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Hubungan Antara Perfeksionisme Dan Perbandingan Sosial Dengan Harga Diri 

Mahasiswi Pengguna Aktif Instagram  

 

Jeinne Theresia Laurent 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui apakah terdapat hubungan antara 

perfeksionisme dan perbandingan sosial dengan harga diri mahasiswi pengguna aktif 

Instagram. Hipotesis yang diajukan dalam penelitian ini yaitu ada hubungan antara 

perfeksionisme dan perbandingan sosial dengan harga diri mahasiswi pengguna aktif 

Instagram. Subjek penelitian ini adalah 175 mahasiswi. Penelitian ini menggunakan 

metode penelitian kuantitatif korelasional dan analisis korelasi ganda. Penelitian 

menggunakan tiga jenis skala, yaitu skala harga diri, perfeksionisme, dan perbandingan 

sosial. Teknik pengambilan sampel yakni purposive sampling. Hasil penelitian 

menunjukkan bahwa terdapat hubungan antara perfeksionisme dan perbandingan sosial 

dengan harga diri mahasiswi pengguna aktif Instagram. Dari hasil penelitian dapat 

disimpulkan bahwa hipotesis penelitian ini diterima. 

 
Kata kunci : harga diri, perfeksionisme, perbandingan sosial, Instagram. 
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The Relationship Between Perfectionism And Social Comparison With Self-Esteem Of 

Undergraduate Students Active Instagram Users  

 

Jeinne Theresia Laurent 

 

ABSTRACT 

 

This study aims to determine whether there is a relationship between perfectionism and social 

comparison with self-esteem of female students who are active users of Instagram. The 

hypothesis proposed in this study is that there is a relationship between perfectionism and social 

comparison with self-esteem of students who are active Instagram users. The subjects of this 

study were 175 female students. This study uses correlational quantitative research methods 

and multiple correlation analysis. This study uses three types of scales, namely self-esteem, 

perfectionism, and social comparison scales. The sampling technique is purposive sampling. 

The results showed that there was a relationship between perfectionism and social comparison 

with the self-esteem of female students who were active users of Instagram. From the results 

of the study it can be concluded that the research hypothesis is accepted. 

Keywords: self-esteem, perfectionism, social comparison, Instagram. 
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