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ABSTRAK 

 Penelitian ini memiliki tujuan yaitu untuk mengetahui pengaruh entrepreneurial 

marketing terhadap kinerja UMKM minuman jus yang ada di Kota Semarang. Melalui dimensi-

dimensi yang ada di dalam entrepreneurial marketing yaitu : proactiveness, innovativeness, 

calculated, risk taking, opportunity focus, customer intensity, resource leveraging dan value 

creation diharapkan dapat memberikan referensi kepada UMKM minuman jus untuk dapat 

menerapkan dimensi entrepreneurial marketing di dalam kinerja UMKM itu sendiri.  

 Data yang digunakan dalam penelitian ini adalah data primer yang dikumpulkan dari 

penyebaran kuesioner melalui sosial media seperti Instagram, Whatsapp dan juga Facebook. 

Sampel pada penelitian ini adalah 40 responden pemilik UMKM minuman jus yang ada di Kota 

Semarang. 

 Pada hasil penelitian ini yang mana ada tujuh dimensi dalam entrepreneurial marketing 

yang di uji, menunjukan bahwa ada dimensi yang berpengaruh kepada kinerja UMKM. Untuk 

uji parsial menunjukan bahwa dimensi innovativeness berpengaruh terhadap kinerja UMKM 

minuman jus yang ada di Kota Semarang. Sedangkan enam dimensi lainnya yaitu 

proactiveness, calculated, risk taking, opportunity focus, customer intensity, resource 

leveraging dan value creation tidak berpengaruh secara parsial terhadap kinerja UMKM 

minuman jus yang ada di Kota Semarang.  

 

Kata Kunci : entrepreneurial marketing, proactiveness, innovativeness, calculated, risk taking, 

opportunity focus, customer intensity, resource leveraging dan value creation 
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ABSTRACT 

This study has a purpose, namely to determine the effect of entrepreneurial marketing 

on the performance of Micro, Small and Medium Enterprises for juice drinks in the city of 

Semarang. Through the dimensions that exist in entrepreneurial marketing, namely: 

proactiveness, innovativeness, calculated, risk taking, opportunity focus, customer intensity, 

resource leveraging and value creation, it is hoped that it can provide a reference for Micro, 

Small and Medium Enterprises of juice drinks to be able to apply the entrepreneurial 

dimension. marketing in the performance of Micro, Small and Medium Enterprises themselves. 

The data used in this research is primary data collected from distributing 

questionnaires through social media such as Instagram, Whatsapp and Facebook. The sample 

in this study were 40 respondents who owned Micro, Small and Medium Enterprises of juice 

drinks in the city of Semarang. 

In the results of this research, where there are seven dimensions in entrepreneurial 

marketing that are tested, it shows that there are dimensions that affect the performance of 

Micro, Small and Medium Enterprises. The partial test shows that the innovativeness 

dimension affects the performance of Micro, Small and Medium Enterprises for juice drinks in 

the city of Semarang. While the other six dimensions, namely proactiveness, calculated, risk 

taking, opportunity focus, customer intensity, resource leveraging and value creation do not 

partially affect the performance of Micro, Small and Medium Enterprises for juice drinks in 

Semarang City. 

 

Keywords: entrepreneurial marketing, proactiveness, innovativeness, calculated, risk taking, 

opportunity focus, customer intensity, resource leveraging and value creation 
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