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ABSTRAK 

 

 

Penelitian ini meneliti entrepreneurial leadership pada pemilik Fancy Bakery. 

Penelitian ini menggunakan metode kualitatif, data diperoleh melalui kuesioner dan 

wawancara dengan teknik Purposive Sampling. Analisis data menggunakan metode 

deskriptif kualitatif menggunakan perhitungan rentang skala. Hasil 

penelitianmenunjukan bahwa entrepreneurial leadership pengusaha Fancy Bakery 

pada lima dimensi yaitu Able to motivate, Achievement Orientated, Persistent, 

Visionary sudah tinggi, pada Risk Taking kategori sedang. 

 

Kata kunci : Entrepreneurial leadership, Able to motivate, Achievement Orientated, 

Persistent, Risk Taking dan Visionary 

 

ABSTRACT 

 

This study examines entrepreneurial leadership in Fancy Bakery owners. This 

research uses qualitative methods, data obtained through questionnaires and 

interviews with purposive sampling technique. The data analysis used a qualitative 

descriptive method using a scale range calculation. The results showed that the 

entrepreneurial leadership of Fancy Bakery entrepreneurs in five dimensions, 

namely Able to Motivate, Achievement Orientated, Persistent, Visionary is high, in 

the moderate category of risk taking. 

 

Keywords: Entrepreneurial leadership, Able to motivate, Achievement Orientated, 

Persistent, Risk Taking and Visionary 
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