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RINGKASAN 

 

Munculnya Covid-19 memberikan banyak perubahan pada kehidupan masyarakat salah 

satunya perubahan perilaku konsumsi masyarakat. Daging ayam merupakan bahan 

pangan yang paling diminati masyarakat Indonesia, namun adanya pandemi membuat 

tingkat konsumsi daging ayam khususnya broiler menurun. Padahal konsumsi daging 

ayam sangat baik untuk menjaga daya tahan tubuh di tengah pandemi. Oleh sebab itu 

penelitian ini bertujuan untuk mengetahui perubahan perilaku pembelian dan konsumsi 

daging ayam, pada keluarga pengunjung Pasar Saliwangi pada masa pandemi. Perubahan 

yang diamati meliputi frekuensi konsumsi, jumlah anggota keluarga yang mengkonsumsi 

jumlah pembelian, faktor yang diperhatikan, serta tempat pembelian daging ayam. 

Penelitian dilakukan di Pasar Saliwangi Cilacap pada tanggal 10 September 2020 – 12 

Oktober 2020. Pasar Saliwangi dipilih karena lokasinya yang berada di kawasan sub 

urban yang merupakan perbatasan perkotaan dengan pedesaan. Pengambilan sampel 

dilakukan dengan metode survey dengan teknik pengambilan sampel non-

proprobabilitaspuposive sampling pada responden berumur 15-64 tahun yang merupakan 

pengunjung Pasar Saliwangi yang sedang melakukan pembelian daging ayam dan 

bersedia menjawab pertanyaan kuesioner yang diberikan. Penelitian dilakukan dengan 3 

tahap; observasi, penelitian pendahuluan  dan penelitian utama. Observasi dilakukan 

terhadap 15 penjual untuk mengetahui keragaman penjual dan pembeli daging ayam, 

sehingga didapatkan 12 penjual yang layak dan bersedia untuk dilakukan wawancara 

pada pembelinya. Tahap pertama dilakukan terhadap 30 responden untuk menentukan 

proporsi responden menurut frekuensi kunjungan ke pasar, yang digunakan untuk 

penentuan jumlah responden, pengujian kuisioner baik menurut indikator validitas 

maupun reliabilitas. Dari tahap pertama didapatkan jumlah sampel minimum 160 

responden untuk penelitian utama. Penelitian utama dilakukan pada 224 responden untuk 

keperluan reduksi data baik berdasarkan kelengkapan dan konsistensi jawaban. Data yang 

didapat kemudian dianalisis secara deskriptif. Hasil analisis menunjukan saat pandemi 

responden dengan frekuensi konsumsi 2->5x/minggu berkurang sebanyak 17%, hal ini 

diikuti penurunan jumlah daging ayam yang dibeli saat pandemi. Responden menjadi 

lebih peduli terhadap kesegaran dan kebersihan daging ayam sebelum membelinya. 

Kebanyakan masyarakat sub urban tetap memilih pasar tradisional sebagai tempat untuk 

membeli daging ayam baik sebelum maupun saat pandemi. Selain itu penurunan 

frekuensi konsumsi dan jumlah pembelian daging ayam terjadi pada responden yang 

berumur >56 tahun, memiliki jumlah anggota >4 orang, dan memiliki anggaran belanja 

>100-200 ribu. Sehingga selama pandemi terdapat perubahan perilaku konsumsi daging 

ayam seperti penurunan pada frekuensi konsumsi/minggu, jumlah daging ayam yang 

dibeli, anggota keluarga yang mengkonsumsi daging ayam, serta berubahnya faktor yang 

diperhatikan sebelum membeli daging ayam.  
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SUMMARY 

 

The emergence of Covid-19 has provided changes in aspects of community life, one of 

which is a change in people's behavior. As a fulfillment of animal-based protein, chicken 

meat is the most popular food consumed by Indonesian people. However, pandemic 

causing the level of consumption of chicken meat, especially broilers, to decline. Even 

though chicken meat consumption is best for maintaining immunity during a pandemic. 

Therefore, this study aims to know changes in chicken consumption behavior before and 

during the pandemic and to understand the behavior of chicken consumption based on 

respondent characteristics. The behavioral changes observation included consumption 

frequency, number of family members who consume it, factors of concern, and places 

where chicken meat has been purchased. The research was conducted at the Saliwangi 

Market, Cilacap, from September 10, 2020, to October 12, 2020. The Saliwangi Market 

was chosen because of its location in a suburban area which in the border between urban 

and rural areas. Sampling was conducted with survey method by non-pro-probability-

positive sampling for 15-64 years old Saliwangi Market visitors who were purchasing 

chicken meat and willing to answer the given questionnaire questions. The study was 

conducted in 3 stages; observation,preliminary research and main research. 

Observations were made on 15 sellers to determine the diversity of sellers and buyers, so 

that 12 sellers were eligible and willing to conduct interviews with buyers. Preliminary 

research was conducted on 30 respondents to determine respondents proportion 

according to the frequency of visits to the market, which were used to determine the 

number of respondents, test the questionnaire indicators based on validity, and reliability. 

From the first stage results, a minimum sample size of 160 respondents was obtained for 

the main research. Furthermore, the main research was conducted on 224 respondents 

in purpose for data reduction based on completeness and consistency of answers. Data 

obtained were then analyzed descriptively. The results of the analysis show that during 

the pandemic, respondents with a consumption frequency of 2-> 5 times/week decreased 

by 17%, followed by decreasing in the amount of chicken meat purchased during the 

pandemic. Respondents were more paying attention to the freshness and cleanliness of 

chicken meat before buying it. The majority of suburban communities still choose 

traditional markets as a place to buy chicken meat both before and during the pandemic. 

Other than that, the frequency of consumption and the number of chicken meat purchased 

have been decreasing which occurred in respondents aged >56 years has been 

decreasing, having a total membership of >4 people, and having a budget of >100-200 

thousand. In conclusion, there were changes in the behavior of chicken meat 

consumption, such as a decrease in the frequency of consumption/week, the amount of 

chicken purchased, family members who consumed chicken meat, and changes in the 

factors that were considered before buying chicken meat during the pandemic. 
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