
54 
 

DAFTAR PUSTAKA 

 

Agarwal S, Erramilli MK, Dev CS. 2003. Market orientation and performance in 

service firms: role of innovation. J of Services Marketing, Vol 17(1): 68 – 82. 

https://www.deepdyve.com/lp/emerald-publishing/market-orientation-and-

performance-in-service-firms-role-of-innovation-nSgradJzCX 

 

Ali Hasan. 2008. Marketing. Media Utama. Yogyakarta. 

http://repository.upi.edu/3021/9/S_MPP_0801127_Bibliography.pdf 

 

Amrulloh, Fajrin. (2017). Pengaruh Orientasi Pasar, Orientasi Kewirausahaan, Dan 

Inovasi Terhadap Kinerja Pemasaran (Studi Kasus Pada Umkm Kerajinan 

Logam Di Kabupaten Tegal.  Diponegoro Journal Of Social And Political 

Science Tahun 2017, Hal 1-12 http://ejournal-s1.undip.ac.id/index.php/ 

 

Baker, W.E. and Sinkula, J.M. 2009. The Complementary Effects of Market 

Orientation and Entrepreneurial Orientation on Profitability in Small 

Businesses. Journal of Small Business Management, Vol. 47, No. 4, p. 443–

464. https://doi.org/10.1111/j.1540-627X.2009.00278.x 

 

Bharadwaj, Sundar G, P.R.Varadarajan, & Fahly, Jihn. 1993. Sustainable 

Competitive Advantage in Service Industries: A Conceptual Model and 

Research Propositions. Journal of Marketing. Vol.57,Oktober,p.83-99. 

https://ejournal.undip.ac.id/index.php/jspi/article/downloadSuppFile/20928/

2868 

 

Charles Lamb, W.et.al. 2001. Pemasaran. Edisi Pertama, Salemba Empat: 

Jakarta.http://www.bukabuku.com/browses/product/9789799610805/pemas

aran-1-(ed-5).html 

 

https://www.deepdyve.com/lp/emerald-publishing/market-orientation-and-performance-in-service-firms-role-of-innovation-nSgradJzCX
https://www.deepdyve.com/lp/emerald-publishing/market-orientation-and-performance-in-service-firms-role-of-innovation-nSgradJzCX
http://repository.upi.edu/3021/9/S_MPP_0801127_Bibliography.pdf
http://ejournal-s1.undip.ac.id/index.php/
https://doi.org/10.1111/j.1540-627X.2009.00278.x
https://ejournal.undip.ac.id/index.php/jspi/article/downloadSuppFile/20928/2868
https://ejournal.undip.ac.id/index.php/jspi/article/downloadSuppFile/20928/2868
http://www.bukabuku.com/browses/product/9789799610805/pemasaran-1-(ed-5).html
http://www.bukabuku.com/browses/product/9789799610805/pemasaran-1-(ed-5).html


55 
 

Craven, D.W. 1994. Pemasaran Strategis. Jilid 1,Suatu Terjemahan, 

Erlangga,Jakarta.https://shopee.co.id/Pemasaran-strategis-edisi-4-jilid-1-by-

David-W-Cravens-i.102536091.1897478848 

 

Dewi, Tribuana S. (2006). Analisis Pengaruh Orientasi Pasar Dan Inovasi Produk 

Terhadap Keunggulan Bersaing Untuk Meningkatkan Kinerja Pemasaran 

Studi Pada Industri batik di Kota dan Kabupaten Pekalongan. Published Tesis 

S2, Universitas Diponegoro, Semarang. http://eprints.undip.ac.id/15810/ 

 

Doukakis.C Leonidas. 2002. The persistence of earnings and earnings components 

after the adoption of IFRS, Department of Accounting and Finance, Athens 

University of Economics and Business, Athens, Greece. 

https://www.researchgate.net/publication/227430005_The_persistence_of_e

arnings_and_earnings_components_after_the_adoption_of_IFRS 

 

Drumond, G., Ensor J., & Ashford, R. (2009). Strategic Marketing: Planning 

andControl (3rd ed.). 

Elsevier.https://www.researchgate.net/publication/287499977_Strategic_ma

rketing_Planning_and_control_Third_edition 

 

Ferdinand, Augusty. 2000. Structural Equation Modelling dalam Penelitian 

Manajemen. Semarang: Penerbit Universitas Diponegoro 

https://scholar.google.com/citations?user=qDCMh1AAAAAJ&hl=en 

 

Frishammar, J. and Horte, S. Å. 2007. The Role of Market Orientation and 

Entrepreneurial Orientation for New Product Development Performance in 

Manufacturing Firms.Technology Analysis & Strategic Management, 22(3): 

251-266. 

https://www.researchgate.net/publication/233374637_The_Role_of_Market

_Orientation_and_Entrepreneurial_Orientation_for_New_Product_Develop

ment_Performance_in_Manufacturing_Firms 

https://shopee.co.id/Pemasaran-strategis-edisi-4-jilid-1-by-David-W-Cravens-i.102536091.1897478848
https://shopee.co.id/Pemasaran-strategis-edisi-4-jilid-1-by-David-W-Cravens-i.102536091.1897478848
http://eprints.undip.ac.id/15810/
https://www.researchgate.net/publication/227430005_The_persistence_of_earnings_and_earnings_components_after_the_adoption_of_IFRS
https://www.researchgate.net/publication/227430005_The_persistence_of_earnings_and_earnings_components_after_the_adoption_of_IFRS
https://www.researchgate.net/publication/287499977_Strategic_marketing_Planning_and_control_Third_edition
https://www.researchgate.net/publication/287499977_Strategic_marketing_Planning_and_control_Third_edition
https://scholar.google.com/citations?user=qDCMh1AAAAAJ&hl=en
https://www.researchgate.net/publication/233374637_The_Role_of_Market_Orientation_and_Entrepreneurial_Orientation_for_New_Product_Development_Performance_in_Manufacturing_Firms
https://www.researchgate.net/publication/233374637_The_Role_of_Market_Orientation_and_Entrepreneurial_Orientation_for_New_Product_Development_Performance_in_Manufacturing_Firms
https://www.researchgate.net/publication/233374637_The_Role_of_Market_Orientation_and_Entrepreneurial_Orientation_for_New_Product_Development_Performance_in_Manufacturing_Firms


56 
 

 

Ge, L. G. dan D. Z. Ding. 2005. Market Orientation, Competitive Strategy, and 

Firm Performance: An Empirical Study of China Firms. Journal of Global 

Marketing 18(3/4): 115-140. 

https://www.tandfonline.com/doi/abs/10.1300/J042v18n03_06 

 

Ghozali, Imam. 2013. Aplikasi Analisis Multivariate dengan Program IBM SPSS 

21 Update PLS Regresi. Semarang: Badan Penerbit Universitas Diponegoro 

 

Han, Jin K, Narwoon Kim & Srivastava, Rajendra K. (1998). “Market Orientation 

anOrganization Performance: Is Innovation Missing Link?”. Journal 

ofMarketing. p.42-54. https://adoc.pub/prosiding-diselenggarakan-oleh.html 

 

Hasan,Ali ,S.E.,M.M. (2008). Pengaruh Orientasi Kewirausahaan Dan Orientasi 

Pasar Terhadap Kinerja Umkm Pada Bidang Kedai Kopi Di Grogol Jakarta 

Barat. Jurnal http://repository.ub.ac.id/184573/1/0520030175-

%20Nindyana%20Nur%20Fitriany.pdf 

 

Kohli, A.K., & Jaworski, B.J. (1990). Market Orientation: The Construct, 

ResearchProposition, and Managerial Implication. Journal of Marketing. p.1-

18. https://journals.sagepub.com/doi/abs/10.1177/002224299005400201 

 

Kotler, Philip and Kevin Lane Keller, 2016. Marketing Managemen, 15th Edition, 

Pearson Education,Inchttps://www.pearson.com/us/higher-

education/product/Kotler-Marketing-Management-15th-

Edition/9780133856460.html 

 

Kotler, Philip dan Keller, Kevin Lane. (2016). Manajemen Pemasaran (edisi 15) 

Jakarta: Erlangga https://www.tokopedia.com/bacalagi/manajemen-

pemasaran-philip-kotler-kevin-lane-keller 

 

https://www.tandfonline.com/doi/abs/10.1300/J042v18n03_06
https://adoc.pub/prosiding-diselenggarakan-oleh.html
http://repository.ub.ac.id/184573/1/0520030175-%20Nindyana%20Nur%20Fitriany.pdf
http://repository.ub.ac.id/184573/1/0520030175-%20Nindyana%20Nur%20Fitriany.pdf
https://journals.sagepub.com/doi/abs/10.1177/002224299005400201
https://www.pearson.com/us/higher-education/product/Kotler-Marketing-Management-15th-Edition/9780133856460.html
https://www.pearson.com/us/higher-education/product/Kotler-Marketing-Management-15th-Edition/9780133856460.html
https://www.pearson.com/us/higher-education/product/Kotler-Marketing-Management-15th-Edition/9780133856460.html
https://www.tokopedia.com/bacalagi/manajemen-pemasaran-philip-kotler-kevin-lane-keller
https://www.tokopedia.com/bacalagi/manajemen-pemasaran-philip-kotler-kevin-lane-keller


57 
 

Kropp, Fredric & Lavack, Anne &Silvera, David. (2005). Values and Collective 

Self-Esteem as Predictors of Consumer Susceptibility to Interpersonal 

Influence among University Students. International Marketing Review. 22. 7-

33. 

10.1108/02651330510581154.https://www.researchgate.net/publication/235

294067_Values_and_Collective_Self-

Esteem_as_Predictors_of_Consumer_Susceptibility_to_Interpersonal_Influ

ence_among_University_Students/citation/download 

 

Kumalaningrum, Maria Pampa. 2012. Market Orientation, Entrepreneurial 

Orientation, Innovation Succes, dan Profitabilitas Usaha Kecil dan 

Menengah. Jurnal Akuntansi dan Manajemen, 23(1):13-25. 

https://jurnalperpus.kwikkiangie.ac.id/index.php?p=show_detail&id=8386 

 

Kuncoro, Mudrajad. 2003. Metode Riset untuk Bisnis & Ekonomi. Jakarta: 

Erlangga.https://www.erlangga.co.id/ekonomiperti/7825-metode-riset-

untuk-bisnis-a-ekonomi-edisi-4.html 

 

Kuncoro, Mudrajad. 2009. Metode Riset untuk Bisnis dan Ekonomi. Edisi 3. 

Penerbit Erlangga.https://scholar.google.com/citations?user=Afz8-

kMAAAAJ&hl=en 

 

Kuncoro, Mudrajad.2007. Metode Kuantitatif: Teori dan Aplikasi Untuk Bisnis dan 

Ekonomi. Yogyakarta: UPP STIM 

YKPNhttps://onesearch.id/Record/IOS2863.JATEN000000000093148 

 

Lechner, C. dan S. V. Gudmundsson. 2014. Entrepreneurial Orientation, Firm 

Strategy and Small Firm Performance. International Small Business Journal 

32(1):36-

60https://journals.sagepub.com/doi/abs/10.1177/0266242612455034 

 

https://www.researchgate.net/publication/235294067_Values_and_Collective_Self-Esteem_as_Predictors_of_Consumer_Susceptibility_to_Interpersonal_Influence_among_University_Students/citation/download
https://www.researchgate.net/publication/235294067_Values_and_Collective_Self-Esteem_as_Predictors_of_Consumer_Susceptibility_to_Interpersonal_Influence_among_University_Students/citation/download
https://www.researchgate.net/publication/235294067_Values_and_Collective_Self-Esteem_as_Predictors_of_Consumer_Susceptibility_to_Interpersonal_Influence_among_University_Students/citation/download
https://www.researchgate.net/publication/235294067_Values_and_Collective_Self-Esteem_as_Predictors_of_Consumer_Susceptibility_to_Interpersonal_Influence_among_University_Students/citation/download
https://jurnalperpus.kwikkiangie.ac.id/index.php?p=show_detail&id=8386
https://www.erlangga.co.id/ekonomiperti/7825-metode-riset-untuk-bisnis-a-ekonomi-edisi-4.html
https://www.erlangga.co.id/ekonomiperti/7825-metode-riset-untuk-bisnis-a-ekonomi-edisi-4.html
https://scholar.google.com/citations?user=Afz8-kMAAAAJ&hl=en
https://scholar.google.com/citations?user=Afz8-kMAAAAJ&hl=en
https://onesearch.id/Record/IOS2863.JATEN000000000093148
https://journals.sagepub.com/doi/abs/10.1177/0266242612455034


58 
 

Lee D Y and Tsang E W K. 2001. The Effect of Entrepreneurial Personality, 

Background and Network Activities on Venture Growth. Journal of 

Management Studies 38-4. Page 599. 

https://onlinelibrary.wiley.com/doi/abs/10.1111/1467-6486.00250 

 

Lings, I. N., & Greenley, G. E. 2010. Internal market orientation and 

marketoriented behaviours. Journal of Service Management, 21(3), 321-343. 

doi: 10.1108/09564231011050788https://sci-

hub.se/10.1108/09564231011050788  

https://publications.aston.ac.uk/id/eprint/29542/1/Internal_market_orientatio

n_and_market.pdf 

 

Looy, B.V, Gemmel, P, & Van Dierdonck, R. 2003. Service Management : An 

Integrated Approach. 2nd ed. Singapore : McGraw 

hill.https://www.worldcat.org/title/services-management-an-integrated-

approach/oclc/666969556 

 

Lumpkin, G. T., dan Dess, G. G. (1996). Claryfying the EntrepreneurialOrientation 

Construct and Linkingit to Performance. Academy ofManagement Review, 

21: 135-172. https://www.jstor.org/stable/258632 

 

Madsen, S.R., Miller, D. & John. C.R. 2005. Readiness for organizational change: 

Do organizational commitmen and social relationship in the workplace make 

a difference? Human Resource Developmen Quarterly. 

https://onlinelibrary.wiley.com/doi/abs/10.1002/hrdq.1134 

 

Mamduh, Ariati Anomsari, (2011). Analisis Orientasi Kewirausahaan, 

Kemampuan Manajemen, dan Strategi Bisnis dalam Peningkatan Kinerja 

Perusahaan (Studi Pada Usaha Kecil Musran Menengah di Kawasan Usaha 

Barito Semarang). Jurnal http://eprints.dinus.ac.id/2024/ 

 

https://onlinelibrary.wiley.com/doi/abs/10.1111/1467-6486.00250
https://publications.aston.ac.uk/id/eprint/29542/1/Internal_market_orientation_and_market.pdf
https://publications.aston.ac.uk/id/eprint/29542/1/Internal_market_orientation_and_market.pdf
https://www.worldcat.org/title/services-management-an-integrated-approach/oclc/666969556
https://www.worldcat.org/title/services-management-an-integrated-approach/oclc/666969556
https://www.jstor.org/stable/258632
https://onlinelibrary.wiley.com/doi/abs/10.1002/hrdq.1134
http://eprints.dinus.ac.id/2024/


59 
 

Miller, D. 1983. The Correlates of Entrepreneurship in three types of Firms. 

Management Science, Vol 29(7):770-791. 

https://pubsonline.informs.org/doi/10.1287/mnsc.29.7.770 

 

Minuzu, Musran. (2010). Pengaruh Faktor-Faktor Eksternal dan Internal Terhadap 

Kinerja Usaha Mikro Kecil (UMK) di Sulawesi Selatan. Jurnal Manajemen 

dan Kewirausahaan Universitas Hasanuddin. 

https://jurnalmanajemen.petra.ac.id/index.php/man/article/view/17987 

 

Narver, J.C., & Slater, S.F. (1994). Market Orientation and The 

LearningOrganization. Journal of Marketing. p.63-

74.https://www.jstor.org/stable/1252120?seq=1 

 

Narver, J.C., & Slater, S.F. (1995). Market Orientation and The 

LearningOrganization. Journal of Marketing. p.63-74. 

https://www.jstor.org/stable/1252120?seq=1 

 

Naver, JC., and Slater, S. 1990. The Effect of A Market Orientation on Business 

Profitability. Journal of Marketing, 54: 20-

35.https://www.jstor.org/stable/1251757 

Noble, C.H., Sinha, R.K., & Kumar, A. (2002).Market Orientation and Alternative 

Strategic Orientations: A Longitudinal Assessment of Performance 

Implications. Journal of Marketing, 66 (4), 25-39. 

https://journals.sagepub.com/doi/10.1509/jmkg.66.4.25.18513 

 

Nuvriasari, A., Wicakson, G., & Sumiyarsih, S. (2017). Peran Orientasi Pasar, 

Orientasi Kewirausahaan Dan Strategi Bersaing Terhadap Peningkatan 

Kinerja Ukm. EKUITAS (Jurnal Ekonomi Dan Keuangan), 19(2), 241. 

https://ejournal.stiesia.ac.id/ekuitas/article/view/88 

 

 

https://pubsonline.informs.org/doi/10.1287/mnsc.29.7.770
https://jurnalmanajemen.petra.ac.id/index.php/man/article/view/17987
https://www.jstor.org/stable/1252120?seq=1
https://www.jstor.org/stable/1252120?seq=1
https://www.jstor.org/stable/1251757
https://journals.sagepub.com/doi/10.1509/jmkg.66.4.25.18513
https://ejournal.stiesia.ac.id/ekuitas/article/view/88


60 
 

Remiasa, Marcus & Yenny Lukman. (2017). Analisis Persepsi Pelanggan Terhadap 

KualitasLayanan Coffee Shop Asing dan Coffee Shop Lokal. Surabaya: 

Jurnal ManajemenPerhotelan Vol.3. 

https://ojs.petra.ac.id/ojsnew/index.php/hot/article/view/16752 

 

Risnawati dan Noermijati. 2008. Pengaruh Orientasi Kewirausahaan terhadap 

Kinerja Organisasi Koperasi : Orientasi Pasar sebagai Variabel Intervening 

(Studi pada Koperasi Primer di kota Palu, Sulawesi Tengah). Jurnal Aplikasi 

Manajemen Vol 9. No.3. 

https://jurnaljam.ub.ac.id/index.php/jam/article/view/361 

 

Samimi P., & Jenatabadi, H.S. 2014. Globalization and economic growth: 

Empirical evidence on the role of complementarities. PLoS ONE, 9(4), 1-7. 

https://doi.org/10.1371/journal.pone.0087824 

 

Schumpeter, J.A.1989. The Theory of Economic Development. Cambridge, M.A. 

Harvard University 

Press.https://www.academia.edu/19685588/The_Schumpeterian_Theory_of_

Economic_Development_a_century_later_Guest_Editors_STEFANO_LUC

ARELLI_BERNARD_PAULR%C3%89 

 

Sekaran, Uma. 1992. Research Methods for Business. Third Edition. Southern 

Illionis 

University.https://iaear.weebly.com/uploads/2/6/2/5/26257106/research_met

hods_entiree_book_umasekaram-pdf-130527124352-phpapp02.pdf 

 

Slater, S. F. and Narver, J. C. (1995). MarketOrientation and The 

LearningOrganization. Journal of Marketing. Vol.59 p.63-74. 

https://journals.sagepub.com/doi/10.1177/002224299505900306 

 

https://ojs.petra.ac.id/ojsnew/index.php/hot/article/view/16752
https://jurnaljam.ub.ac.id/index.php/jam/article/view/361
https://doi.org/10.1371/journal.pone.0087824
https://www.academia.edu/19685588/The_Schumpeterian_Theory_of_Economic_Development_a_century_later_Guest_Editors_STEFANO_LUCARELLI_BERNARD_PAULR%C3%89
https://www.academia.edu/19685588/The_Schumpeterian_Theory_of_Economic_Development_a_century_later_Guest_Editors_STEFANO_LUCARELLI_BERNARD_PAULR%C3%89
https://www.academia.edu/19685588/The_Schumpeterian_Theory_of_Economic_Development_a_century_later_Guest_Editors_STEFANO_LUCARELLI_BERNARD_PAULR%C3%89
https://iaear.weebly.com/uploads/2/6/2/5/26257106/research_methods_entiree_book_umasekaram-pdf-130527124352-phpapp02.pdf
https://iaear.weebly.com/uploads/2/6/2/5/26257106/research_methods_entiree_book_umasekaram-pdf-130527124352-phpapp02.pdf
https://journals.sagepub.com/doi/10.1177/002224299505900306


61 
 

Slater, S.F., and Narver, J.C. (2000). The Positive Effect of a Market Orientation 

on Business Profitability: A Balanced Replication. Journal of Business 

Research, Volume 48, Number 1, 69-

73.https://econpapers.repec.org/RePEc:eee:jbrese:v:48:y:2000:i:1:p:69-73 

 

Stanton, William J. (2007). Fundamental of Marketing. 10 Edition. Mc. Graw-Hill 

International Edition, New York. https://edu.smkn1-

tuban.sch.id/9381/fundamentos-marketing-stanton-mc-graw-hill.html 

 

Sugiyono. 2008. Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung : 

ALFABETAhttps://scholar.google.com/citations?user=uUIIujUAAAAJ&hl

=en 

 

Sugiyono. 2010. Metode Penelitian Pendidikan Pendekatan Kuantitatif, kualitatif, 

dan R&D. Bandung: Alfabetahttps://adoc.pub/sugiyono-2010-metode-

penelitian-kuantitatif-kualitatif-rnd-a.html 

 

Sugiyono. 2014. Metode Penelitian Pendidikan Pendekatan Kuantitatif, Kualitatif, 

dan R&D. Bandung: Alfabeta.https://docplayer.info/52782910-Sugiyono-

metode-penelitian-pendidikan-pendekatan-kuantitatif-kualitatif-dan-r-d-

alfabeta-bandung-cet-ke-19-2014-hlm-3-2.html 

 

Sukron. (2017). PengaruhOrientasi Pasar, OrientasiKewirausahaan ,dan 

inovasiprodukterhadapkeunggulanbersaing dan kinerjapemasaran pada 

UMKM alas kaki di desawedorosidoarjo. Jurnal Ilmu Administrasi Bisnis, 

vol. 5, no. 4, pp. 209-

222. https://ejournal.undip.ac.id/index.php/janis/article/view/12720 

 

Supranoto, Heri. 2018. Pengembangan Soal HOTS Berbasis Permainan Ular 

Tangga Pada Mata Kuliah Telaah Ekonomi SMA. Jurnal Pendidikan 

https://econpapers.repec.org/RePEc:eee:jbrese:v:48:y:2000:i:1:p:69-73
https://edu.smkn1-tuban.sch.id/9381/fundamentos-marketing-stanton-mc-graw-hill.html
https://edu.smkn1-tuban.sch.id/9381/fundamentos-marketing-stanton-mc-graw-hill.html
https://scholar.google.com/citations?user=uUIIujUAAAAJ&hl=en
https://scholar.google.com/citations?user=uUIIujUAAAAJ&hl=en
https://adoc.pub/sugiyono-2010-metode-penelitian-kuantitatif-kualitatif-rnd-a.html
https://adoc.pub/sugiyono-2010-metode-penelitian-kuantitatif-kualitatif-rnd-a.html
https://docplayer.info/52782910-Sugiyono-metode-penelitian-pendidikan-pendekatan-kuantitatif-kualitatif-dan-r-d-alfabeta-bandung-cet-ke-19-2014-hlm-3-2.html
https://docplayer.info/52782910-Sugiyono-metode-penelitian-pendidikan-pendekatan-kuantitatif-kualitatif-dan-r-d-alfabeta-bandung-cet-ke-19-2014-hlm-3-2.html
https://docplayer.info/52782910-Sugiyono-metode-penelitian-pendidikan-pendekatan-kuantitatif-kualitatif-dan-r-d-alfabeta-bandung-cet-ke-19-2014-hlm-3-2.html
https://ejournal.undip.ac.id/index.php/janis/article/view/12720


62 
 

Ekonomi UM Metro. 6 (1), hal 

105.https://econpapers.repec.org/RePEc:eee:jbrese:v:48:y:2000:i:1:p:69-73 

 

Supranoto, Meike. (2009). Strategi Menciptakan Keunggulan Bersaing Produk 

Melalui Orientasi Pasar, Inovasi, Dan Orientasi Kewirausahaan Dalam 

Rangka Meningkatkan Kinerja Pemasaran ( Studi empiris pada: Industri 

Pakaian Jadi Skala Kecil dan Menengah di kota Semarang ). Skripsi. 

Universitas Diponegoro. http://eprints.undip.ac.id/24205/ 

 

Wiyono, Gendro.(2011).Merancang Penelitian Bisnis dengan alat analisisSPSS 

17.0 &SmartPLS 2.0.Unit Penerbit Dan Percetakan STIM YKPN 

Yogyakarta. https://www.semanticscholar.org/paper/Merancang-penelitian-

bisnis-dengan-alat-analisis-%26-

Wiyono/5e941fbcfb180ee4f54b66c44e23174f05c2ed46 

 

Zhou, Kevin Zheng, Chi Kim Yim and David K Tse. 2005. The Effect of Strategic 

Orientaions on Technology and Market Based Break Through Innova Tions. 

Journal of Marketing. Vol. 69, pp.42-

60.https://journals.sagepub.com/doi/10.1509/jmkg.69.2.42.60756 

 

 

 

 

 

https://econpapers.repec.org/RePEc:eee:jbrese:v:48:y:2000:i:1:p:69-73
http://eprints.undip.ac.id/24205/
https://www.semanticscholar.org/paper/Merancang-penelitian-bisnis-dengan-alat-analisis-%26-Wiyono/5e941fbcfb180ee4f54b66c44e23174f05c2ed46
https://www.semanticscholar.org/paper/Merancang-penelitian-bisnis-dengan-alat-analisis-%26-Wiyono/5e941fbcfb180ee4f54b66c44e23174f05c2ed46
https://www.semanticscholar.org/paper/Merancang-penelitian-bisnis-dengan-alat-analisis-%26-Wiyono/5e941fbcfb180ee4f54b66c44e23174f05c2ed46
https://journals.sagepub.com/doi/10.1509/jmkg.69.2.42.60756

