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ABSTRACT 

In the present circumstances, technological advancement facilitates people in many 

ways including purchasing the products via online through the relevant shopping 

platforms. More interestingly, millennials unavoidably dominate and are labelled 

as the highest percentage in purchasing the products on Shopee. Shopee offers the 

service between the sellers and buyers in having a transaction process without 

seeing one another. This study aims to examine millennials perceptions of Photo 

Products and Online Customer Review on Shopee. The type of research employed 

was quantitative research and the purposive sampling  used as the data collection 

technique. This research was conducted by distributing questionnaires to 50 

millennial respondents. The result of this research denotes that the respondents have 

positive perceptions of Photo Products and Online Customer Review on the Shopee 

platform. 

 

Keywords: Millennials Perceptions, Shopee Platform, Photo Products, Online 

Customer Review. 
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ABSTRAK 

Dalam keadaan sekarang, kemajuan teknologi memudahkan orang dalam banyak 

hal termasuk membeli produk secara online melalui platform belanja yang relevan. 

Menariknya lagi, kaum milenial tak terhindarkan mendominasi dan dicap sebagai 

persentase tertinggi dalam pembelian produk di Shopee. Shopee menawarkan 

layanan antara penjual dan pembeli dalam melakukan proses transaksi tanpa 

melihat satu sama lain. Penelitian ini bertujuan untuk mengetahui persepsi generasi 

milenial terhadap Foto Produk dan Online Customer Review di Shopee. Jenis 

penelitian yang digunakan adalah penelitian kuantitatif dan teknik pengumpulan 

datanya menggunakan purposive sampling. Penelitian ini dilakukan dengan 

menyebarkan kuesioner kepada 50 responden milenial. Hasil penelitian ini 

menunjukkan bahwa responden memiliki persepsi positif terhadap Produk Foto dan 

Review Pelanggan Online di platform Shopee. 

 

Kata kunci: Persepsi Millennial, Platform Shopee, Produk Foto,  Ulasan Pelanggan 

Daring. 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



ix 

 

 

ACKNOWLEDGEMENT 

 

     Firstly, The writer wants to express her great thanks to God for His blessing and 

kindness. It is His endless and continuous kindness that makes the writer able to 

complete the research in order to fulfill the requirement of Bachelor Degree in 

Englishpreneurship Program, Language and Art Soegijapranata Catholic 

University. The writer would indeed like to express her sincere thanks to all of 

individual who have given the contributions for the writer to :  

1.  My sincere gratitude to Antonius Suratno, M.A., Ph.D, as my major 

sponsor who always gives me support, advice, and suggestions in completing this 

thesis. Thank you for the time and the guidance. 

2. Dr. Heny Hartono, S.S., M. Pd, as the second advisor  who has given 

many feedbacks, corrections and advice for this research. Thank you for her 

guidance, patience, and time. Because of her guidance, the writer can finish this 

script well. 

3. All lecturers in the Faculty of Language and Art who have given the 

writer a lot of knowledge and inspirations during her study at Soegijapranata 

Catholic University Semarang. 

4. The writer hands over thanks to her parents, who always support, 

pray,and love her. Furthermore, I would like to thank Pastor Gunawan Tjahjadi and 

Mrs. Melia Titolia and also Mrs. Herlia Titolia as my uncles and aunts who always 

support me so that the writer can complete her study. 

5. The writer’s best friends (Anggi, Nathania, Fariz, Viola, Matthew) who 

have given a lot of support for the writer to accomplish this thesis. 

6.  Joshua Misael who always gives support to the writer in completing this 

thesis, thank you so much! 

 

 

 

Novaza Anugrah 



x 

 

 

TABLE OF CONTENT 
 

TITLE ii 

A THESIS APPROVAL iii 

STATEMENT OF WORK’S ORIGINALITY v 

HALAMAN PERNYATAAN PUBLIKASI KARYA ILMIAH UNTUK 

KEPENTINGAN AKADEMIS vi 

ABSTRACT vii 

ABSTRAK viii 

LIST OF TABLES xiii 

LIST OF CHARTS xiv 

CHAPTER 1 INTRODUCTION 1 

1.2 Field of the Study 5 

1.3 Scope of the Study 5 

1.4 Research Question 5 

1.5 Objective of the Study 5 

1.6  Significance of the Study 6 

1.7 Definition of terms 6 

CHAPTER 2 REVIEW OF LITERATURE 8 

2.1 Perception 8 

2.2 E-commerce in Indonesia 9 

2.3  Trust in Purchasing Intention 13 

2.4. The Role of Photo Products  in E-commerce Shopee 13 

2.5. Consumer Persuasive for seeking review. 15 

2.6 Millennial Generation Online Shopping  Shopee 15 

CHAPTER 3 METHOD OF DATA COLLECTION AND ANALYSIS 17 

3.1 Research Design 17 

3.2 Method of Data Collection 17 

3.2.1 Participants 17 



xi 

 

 

3.2.2 Instrument 18 

3.2.3 Procedure 19 

Interest to Purchase a good product 21 

3.3 Method of Data Analysis 25 

DATA ANALYSIS 26 

4.1 Millennials Generation 26 

4.1.1. Shopee Product Quality 27 

4.1.2 Better Quality of Shopee Product Compared to other E-commerce 28 

4.1.3 Photos as Reflection of the Seller and Product 30 

4.1.4 Interest to Purchase 31 

4.1.5 Interest to Purchase Despite the Poor Photo Quality 31 

4.1.6 Product Comparison by Consumers 32 

4.1.7 Rating benefits 33 

4.1.8 Shop Rating 34 

4.1.9 High Rating for Consumers’ Comfort 35 

4.1.10 Online Customer Review 36 

4.1.11 Online Customer Review and Consumer’s Trust 37 

4.1.12 Online Customer Review and Consumers’ Comfort 38 

4.1.13 Informative Review of Shopee 38 

4.1.14 The Consumers’ Frequency of Reading Online Review 39 

4.1.15 Consumers’ Purchase Decision 41 

4.2. General Discussion 42 

CHAPTER 5 CONCLUSION AND SUGGESTIONS 44 

5.1Conclusion 44 

5.2 Suggestions 45 

 

  



xii 

 

 

LIST OF FIGURES 

 

Figure 2.1 Indonesian population used the Internet………………..……….……8 

Figure 2.2 Most users of E-commerce in Indonesia……………...….…….….…10 

Figure 4.1Gender……………………………………………………......……….24 

Figure 4.2 Age of the Respondents…………………………………………...….24 

Figure 4.3 Online Shopping on Shopee……...…………………………………..25 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



xiii 

 

 

 

LIST OF TABLES 

Table 1 Validity Result ……………………………………………………….. 21 

Table 2 Cronbach’s alpha scale ………………………………………………..24 

Table 3 Reliability Result ……………………………………………………...24 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



xiv 

 

 

LIST OF CHARTS 

Chart 1 Chart of Product Quality on Shopee……………………………….……..28 

Chart 2 Chart of Product Quality on than other E-commerce…………………….29 

Chart 3 Chart of Photo Products Reflect Reputation Seller and Their Product…...32 

Chart 4 Chart of Customers Compare the Same Product in Different Photos……..33 

Chart 5 Chart of Customers Perceive to Have Benefits of Rates………………….34 

Chart 6 Chart of Customers Perceive the Number of Rates Meaning that the Shop 

is Trusted…….…………………………………..……………………………….35 

Chart 7 Chart of Customers Prefer Shopping at Online Stores with a High-number 

of Rates…………..………………………………………………………………36 

Chart 8 Chart of Customers Perceive to Have Benefits from Online Customer 

Reviews ………………………………………………………………………….37 

Chart 9 Chart of Customers Perceive many Online Customer Reviews Indicate that 

the Store is Trusted. ………………………….……………………………….…38 

Chart 10 Chart of Social Networking Sites in Soliciting More Information about 

People's Positive Experience on Shopee………………………………………….39 

Chart 11 Chart of Product Reviews from Other Online Customers on the 

Shopee……………………………………………………………………………40 

Chart 12 Chart of Deciding to Purchase the Products Online. ………………….41 


