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ABSTRAK 

 
 

PESAN POLITIK PASANGAN CALON DI INSTAGRAM DAN FACEBOOK 
PADA PEMILIHAN GUBERNUR DAN WAKIL GUBERNUR 2020 DI 9 

PROVINSI 
 
 

Anastasia Sherina Anggraini 
Universitas Katolik Soegijapranata  

2021 
 
 

Penelitian ini dilatarbelakangi oleh kegiatan kampanye Pilgub 2020 yang 
dilakukan melalui media daring. Kampanye Pilgub dilaksanakan pada masa 
pandemi Covid-19 dengan segala keterbatasan peraturan yang dikeluarkan KPU.  
Tujuan dari penelitian ini yaitu untuk mengetahui isi pesan politik yang 
disampaikan oleh masing-masing pasangan calon melalui konten dalam akun 
resmi media sosial khususnya Instagram dan Facebook pada Pemilihan Gubernur 
dan Wakil Gubernur 2020 di 9 (Sembilan) Provinsi. Jenis metode penelitian yang 
digunakan adalah kualitatif deskriptif. Subjek penelitian ini yaitu akun media 
sosial Instagram dan Facebook 23 pasangan Calon Gubernur dan Wakil Gubernur 
di 9 (sembilan) Provinsi. Teknik pengumpulan data yang digunakan penulis yaitu 
teknik observasi dan dokumentasi. Hasil penelitian menunjukkan bahwa karakter 
pesan ditonjolkan melalui isi konten akun Instagram dan Facebook yang terdiri 
dari enam informasi. Informasi tersebut berupa iklan kampanye, program 
pasangan calon, visi dan misi, kegiatan kampanye terbatas, testimoni tokoh agama 
dan tokoh masyarakat. Sedangkan informasi terkait prestasi dan deretan jabatan 
ditonjolkan sebagai bentuk citra pesan yang dimunculkan pasangan calon melalui 
kegiatan kampanye. Melalui informasi tersebut 23 pasangan calon memunculkan 
identitas mereka berupa logo, tagar, warna, angka, seragam, dan slogan yang 
menjadi ciri khas pasangan calon.  
 
 
Kata Kunci: Kampanye, Pesan Politik, Media Sosial
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ABSTRACT 

 
 

POLITICAL MESSAGES OF CANDIDATE ON INSTAGRAM AND FACEBOOK 
IN THE 2020 ELECTION OF GOVERNOR AND VICE GOVERNOR IN 9 

PROVINCES 
 

Anastasia Sherina Anggraini 
Soegijapranata Catholic University 

2021 
 
 
This research was motivated by the 2020 gubernatorial election campaign 
activities conducted through online media. The gubernatorial election campaign 
was carried out during the COVID-19 pandemic with all the limitations of the 
regulations issued by the KPU. The purpose of this study is to find out the content 
of political messages conveyed by each candidate pair through content in official 
social media accounts, especially Instagram and Facebook during the 2020 
Governor and Vice Governor Elections in 9 (Nine) Provinces. The type of 
research method used was descriptive qualitative. The research subject is the 
author, namely the Instagram and Facebook social media accounts of 23 pairs of 
candidates for governor and Vice governor in 9 (nine) provinces. Data collection 
techniques used by the author were observation and documentation. The results 
showed that the character of the message was highlighted through the content of 
Instagram and Facebook accounts which consisted of six pieces of information. 
The information is in the form of campaign advertisements, candidate programs, 
vision and mission, limited campaign activities, testimonials from religious 
leaders and community leaders. Meanwhile, information related to achievements 
and ranks of positions is highlighted as a form of message image that are raised 
by candidates through campaign activities. Through this information, 23 pairs of 
candidates revealed their identities in the form of logos, hashtags, colors, 
numbers, uniforms, and slogans that became the characteristics of the candidate 
pairs. 
 
 
Keywords: Campaign, Political Message, Social Media 
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