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ABSTRAK 
 

 Munculnya kelompok youth (anak muda), man and woman (rumah      

tangga), dan netizen (pengguna internet) sebagai konsumen yang potensial, 

termasuk dalam melakukan aktivitas wisata. Dalam salah satu kajian yang 

dilakukan oleh World Tourism Organization (UNWTO) perkembangan akan 

pencarian informasi terlihat jelas jika dahulu minat berkunjung ke sebuah destinasi 

wisata dipengaruhi informasi dari majalah, koran, tabloid, atau word of mouth (dari 

mulut ke mulut lewat testimoni), saat ini pencarian informasi tempat wisata 

ditengarai sudah dilakukan lewat produk-produk aplikatif teknologi 

informasi.Generasi muda cenderung memiliki potensi lebih besar dalam melakukan 

giat wisata karena antara lain generasi muda memiliki pergaulan lebih besar, 

pengetahuan mengenai tempat wisata lebih banyak, lebih aktif mencari informasi 

mengenai tempat-tempat wisata terbaru. Analisis data dilakukan secara kualitatif, 

dimana data terkumpul diklasifikasikan,direduksi dan dipaparkan secara jelas untuk 

kemudian ditarik kesimpulan.Kemudian dianalisis secara deskriptif dengan 

mencari nilai persentase atas semua pertanyaan. Pertanyaan dibagi dalam 2 bagian 

yaitu Profil Karakteristik Responden dan Proses Keputusan Pembelian.Hasil 

penelitian menunjukan bahwa terdapat perbedaan-perbedaan dalam proses 

pengambilan keputusan berwisata antara generasi X dan Z  

Kata kunci :Proses pengambilan keputusan berwisata, Wisatawan,Generasi  
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ABSTRACT 
 

 The emergence of youth groups (young people), man and woman 

(households), and netizens (internet users) as potential consumers, including in 

tourism activities. In one of the studies conducted by the World Tourism 

Organization (UNWTO) the development of information search is clearly visible if 

in the past interest in visiting a tourist destination was influenced by information 

from magazines, newspapers, tabloids, or word of mouth (word of mouth through 

testimonials). This search for information on tourist attractions is suspected to have 

been carried out through applicable information technology products. The younger 

generation tends to have greater potential in doing tourism activities because, 

among others, the younger generation has greater association, has more knowledge 

about tourist attractions, is more active in seeking information about places. - the 

latest tourist attractions. Data analysis was carried out qualitatively, where the 

collected data were classified, reduced and explained clearly for later conclusions 

to be drawn. Then analyzed descriptively by looking for the percentage value of all 

questions. The questions are divided into 2 parts, namely the Profile of 

Respondents' Characteristics and the Purchasing Decision Process. The results 

show that there are significant differences in the travel decision-making process 

between generations X and Z. 

Keywords: Travel decision-making process, Tourists, Generation  
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