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ABSTRAK 

 

Penyebaran virus corona yang begitu cepat dan luas ini dapat terjadi karena berbagai 

faktor serta kebiasaan yang kurang baik. Beberapa faktor penyebab cepatnya penyebaran 

virus corona salah satunya disebabkan karena kurangnya kesadaran diri masyarakat 

Indonesia yang menyepelekan hal ini. Namun pada kasus covid-19, orang dengan tingkat 

imunitas tubuh yang kuat persentase tertular akan semakin mengecil. 

Menjaga pola hidup sehat di masa pandemi sangat diperlukan bahwa masyarakat 

membaca poster digital kurang dari 10 detik sehingga diperlukan poster yang lebih sederhana, 

media visual digital adalah media yang dekat dengan masyarakat dan mudah diakses 

sehingga memiliki jangkauan yang luas. 

Konsep poster sesederhana mungkin daripada poster lain yang sudah ada dan 

menggunakan karakter yang familiar sehingga mampu terkena ke target sasaran. 

 

ABSTRACT 

 

The spread of the corona virus is so fast and wide that it can occur due to various 

factors and bad habits. Several factors cause the rapid spread of the corona virus, one of 

which is due to the self-awareness of the Indonesian people who underestimate this. However, 

in the case of Covid-19, people with strong levels of immunity will be infected with a smaller 

proportion.  

Maintaining a healthy lifestyle during a pandemic is very necessary so that people read 

digital posters in less than 10 seconds so that simpler posters are needed, digital visual media 

are media that are close to the community and easily accessible so that they have a wide 

reach. 

 The concept of the poster is as simple as possible to evacuate other existing posters 

and use familiar characters so that they are able to hit the target.  

 
 

 



DAFTAR ISI 

BAB I ......................................................................................................................................12 

PENDAHULUAN.....................................................................................................................12 

1.1.  Latar Belakang ...............................................................................................................12 

1.2.  Identifikasi Masalah ........................................................................................................14  

1.3.  Batasan Masalah............................................................................................................14  

1.4.  Rumusan Masalah ..........................................................................................................14 

1.5.  Tujuan Perancangan ......................................................................................................14 

1.6.  Manfaat Perancangan ....................................................................................................14  

1.7.  Metodologi Perancangan ................................................................................................15 

1.8.  Skema Perancangan.......................................................................................................18 

1.9.  Tinjauan Pustaka ............................................................................................................18 

BAB II......................................................................................................................................20 

LANDASAN TEORI.................................................................................................................20 

2.1  Desain Grafis............................................................................. ......................................20  

2.2  Logo................................................................................ .............. ..................................20  

2.3  Poster..................................................................................... .........................................21  

2.4  Teori Bentuk ....................................................................................................................23  

2.5  Teori Warna .....................................................................................................................23  

2.6  Tipografi...........................................................................................................................24  

2.7  Virus ................................................................................................................................24 

2.8  Virus Corona ....................................................................................................................25 



2.9  Daya Tahan Tubuh ..........................................................................................................26  

2.10  Pola Hidup Sehat ..........................................................................................................26  

BAB III ....................................................................................................................................27  

STRATEGI KOMUNIKASI ......................................................................................................27  

3.1  Sasaran Khalayak ...........................................................................................................27  

3.2  Analisa Target Sasaran ...................................................................................................30  

3.3  Strategi Media .................................................................................................................31  

3.4  Budgeting ........................................................................................................................33  

BAB IV....................................................................................................................................34 

STRATEGI KREATIF..............................................................................................................34  

4.1  Konsep Verbal..................................................................................................................34 

4.2  Konsep Visual ....................................................................................................,.............36 

BAB V.....................................................................................................................................45 

KESIMPULAN DAN SARAN ..................................................................................................45  

5.1  Kesimpulan .....................................................................................................................45  

5.2  Saran ...............................................................................................................................45  

DAFTAR PUSTAKA ...............................................................................................................46 

 

 

 

 

 



DAFTAR GAMBAR 

BAB I ......................................................................................................................................12 

PENDAHULUAN.....................................................................................................................12 

Gambar 1.7.1. User Research.................................................................................................12 

 

Gambar 1.7.2 Insight ..............................................................................................................12 

 

Gambar 1.8 Skema Perancangan ..........................................................................................12  

BAB II .....................................................................................................................................12 

LANDASAN TEORI.................................................................................................................12 

Gambar 2.3 Poster .................................................................................................................12 

BAB III ....................................................................................................................................27  

STRATEGI KOMUNIKASI ......................................................................................................27  

Gambar 3.2 Kuesioner ......................................................................................................27-29 

Gambar 3.3.2 Stategi Media ...................................................................................................32 

BAB IV....................................................................................................................................34 

STRATEGI KREATIF..............................................................................................................34  

Gambar 4.1.3 Layout .........................................................................................................34-35 

Gambar 4.1.4 Icon Poster .................................................................................................35-36 

Gambar 4.2.1 Karakter ......................................................................................................36-37 

Gambar 4.2.2 Warna ..............................................................................................................38 

Gambar 4.2.4 Logo ...........................................................................................................39-41 

Gambar 4.2.5 Poster .........................................................................................................41-42 

Gambar 4.2.5 Aplikasi Pada Facebook .............................................................................42-44 



DAFTAR TABEL 

 

BAB III ....................................................................................................................................27  

STRATEGI KOMUNIKASI ......................................................................................................27  

Gambar 3.4 Budgeting ...........................................................................................................32 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


