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Lampiran 1 Kuesioner Penelitian  

 

PENGARUH KREDIBILITAS BEAUTY VLOGGER TERHADAP MINAT 

BELI PRODUK SKINCARE 

Petunjuk Pengisian  

1. Sebelum mengisi Google Form, responden diwajibkan menonton video yang 

sudah tertera terlebih dahulu. 

2. Google Form ini ditujukan kepada perempuan generasi Z dengan range umur 

15-24 tahun di kota Semarang 

3. Baca dengan teliti seluruh pertanyaan yang sudah tertera, kemudian isi dengan 

klik di jawaban yang anda pilih (√) 

4. Responden wajib mengisi semua pertanyaan, dan tidak ada yang terlewatkan. 

 

Data Responden: 

Section 1 

Range Umur  :  

o < 15 Tahun  (Submit form) 

o 15 – 24 Tahun  (Continue to next Section) 

o > 24 Tahun  (Submit form) 

Section 2 

Jenis kelamin    

o Perempuan (Continue to next Section) 

Section 3 

Domisili 

o Semarang   (Continue to next Section) 

o Di luar Semarang (Submit form) 
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Section 4 

Apakah anda sudah menonton video Beauty Vlog “Some By Mi Snail Truecica- 

Suhay Salim”? 

o Sudah   (Go to Section 7, Expertise/ keahlian) 

o Belum  (Continue to next Section) 

Section 5 

Apakah anda bersedia menonton terlebih dahulu video Beauty Vlog “Some By Mi 

Snail Truecica – Suhay Salim”? 

o Ya (Continue to next Section) 

o Tidak  (Submit form) 

Section 6 

“Some By Mi Snail Truecica Miracle Repair Serum – Suhay Salim” 

(Link video https://www.youtube.com/watch?v=R43bWbDcE90) 

 

Pertanyaan Kuesioner: 

Keterangan: 

Sangat Setuju             = 4 

Setuju                          = 3 

Tidak Setuju              = 2 

Sangat Tidak Setuju  = 1 

 

 

 

 

https://www.youtube.com/watch?v=R43bWbDcE90
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Section 7 

Expertise/ Keahlian 

No Pertanyaan 

Penilaian 

1 2 3 4 

1 

Secara keseluruhan Suhay Salim ahli 

dalam bidang kecantikan baik itu 

Skincare maupun Make Up 

    

2 

Suhay Salim memiliki banyak 

pengalaman tentang skincare Some 

By Mi Snail Truecica 

    

3 

Suhay Salim memiliki pengetahuan 

luas mengenai produk Skincare Some 

By Mi Snail Truecica, termasuk 

kandungan-kandungan yang terdapat 

pada produk skincare tersebut 

    

4 

Suhay Salim mengetahui 

permasalahan yang terjadi di kulit 

wajahnya 

    

5 
Suhay Salim pandai dalam mereviu 

produk Some By Mi Snail Truecica 
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Section 8 

Physical Attractiveness/ Daya Tarik 

No Pertanyaan 

Penilaian 

1 2 3 4 

6 
Suhay Salim Selalu tampil dengan 

busana yang menarik 

    

7 
Saya menyukai gaya bicara, Suhay 

Salim saat mereviu sebuah produk  

    

8 

Pembawaan ekspresi dan gerak tubuh 

Suhay Salim, membuat saya tertarik 

untuk terus menonton 

    

9 

Saya memiliki permasalahan kulit 

wajah yang sama seperti 

permasalahan kulit wajah Suhay 

Salim 
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Section 9 

Trustworthiness/ Kepercayaan   

No Pertanyaan 

Penilaian 

1 2 3 4 

10 

Penjelasan Suhay Salim tentang 

review produk Some By Mi Snail 

Truecica, tidak di lebih-lebihkan 

sesuai dengan pengalaman yang telah 

dicoba. 

    

11 

Suhay Salim dapat menjelaskan 

produk Some By Mi Snail Truecica 

secara terperinci dan jelas 

    

12 

Penjelasan yang diberikan Suhay 

Salim sangat bermanfaat dan 

membantu 

    

13 

Dalam video vlog Some By Mi Snail 

Truecica, Suhay Salim menjelaskan 

dengan tegas dan yakin saat 

menyampaikan informasi produk 
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Section 10 

Minat Beli 

No Pertanyaan 

Penilaian 

1 2 3 4 

14 

Saya menjadi tertarik untuk membeli 

produk Some By Mi Snail Truecica, 

setelah melihat video vlog dari Suhay 

Salim 

    

15 

Saya merasa, produk Some By Mi 

Snail Truecica sangat cocok untuk 

mengatasi permasalahan di kulit 

wajah saya 

    

16 

Saya ingin juga merekomendasikan 

produk Some By Mi Snail Truecica 

kepada teman-teman 

    

17 

Setelah melihat video, saya ingin 

mengganti skincare saya, dan 

mencoba menggunakan rangkaian 

skincare dari Some By Mi Snail 

Truecica 

    

18 

Selesai melihat video, saya lanjut 

mencari tahu informasi mengenai 

produk Some By Mi Snail Truecica 
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● Untuk mengakses kuesioner bisa melalui google form dengan link 

https://docs.google.com/forms/d/e/1FAIpQLScfepnoN492T4uXBxAWxFmKi_

78s3m406COkrl91fjhRU4NZQ/viewform?usp=sf_link  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://docs.google.com/forms/d/e/1FAIpQLScfepnoN492T4uXBxAWxFmKi_78s3m406COkrl91fjhRU4NZQ/viewform?usp=sf_link
https://docs.google.com/forms/d/e/1FAIpQLScfepnoN492T4uXBxAWxFmKi_78s3m406COkrl91fjhRU4NZQ/viewform?usp=sf_link
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Lampiran 2 DOKUMENTASI PENELITIAN  

1. Tampilan kuesioner dalam bentuk google form 

 

 

 

 

 

 

 

 

2. Penyebaran Kuesioner melalui media sosial  
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Lampiran 3 R TABEL DAN T TABEL   
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Lampiran 4 TABEL SKOR RESPONDEN  

● Variabel Kredibilitas Beauty Vlogger 

 B1 B2 B3 B4 B5 B6 B7 B8 B9 B10 B11 B12 B13 total 
1 3 3 3 3 4 3 3 4 3 3 3 4 4 43 
2 4 4 4 4 4 4 4 3 3 3 3 4 4 48 
3 3 3 3 4 3 3 3 4 3 3 4 3 3 42 
4 3 3 3 3 4 3 3 4 3 3 4 3 3 42 
5 3 4 3 3 4 3 4 3 3 3 3 3 3 42 
6 3 4 4 3 4 3 3 3 3 3 4 4 3 44 
7 4 4 4 4 4 4 4 4 4 4 4 4 4 52 
8 4 4 4 4 4 4 4 4 4 4 4 4 4 52 
9 4 4 4 4 4 4 4 4 4 4 4 4 3 51 

10 4 4 4 4 4 3 3 4 3 4 4 3 3 47 
11 4 3 3 3 3 4 4 4 3 4 3 4 4 46 
12 4 3 3 4 3 4 3 4 3 4 3 3 3 44 
13 3 4 4 4 3 4 4 4 4 3 3 4 3 47 
14 4 4 3 4 4 4 3 4 4 4 3 3 4 48 
15 4 4 4 4 4 3 4 4 4 3 3 4 4 49 
16 4 3 3 3 4 3 3 3 3 4 4 4 3 44 
17 3 4 3 4 3 3 4 3 4 4 3 3 4 45 
18 4 4 4 3 4 3 3 4 4 4 4 4 4 49 
19 4 4 3 3 4 4 4 4 4 3 4 4 3 48 
20 4 4 3 4 4 3 3 3 3 3 3 3 4 44 
21 3 3 3 3 3 3 4 3 2 3 3 4 3 40 
22 4 4 4 4 4 4 4 4 2 4 4 4 4 48 
23 3 3 3 3 3 2 4 4 3 4 4 4 4 44 
24 4 4 4 3 4 3 3 3 2 4 4 4 4 46 
25 3 3 3 3 3 3 3 3 3 3 3 3 3 39 
26 4 3 3 4 3 4 4 4 3 4 4 4 3 47 
27 3 3 4 4 4 4 4 4 4 4 4 3 3 48 
28 4 4 4 3 3 4 4 4 2 4 4 4 4 48 
29 4 4 4 4 4 4 4 4 4 4 4 4 4 52 
30 3 3 4 3 4 4 4 4 3 4 4 4 3 47 
31 4 3 4 4 3 2 4 4 2 4 4 4 4 46 
32 4 3 3 4 4 4 4 4 4 4 4 3 3 48 
33 3 3 3 3 3 3 3 3 3 3 3 3 3 39 
34 4 3 4 4 3 4 4 4 4 4 3 3 4 47 
35 4 3 3 3 3 4 4 4 2 4 4 4 4 45 
36 3 3 3 3 3 2 2 4 2 3 3 3 3 37 
37 4 3 4 4 3 3 3 3 3 4 4 3 3 44 
38 3 3 3 3 3 3 3 3 3 3 3 3 3 39 
39 4 4 4 4 3 2 4 4 4 3 4 4 4 48 
40 3 4 3 4 4 4 4 4 3 4 4 3 3 47 
41 3 3 3 3 3 3 3 3 3 3 3 3 3 39 
42 4 4 3 4 4 4 4 4 3 3 4 3 3 46 
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43 4 4 4 4 3 4 4 4 4 3 4 4 3 48 
44 3 4 4 3 4 3 4 4 4 3 4 4 3 47 
45 3 4 4 4 4 4 4 4 4 3 3 4 4 49 
46 3 4 4 4 3 3 4 4 4 3 3 3 4 46 
47 3 3 4 4 4 4 4 4 4 4 4 4 4 50 
48 4 4 4 4 4 4 4 4 4 4 4 4 4 52 
49 4 4 3 3 4 3 3 4 3 3 4 4 3 45 
50 4 3 3 4 4 3 4 3 3 3 4 3 4 45 
51 4 3 3 4 3 2 3 3 1 3 4 3 3 39 
52 3 3 3 3 3 3 3 3 3 4 4 4 4 43 
53 3 3 2 3 3 2 3 2 2 3 3 3 3 35 
54 4 3 3 3 3 3 4 3 2 3 4 3 3 41 
55 4 4 4 4 4 4 4 3 2 4 4 4 4 49 
56 3 3 3 3 3 3 3 3 2 3 3 3 3 38 
57 4 4 3 4 4 3 4 4 4 3 3 4 4 48 
58 4 3 3 4 3 3 4 3 2 3 3 3 3 41 
59 4 4 4 3 3 2 4 4 3 4 4 4 4 47 
60 4 3 3 3 3 3 3 3 3 3 3 3 3 40 
61 3 3 3 3 3 4 4 3 3 4 3 4 4 44 
62 4 4 3 4 4 4 3 4 4 3 4 3 4 47 
63 4 4 4 4 3 3 4 4 3 4 4 3 3 46 
64 3 4 4 4 3 4 4 3 4 4 3 3 4 47 
65 3 3 4 3 3 3 3 4 3 3 4 3 3 42 
66 4 3 4 4 4 3 4 3 3 3 4 4 4 47 
67 4 4 3 4 3 4 4 3 4 3 4 4 3 47 
68 4 3 3 3 4 4 4 4 4 4 4 4 3 47 
69 3 4 3 4 4 4 4 3 4 4 3 3 3 46 
70 4 3 4 4 4 4 3 4 4 3 4 4 4 48 
71 4 3 4 4 4 4 3 3 3 4 4 3 3 45 
72 3 4 4 4 4 4 3 3 3 4 3 3 3 45 
73 3 3 4 3 4 3 3 3 3 4 4 4 4 45 
74 4 3 4 3 3 4 4 3 4 4 3 4 4 47 
75 3 3 4 4 4 4 4 4 3 4 4 3 3 47 
76 4 3 3 3 3 4 3 4 3 4 3 3 4 44 
77 3 3 4 4 3 4 3 4 4 4 4 4 4 48 
78 4 3 4 3 3 4 4 3 4 4 3 4 3 45 
79 4 3 4 3 3 3 4 4 3 4 3 3 4 44 
80 3 4 3 3 4 4 4 3 3 3 4 3 4 45 
81 3 4 3 4 4 4 3 4 3 4 4 3 4 47 
82 3 3 4 4 3 4 4 3 4 4 4 3 4 47 
83 4 4 3 3 4 4 4 3 3 4 3 4 3 46 
84 3 4 3 4 4 4 3 3 3 4 4 3 3 45 
85 4 3 3 4 3 4 4 3 3 3 3 3 3 43 
86 4 3 3 3 3 4 3 3 3 4 3 3 4 43 
87 4 4 3 4 4 4 4 3 4 3 3 4 3 46 
88 4 4 3 4 4 4 4 3 3 4 4 3 4 47 
89 4 4 4 3 4 4 3 4 4 4 4 3 4 48 
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90 3 4 4 4 3 4 3 3 3 3 3 4 4 45 
91 3 4 4 3 3 4 4 3 4 4 3 4 3 46 
92 4 4 3 4 4 4 3 4 4 3 3 3 3 46 
93 3 3 3 4 4 3 4 4 3 4 4 3 4 46 
94 4 4 3 3 3 4 4 4 4 3 4 4 4 48 
95 3 4 4 3 3 3 4 3 4 4 3 3 4 45 
96 3 4 4 3 4 4 3 3 4 3 4 3 3 45 
97 4 4 3 3 3 4 3 4 4 4 3 4 4 47 
98 4 3 3 4 4 3 4 4 4 4 3 3 3 46 
99 4 4 4 3 3 4 3 4 4 3 4 4 4 48 

100 4 4 4 4 4 4 4 4 4 4 4 4 4 52 

 

● Variabel Minat Beli  

 M14 M15 M16 M17 M18 total 
1 3 3 3 3 3 15 
2 3 3 3 4 4 17 
3 4 4 3 3 3 17 
4 4 4 4 2 3 17 
5 4 4 4 3 4 19 
6 4 4 4 4 4 20 
7 3 4 4 4 4 19 
8 4 4 4 4 4 20 
9 4 4 4 4 4 20 

10 4 3 4 3 3 17 
11 4 4 4 3 4 19 
12 3 4 4 3 3 17 
13 4 4 4 4 4 20 
14 3 4 4 3 3 17 
15 4 3 4 4 4 19 
16 4 4 3 3 3 17 
17 4 4 3 3 3 17 
18 4 4 4 4 4 20 
19 3 4 4 4 4 19 
20 3 3 4 4 4 18 
21 3 3 3 3 4 16 
22 2 2 4 2 3 13 
23 4 3 3 3 3 16 
24 4 4 4 2 3 17 
25 3 3 3 3 3 15 
26 4 3 3 3 3 16 
27 4 4 4 4 4 20 
28 2 2 3 2 3 12 
29 4 4 4 4 4 20 
30 3 4 4 3 3 17 
31 2 2 2 2 3 11 
32 4 4 3 4 4 19 
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33 3 3 3 3 3 15 
34 3 3 3 4 4 17 
35 3 3 3 3 3 15 
36 2 3 3 2 3 13 
37 3 3 3 3 4 16 
38 3 3 3 3 3 15 
39 4 4 4 4 4 20 
40 3 4 3 3 4 17 
41 3 3 3 3 3 15 
42 3 3 3 3 3 15 
43 4 3 3 3 4 17 
44 3 4 4 3 4 18 
45 3 3 3 4 4 17 
46 3 4 3 3 4 17 
47 3 3 3 3 3 15 
48 4 4 4 4 4 20 
49 4 3 4 3 4 18 
50 4 3 4 4 4 19 
51 2 3 3 2 3 13 
52 3 3 3 3 3 15 
53 2 2 2 2 3 11 
54 3 3 3 2 3 14 
55 3 3 2 4 4 16 
56 3 4 3 2 3 15 
57 4 4 3 4 4 19 
58 3 2 3 2 2 12 
59 2 4 4 2 2 14 
60 3 3 3 3 3 15 
61 3 4 4 3 4 18 
62 4 3 4 4 4 19 
63 3 3 4 4 3 17 
64 4 4 4 4 4 20 
65 4 4 3 2 3 16 
66 3 3 3 3 3 15 
67 4 3 3 3 4 17 
68 4 4 4 3 4 17 
69 3 4 4 3 4 18 
70 3 4 3 3 3 16 
71 4 4 4 3 4 19 
72 3 3 4 3 3 16 
73 4 3 4 3 4 18 
74 3 4 3 3 4 17 
75 3 3 3 4 4 17 
76 3 4 4 3 4 18 
77 3 3 3 3 4 16 
78 4 4 4 3 4 19 
79 4 4 3 3 4 18 
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80 4 4 3 3 4 18 
81 3 4 4 4 3 18 
82 4 4 3 3 4 18 
83 4 4 4 3 4 19 
84 4 3 3 3 4 17 
85 3 4 3 3 4 17 
86 4 3 3 3 4 17 
87 4 4 3 3 4 18 
88 4 4 3 3 4 18 
89 3 4 3 3 4 17 
90 3 4 4 3 4 18 
91 4 3 4 3 4 18 
92 4 3 3 3 4 17 
93 4 4 4 3 4 19 
94 3 4 3 3 4 17 
95 4 4 4 3 4 19 
96 4 3 4 3 4 18 
97 4 4 3 3 4 18 
98 4 4 4 3 4 19 
99 4 4 3 3 4 18 

100 4 4 4 4 4 20 
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Lampiran 5 HASIL OLAH DARI SPSS 

Uji Normalitas dan Uji Reliabilitas 

1. Validitas Variabel Kredibilitas Beauty Vlogger 

 B1 B2 B3 B4 B5 B6 B7 B8 B9 B10 B11 B12 B13 total 

Pearson 
Correlation 

1 .135 .050 .186 .094 .147 .166 .218* .042 .121 .156 .224* .159 .374** 

Sig. (2-
tailed)  

.180 .623 .064 .350 .146 .098 .029 .675 .230 .122 .025 .114 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Pearson 
Correlation 

.135 1 .253* .217* .359** .256* .169 .132 .352** -.045 .075 .200* .179 .525** 

Sig. (2-
tailed) 

.180 

 
.011 .030 .000 .010 .093 .192 .000 .655 .461 .046 .074 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Pearson 
Correlation 

.050 .253* 1 .200* .099 .170 .199* .229* .295** .259** .263** .328** .271** .562** 

Sig. (2-
tailed) 

.623 .011 

 
.047 .328 .091 .048 .022 .003 .009 .008 .001 .006 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Pearson 
Correlation 

.186 .217* .200* 1 .257** .241* .257** .185 .216* .089 .126 -.141 .078 .450** 

Sig. (2-
tailed) 

.064 .030 .047 

 
.010 .016 .010 .066 .031 .378 .211 .163 .438 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Pearson 
Correlation 

.094 .359** .099 .257** 1 .256* .052 .170 .210* .076 .318** .080 .019 .464** 

Sig. (2-
tailed) 

.350 .000 .328 .010 

 
.010 .610 .090 .036 .453 .001 .428 .849 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
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Pearson 
Correlation 

.147 .256* .170 .241* .256* 1 .235* .139 .430** .290** .032 .128 .080 .551** 

Sig. (2-
tailed) 

.146 .010 .091 .016 .010 

 
.019 .167 .000 .003 .749 .204 .428 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Pearson 
Correlation 

.166 .169 .199* .257** .052 .235* 1 .134 .234* .195 .070 .293** .153 .489** 

Sig. (2-
tailed) 

.098 .093 .048 .010 .610 .019 

 
.183 .019 .052 .486 .003 .129 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Pearson 
Correlation 

.218* .132 .229* .185 .170 .139 .134 1 .317** .164 .317** .213* .191 .526** 

Sig. (2-
tailed) 

.029 .192 .022 .066 .090 .167 .183 

 
.001 .104 .001 .034 .056 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Pearson 
Correlation 

.042 .352** .295** .216* .210* .430** .234* .317** 1 .094 -.035 .169 .162 .606** 

Sig. (2-
tailed) 

.675 .000 .003 .031 .036 .000 .019 .001 

 
.350 .726 .092 .108 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Pearson 
Correlation 

.121 -.045 .259** .089 .076 .290** .195 .164 .094 1 .184 .081 .260** .423** 

Sig. (2-
tailed) 

.230 .655 .009 .378 .453 .003 .052 .104 .350 

 
.066 .425 .009 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Pearson 
Correlation 

.156 .075 .263** .126 .318** .032 .070 .317** -.035 .184 1 .203* .058 .401** 

Sig. (2-
tailed) 

.122 .461 .008 .211 .001 .749 .486 .001 .726 .066 

 
.043 .570 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Pearson 
Correlation 

.224* .200* .328** -.141 .080 .128 .293** .213* .169 .081 .203* 1 .300** .483** 

Sig. (2-
tailed) 

.025 .046 .001 .163 .428 .204 .003 .034 .092 .425 .043 

 
.002 .000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 
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Pearson 
Correlation 

.159 .179 .271** .078 .019 .080 .153 .191 .162 .260** .058 .300** 1 .449** 

Sig. (2-
tailed) 

.114 .074 .006 .438 .849 .428 .129 .056 .108 .009 .570 .002 

 
.000 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

Pearson 
Correlation 

.374*

* 
.525** .562** .450** .464** .551** .489** .526** .606** .423** .401** .483** .449** 1 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

 

N 100 100 100 100 100 100 100 100 100 100 100 100 100 100 

 

2. Reliabilitas Variabel Kredibilitas Beauty Vlogger 

Reliability Statistics 

Cronbach's Alpha N of Items 

 .737 13 
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3. Validitas Variabel Minat Beli  

Correlations 

 Mb14 mb15 mb16 mb17 mb18 total 

Pearson Correlation 1 .449** .336** .380** .482** .750** 

Sig. (2-tailed)  .000 .001 .000 .000 .000 

N 100 100 100 100 100 100 

Pearson Correlation .449** 1 .413** .263** .369** .700** 

Sig. (2-tailed) .000  .000 .008 .000 .000 

N 100 100 100 100 100 100 

Pearson Correlation .336** .413** 1 .309** .233* .631** 

Sig. (2-tailed) .001 .000  .002 .020 .000 

N 100 100 100 100 100 100 

Pearson Correlation .380** .263** .309** 1 .561** .717** 

Sig. (2-tailed) .000 .008 .002  .000 .000 

N 100 100 100 100 100 100 

Pearson Correlation .482** .369** .233* .561** 1 .731** 

Sig. (2-tailed) .000 .000 .020 .000  .000 

N 100 100 100 100 100 100 

Pearson Correlation .750** .700** .631** .717** .731** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 

 

4. Reliabilitas Variabel Minat Beli 

Reliability Statistics 

Cronbach's Alpha N of Items 

.753 5 
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