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ABSTRAK

PENGARUH DESAIN MEREK TERHADAP TINGKAT BRAND AWARENESS PADA

SOCIAL MEDIA MARKETING FOLLOWERS CRSL

Debora Pramitha Sari

Universitas Katolik Soegijapranata

2021

Penelitian ini memiliki tujuan untuk mengetahui seberapa besar pengaruh desain merek produk

CRSL terhadap tingkat brand awareness followers CRSL pada Instagram. Jenis metode

penelitian yang digunakan adalah kuantitatif. Menggunakan teknik pengumpulan data yaitu

dengan menyebarkan pertanyaan kuesioner kepada 100 pengikut Instagram @crsl.store. Hasil

kuesioner lalu dianalisis menggunakan Uji Determinasi yang hasilnya diperoleh dengan

perhitungan melalui bantuan SPSS 21. Dari hasil penelitian yang telah dilakukan dapat

disimpulkan bahwa desain merek produk CRSL memiliki pengaruh yang signifikan terhadap

tingkat brand awareness followers CRSL. Dimensi yang paling mempengaruhi tingkat brand

awareness followers CRSL adalah daya tarik, warna, dan gambar/visual. Maka dapat

disimpulkan bahwa desain merek CRSL memiliki pengaruh terhadap tingkat brand awareness

followers CRSL. Namun perlu diingat semakin banyak pesaing-pesaing produk lokal yang ada

di Indonesia, maka CRSL harus terus meningkatkan kualitas dan inovasi desain dan produk

agar tidak kalah saing.

Kata kunci : Desain Merek, Brand Awareness, Social Media Marketing
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ABSTRACT

THE INFLUENCE OF BRAND DESIGN ON THE LEVEL OF BRAND AWARENESS ON

SOCIAL MEDIA MARKETING FOLLOWERS CRSL

Deborah Pramitha Sari

Soegijapranata Catholic University

2021

This research has a purpose to find out how much influence the brand design of CRSL products

has on the level of brand awareness of CRSL followers on Instagram. The type of research

method used is quantitative. Using data collection techniques to spread questionnaire

questions to 100 Instagram followers @crsl.store. The results of the questionnaire were then

analyzed using the Determination Test, whose results are obtained by calculation through the

help of SPSS 21. From the results of the research that has been done can be concluded that the

design of the CRSL product brand has a significant influence on the level of brand awareness

of CRSL followers. The most influencing dimension of the level of brand awareness of CRSL

followers are attractiveness, color, and images/visuals. So it can be concluded that the design

of the CRSL brand has an influence on the level of brand awareness of CRSL followers. But

keep in mind that there are more and more local product competitors in Indonesia, so CRSL

must keep improving the quality and innovation of the designs and products so as not to lose

competitiveness.

Keywords: Brand Design, Brand Awareness, Social Media Marketing
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