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RINGKASAN 

Konsumsi susu sapi di Indonesia masih tergolong rendah yaitu sekitar 16,23 

liter/kapita/tahun dibandingkan negara ASEAN lain. Rendahnya konsumsi susu 

disebabkan karena faktor sosial budaya, pola hidup, kurangnya pengetahuan akan 

manfaat konsumsi susu, harga yang mahal. Tujuan penelitian ini dilakukan adalah untuk 

mendeskripsi faktor sosial ekonomi (tingkat pendidikan, pendapatan/bulan, dan jumlah 

anggota keluarga) dan pengetahuan responden mengenai produk susu dan olahannya pada 

3 kelompok usia terhadap perilaku konsumsi susu cair dan bubuk, mendeskripsi 

perbedaan perilaku konsumsi susu cair dan bubuk pada 3 kelompok usia, dan 

menganalisis hubungan antara karakteristik sosial ekonomi dengan perilaku konsumsi 

susu. Penelitian ini dilakukan menggunakan metode survei dengan kuesioner yang 

dibagikan melalui media sosial kepada responden dengan kriteria berdomisili Semarang 

dan sekitarnya, konsumsi produk susu minimal 2x seminggu, berusia 18 – 65 tahun, aktif 

media sosial. Penelitian dilakukan dengan 2 tahap yaitu penelitian pendahuluan yang 

digunakan untuk menentukan jumlah sampel utama, menguji kelayakan data (validitas 

dan reliabilitas), dan untuk memperbaiki kuesioner dikarenakan validitas rendah pada 

indikator pengetahuan responden mengenai produk susu, dan tahap kedua penelitian 

utama yang digunakan sebagai data utama dalam penelitian. Sebelum dilakukan analisis 

data dilakukan reduksi data, kemudian coding data dengan teknik ordinansi buatan untuk 

data – data nominal, selanjutnya data ditabulasi dan diuji kelayakan data (validitas dan 

reliabilitas yang semula rendah karena indikator pengetahuan sehingga terdapat 

penambahan soal dan penggantian perintah soal pada perilaku konsumsi susu, setelah itu 

data di analisis uji beda menggunakan uji K – independent sample dan 2 – independent 

sample dan dianalisis hubungan antar variabel menggunakan korelasi bivariat Kendall’s 

tau b. Hasil yang diperoleh pada penelitian ini menunjukkan usia >40 tahun memiliki rata 

– rata frekuensi konsumsi dan pembelian tertinggi pada susu segar, susu medis, susu 

khusus tulang, dan susu diet, pemilihan kemasan 1000 mL, 450 mL, dan seluruh jenis 

kemasan susu bubuk yaitu sebanyak 2x seminggu dengan kisaran harga yang dipilih Rp 

3.000 – Rp 30.000 dan Rp 30.100 – 100.000, akan tetapi pada responden usia 18 – 24 

tahun menunjukkan frekuensi konsumsi dan pembelian paling tinggi pada produk susu 

full cream, susu low fat dan susu bubuk dengan pemilihan kemasan 250 mL dan sachet 

yaitu sebanyak 2 – 3x seminggu, sedangkan pada responden usia 25 – 40 tahun memiliki 

frekuensi konsumsi dan pembelian paling tinggi pada produk susu segar dan susu full 

cream dengan pemilihan kemasan 125 mL, 200 mL, sachet, dan box sedang yaitu 

sebanyak 2x seminggu. Pemilihan harga produk susu pada kelompok usia 18 – 24 tahun 

dan 25 – 40 tahun yaitu pada kisaran Rp 3.000 – Rp 100.000. Pada faktor pengetahuan 

responden ketiga kelompok usia yang menunjukkan kategori “rendah” sampai “baik” 

memiliki rata – rata frekuensi konsumsi dan pembelian produk susu paling tinggi. 

Analisis korelasi kendall’s tau b pada usia >40 tahun menunjukkan semakin 

bertambahnya usia, semakin tinggi faktor sosial ekonomi berkorelasi lemah dan bernilai 

positif dengan frekuensi konsumsi (0.315(**)), pemilihan kemasan (0.283(**)), 

pemilihan harga (0.297(**)), dan pemilihan tempat beli (0.171(*)), sedangkan pada faktor 

pengetahuan tidak menunjukkan korelasi pada frekuensi konsumsi (-0.044), pemilihan 

harga (-0.092), dan pemilihan tempat beli (-0.014), akan tetapi berkorelasi lemah dan 
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berbanding terbalik pada pemilihan ukuran kemasan (-0.194(*)). Terdapat perbedaan 

perilaku konsumsi susu antar ketiga kelompok usia. Semakin bertambahnya usia, semakin 

tinggi faktor sosial ekonomi dan perilaku konsumsi susu semakin meningkat, akan tetapi 

faktor pengetahuan tidak berpengaruh. 
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SUMMARY 

Consumption of cow's milk in Indonesia is still relatively low at around 16.23 

liters/capita/year compared to other ASEAN countries. The low milk consumption is 

caused by socio-cultural factors, lifestyle, lack of knowledge about the benefits of 

consuming milk, and high prices. The purpose of this study was to describe socio-

economic factors (education level, income level, and household size) and respondents' 

knowledge of dairy products in 3 age groups on the behavior of milk consumption to 

describe differences between 3 age groups in the behavior of milk consumption, and 

analyzed the relationship between socio-economic characteristics and milk consumption 

behavior. This research was conducted using a survey method with questionnaires 

distributed via social media to respondents with the criteria of being domiciled in 

Semarang and its surroundings, consuming dairy products at least 2x a week, aged 18-65 

years, and being active on social media. The research was divided in 2 stages, i.e., 

preliminary research, which is used to determine the number of main samples, to test the 

feasibility of the data (validity and reliability), and to improve the questionnaire due to 

low validity on indicators of respondents' knowledge about dairy products, and the second 

stage of the main research used as main data in research. Before analyzing the data, data 

reduction was carried out, then coding the data with artificial ordinance techniques for 

nominal data, then the data was tabulated and tested for data feasibility (validity and 

reliability were originally low due to knowledge indicators, so there were additional 

questions and replacement of question orders on milk consumption behavior After that, 

the data were analyzed using a different test using the K test – independent sample and 2 

– independent sample and analyzed the relationship between variables using Kendall's 

tau b bivariate correlation. The results obtained in this study showed that age > 40 years 

had an average consumption and purchase frequency highest in fresh milk, medical milk, 

special bone milk, and diet milk, the selection of packaging 1000 mL, 450 mL, and all 

types of powdered milk packaging, which is twice a week with the selected price range 

of Rp 3,000 – Rp 30,000 and Rp 30,100 – 100,000, however, in respondents aged 18-24 

years, had a frequency of consumption and highest purchase rate for full cream milk 

products, low-fat milk and powdered milk with the choice of 250 mL and sachet 

packaging, which was 2 – 3 times a week, while respondents aged 25 – 40 years had the 

highest frequency of consumption and purchases of fresh milk products and full cream 

milk with a selection of 125 mL, 200 mL, sachets, and medium boxes, which was twice 

a week. The prices for dairy products in the age group of 18 – 24 years and 25 – 40 years 

are in the range of Rp. 3,000 – Rp. 100,000. In terms of knowledge, the third respondent's 

age group showing the "low" to "good" category has the highest average frequency of 

consumption and purchase of dairy products. Kendall's tau b correlation analysis at >40 

years old showed that with increasing age, the higher socio-economic factors had a weak 

and positive correlation with consumption frequency (0.315(**)), packaging selection 

(0.283(**)), price selection (0.297 (**)), and the choice of place to buy (0.171(*)). In 

contrast, the knowledge factor did not show a correlation between the frequency of 

consumption (-0.044), price selection (-0.092), and the choice of place to buy (-0.014), 

however weakly and inversely correlated with the option of package size (-0.194(*)). 

There are differences in milk consumption behavior between the three age groups. The 

older the age, the higher the socio-economic factors and the conduct of milk consumption 

increases, but the knowledge factor has no effect.
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