposive sampling technique.
This measurement scale uses a body shape gquestionnaire (BSQ-34) and an
intensity scale for using Instagram as social media. Based on the hypothesis test
with the Spearman rho correlation technique, the value of r = 0,319 with a value of
p = 0,000 (p <0,01), meaning that there is a very significant positive relationship
between the intensity of using Instagram as social media and body dissatisfaction
in early adult women. The hypothesis was accepted, so it can be said that there is
a relationship between the intensity of Instagram social media use and
dissatisfaction in early adult women

Keywords: Intensity of wusing Instagram as social media, Body
dissatisfaction, Early adult women.
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