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ABSTRAK 

Radio komunitas didirikan untuk melayani komunitas tertentu, baik dalam konteks 

suatu batasan geografis maupun dalam konteks minat yang sama. Radio komunitas 

agama lebih cenderung sebagai media dakwah atau media penyebaran misionaris. 

Dibentuk untuk memperkuat misi dakwah atau misionaris lembaga keagamaan. Radio 

komunitas cukup efektif dalam menyebarkan materi dakwah dengan target audiens 

komunitas itu sendiri meskipun dengan terbatasnya ketersediaan kanal, dengan 

memanfaatkan celah regulasi, radio komunitas dapat melakukan konvergensi media 

untuk berdakwah sehingga efektivitas dakwah tidak hanya didapat oleh komunitas itu 

sendiri melainkan masyarakat yang lebih luas. 

Rumusan masalah pada penelitian ini yaitu bagaimana pengelolaan konvergensi 

media yang dilakukan radio komunitas Dais Semarang. Penelitian ini membahas 

tentang pengelolaan platform media yang digunakan oleh radio Dais dalam 

melakukan konvergensi media yang bertujuan untuk memperluas jangkauan siaran 

dalam bidang dakwah yang dimiliki oleh radio komunitas Dais. 

Penelitian ini menggunakan metode penelitian kualitatif deskriptif yang menguraikan 

bagaimana radio Dais mengelola platform media yang dimiliki sehingga dapat 

ditentukan bahwa radio Dais sudah melakukan tahapan konvergensi media ditinjau 

dari model konvergensi kontinum. Hasil penelitian ini menunjukkan bahwa radio Dais 

tidak sepenuhnya melakukan tahapan model konvergensi kontinum, dan disimpulkan 

bahwa pengelolaan konvergensi media radio Dais tidak sampai pada tahapan Full 

Convergence. 

 

Kata kunci: Radio Komunitas, Radio Dakwah, Konvergensi Media. 

  



 
 

ABSTRACT 

 

Community radio was established to serve a particular community, both within the 

context of a geographical boundary or within the context of the same interests. 

Religious community radios are more likely to be propaganda media or missionary 

dissemination media. Formed to strengthen the mission of da'wah or missionaries of 

religious institutions. The radio community is quite effective in disseminating da'wah 

material with the target audience community itself, even though with the limited 

availability of channels, by taking advantage of regulatory loopholes, the radio 

community can carry out media convergence to preach. 

The formulation of the problem in this study is how to manage convergence media by 

the Dais Semarang radio community. This study discusses the management of the 

media platform used by Dais radio in conducting media convergence which aims to 

expand the reach of broadcasts in the field of da'wah owned by the Dais radio 

community. 

This study uses a descriptive qualitative research method that describes how Dais 

radio manages its media platform so it can be concluded whether Dais radio has 

carried out the media convergence stage in terms of the continuum convergence 

model. The result of this study shows that Dais radio not fully carry out the stages of 

the continuum convergence model, and it’s concluded that the management of Dais 

radio as media convergence doesn’t reach the stages of Full Convergence. 

 

Keywords: Community Radio, Da'wah Radio, Media Convergence 

 

  



 
 

DAFTAR ISI 

 

HALAMAN JUDUL ................................................................................................  i 

HALAMAN PERSETUJUAN .................................................................................  ii 

HALAMAN PENGESAHAN...................................................................................  iii 

PERNYATAAN KEASLIAN SKRIPSI ...................................................................  iv 

KATA PENGANTAR .............................................................................................  v 

ABSTRAK ..............................................................................................................  viii 

ABSTRACT ...........................................................................................................  ix 

DAFTAR ISI...........................................................................................................  x 

DAFTAR GAMBAR ...............................................................................................  xii 

DAFTAR TABEL ...................................................................................................  xiii 

DAFTAR BAGAN ..................................................................................................  xiv 

DAFTAR LAMPIRAN ............................................................................................  xv 

I. PENDAHULUAN .................................................................................  1 

1.1. Latar Belakang Masalah .........................................................  1 

1.2. Rumusan Masalah ..................................................................  7 

1.3. Tujuan Penelitian ....................................................................  7 

1.4. Manfaat Penelitian ..................................................................  7 

1.5. Lokasi Penelitian .....................................................................  8 

1.6. Sistematika Penelitian .............................................................  8 

II. LANDASAN TEORI .............................................................................  10 

2.1. Penelitian Terdahulu ...............................................................  10 

2.2. Radio Komunitas .....................................................................  13 



 
 

2.3. Radio Dakwah .........................................................................  15 

2.4. Konvergensi Media .................................................................  22 

III. METODOLOGI PENELITIAN .............................................................  29 

3.1. Jenis Penelitian .......................................................................  29 

3.2. Objek Penelitian ......................................................................  29 

3.3. Sumber Data ...........................................................................  29 

3.4. Metode Pengumpulan Data  ...................................................  31 

3.5. Teknik Analisis Data................................................................  31 

3.6. Alur Penelitian .........................................................................  33 

IV. HASIL PEMBAHASAN ........................................................................  34 

4.1. Gambaran Umum ....................................................................  34 

4.2. Radio Dais Sebagai Radio Komunitas ...................................  48 

4.3. Radio Dais Sebagai Radio Dakwah .......................................  49 

4.4. Konvergensi Media dalam Radio Dais ...................................  51 

V. PENUTUP 

5.1. Kesimpulan ..............................................................................  68 

5.2. Saran .......................................................................................  70 

DAFTAR PUSTAKA ..............................................................................................  71 

LAMPIRAN ............................................................................................................  a 

  



 
 

DAFTAR GAMBAR 

Gambar 2.1. Proses Model Kontinum ..................................................................  27 

Gambar 4.1. Website Radio Dais .........................................................................  43 

Gambar 4.2. Radio Streaming Dais ......................................................................  44 

Gambar 4.3. Facebook Radio Dais ......................................................................  44 

Gambar 4.4. Instagram Radio Dais ......................................................................  45 

Gambar 4.5. Twitter Radio Dais ...........................................................................  46 

Gambar 4.6. Youtube Radio Dais .........................................................................  47 

Gambar 4.7. Aplikasi Daisplay ..............................................................................  47 

Gambar 4.8. Konten Instagram Dais .................................................................... 52 

Gambar 4.9. Konten Facebook Dais ....................................................................  53 

Gambar 4.10. Konten Twitter Dais .......................................................................  54 

Gambar 4.11. Live Streaming Instagram Dais .....................................................  56 

Gambar 4.12. Radio Streaming Aplikasi Daisplay ...............................................  58 

Gambar 4.13. Konten Tambahan Instagram Dais ...............................................  60 

Gambar 4.14. Konten Website Dais .....................................................................  62 

Gambar 4.15. Live Streaming Instagram Dais (2) ................................................  63 

Gambar 4.16. Live Streaming Instagram Dais (3) ................................................  65 

  



 
 

DAFTAR TABEL 

Tabel 1.1. Konvergensi Media pada Radio Dakwah ............................................  6 

Tabel 2.1. Perbedaan Radio Swasta, Publik, dan Komunitas .............................  13 

Tabel 2.2. Perbedaan Konten Radio Kelompok Salafi dengan Ahlussunnah wal 

Jamaah (Aswaja) ..................................................................................................  18 

Tabel 2.3. Jenis –Jenis Dakwah Radio di Indonesia............................................  21 

Tabel 4.1. Pola Acara Radio Dais.........................................................................  39 

Tabel 4.2. Tabel Struktur Organisasi Radio Dais .................................................  42 

  



 
 

DAFTAR BAGAN 

Bagan 3.1. Alur Penelitian ....................................................................................  33 

Bagan 4.1. Susunan Pengelola Radio Dakwah Islam (Dais) ...............................  41 

  



 
 

DAFTAR LAMPIRAN 

Lampiran 1. Transkrip Wawancara Transkrip dengan Bidang Pemberitaan Radio Dais 

Eva Risti Winata  ...................................................................................................  73 

 

  


	image_001.pdf (p.1)
	image_002.pdf (p.2)

