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RINGKASAN 

 

Sektor perikanan Indonesia menyediakan sumber bahan pangan berprotein yang 

melimpah, baik di perairan laut, payau atau tawar. Perilaku mengonsumsi pangan 

pada dasarnya terbentuk dari tingkat unit terkecil masyarakat, yang disebut keluarga. 

Kesadaran untuk mengasup ikan yang masih rendah dipengaruhi salah satunya 

adalah keadaan perbedaan pendapatan dan rasio keuangan belanja di masing-masing 

keluarga. Pengkajian tentang rendahnya konsumsi ikan sebelumnya baru mengulas 

pada konsumsi ikan di dalam rumah tangga. Sehingga penelitian ini dilakukan 

mengetahui hubungan antara kondisi sosial, pengetahuan, jarak tempat makan, 

anggaran belanja, dan domisili terhadap perilaku konsumen ketika mengonsumsi 

ikan di luar rumah tangga. Penelitian dilaksanakan di Kota Semarang pada 

masyarakat berusia 20-64 tahun dan telah menikah dengan penyebaran kuesioner 

online melalui media sosial WhatsApp,Instagram, Facebook. Metode pencarian 

sampel responden dengan teknik purposive random sampling. Hasil data yang 

diperoleh akan diuji pendahuluan diperoleh hasil minimal sampel 306 responden 

dan penelitian utama diperoleh 314 responden dengan data yang layak dan valid. 

Perbedaan antar variabel dicari menggunakan uji korelasi Kruskall-Wallis yang 

dilanjutkan uji hubungan Kendall’s τ-b. Hasil penelitian menunjukkan bahwa 

keluarga dengan pendapatan sebesar Rp 5.600.000-8.400.000 mempunyai frekuensi 

konsumsi di luar rumah >5 kali sehingga semakin besar pendapatan maka semakin 

besar frekuensi konsumsi di luar rumah, sedangkan jarak tempat membeli pada 

warung makan dan rumah makan mempunyai hasil sama bahwa kategori jarak 0,5-1 

km responden mempunyai frekuensi konsumsi <2 kali. Jadi kategori jarak yang 

dekat, responden memiliki frekuensi konsumsi di luar rumah lebih sedikit. Dapat 

disimpulkan bahwa faktor penentu frekuensi konsumsi ikan di luar rumah adalah 

semakin tinggi pendapatan, maka semakin tinggi frekuensi konsumsi ikan di luar 

rumah, kehadiran faktor penunjang untuk perilaku konsumsi ikan di luar rumah 

ialah idealnya jarak tempat-tempat untuk membeli menu masakan ikan. 
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SUMMARY 

 

The Indonesian fishery sector provides an abundant source of protein food, whether in 

marine, brackish or fresh waters. The behavior of consuming food is basically formed 

from the level of the smallest unit of society, which is called the family. Awareness to eat 

fish that is still low is influenced by one of them is the state of differences in income and 

the ratio of financial spending in each family. Previous studies on low fish consumption 

have only reviewed fish consumption in the household. So this study was conducted to 

determine the relationship between social conditions, knowledge, distance from where to 

eat, budget, and domicile on consumer behavior when consuming fish outside the 

household. The research was carried out in the city of Semarang in people aged 20-64 

years and already married by distributing online questionnaires through social media 

WhatsApp, Instagram, Facebook. The respondent sample search method is purposive 

random sampling technique. The results of the data obtained will be tested preliminary, 

the results of a minimum sample of 306 respondents and the main research obtained 314 

respondents with valid and valid data. Differences between variables were searched 

using the Kruskall-Wallis correlation test followed by the Kendall's -b correlation test. 

The results show that families with an income of IDR 5,600,000-8,400,000 have a 

consumption frequency outside the home >5 times so that the greater the income, the 

greater the frequency of consumption outside the home, while the distance between 

places to buy in food stalls and restaurants has the same results. that the distance 

category of 0.5-1 km respondents have a consumption frequency of <2 times. So in the 

short distance category, respondents have less frequency of consumption outside the 

home. It can be concluded that the determining factor for the frequency of fish 

consumption outside the home is the higher the income so the higher the frequency of 

fish consumption outside the home, the presence of supporting factors for fish 

consumption behavior outside the home is ideally the distance from places to buy fish 

dishes. 
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