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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh kelengkapan produk dan pelayanan
terhadap loyalitas pelanggan di Warung Anugrah. Sampel yang digunakan berjumlah 50
responden yaitu konsumen yang pernah membeli produk di Warung Anugrah 3 kali. Teknik
sampling yang digunakan yaitu Accidental Sampling. Pengumpulan data menggunakan
kuesioner. Hasil penelitian menyatakan kelengkapan produk, pelayanan berpengaruh positif
dan signifikan terhadap loyalitas pelanggan. Semakin lengkap produk dan baik pelayanan
maka semakin tinggi loyalitas pelanggan

Kata kunci : kelengkapan produk, pelayanan, loyalitas pelanggan
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ABSTRACT

This study aims to determine the effect of completeness off products and services on customer
loyalty at Warung Anugrash. The sample is 50, nhamely consumers who have bought products
at Warung Anugrah 3 times. The sampling technique use Accidental Sampling. Collecing
data using a quesionaire. The results of the study stated that the completeness of the product
and service had a positive effect and significant on customer loyalty. The more complete the
product and the better the service, the higher the customer loyalty

Keyword :product completeness, service, customer loyalty
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