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1. Nama umur

2. apakah sering pergi ke coffee shop

3. seberapa sering pergi ke coffee shop (berapa kali dalam sebulan)

4. alasan yang membuat kamu datang ke coffee shop

5. Coffee shop seperti apa yang sering kamu kunjungi? (apa yang jadi pertimbangan
kamu ketika memilih coffee shop yang akan dikunjungi)

6. Apa saja yg kamu kerjakan di coffee shop? (jika blm terjawab di pertanyaan no. 4)
7. Dengan siapa kamu pergi ke coffee shop. Kok pergi nya milih dengan teman kenapa?
Kalo pergi sendiri bagaimana?

8. berapa jam lamanya kamu berada di coffee shop.

9. Apa saja yg kamu beli di coffee shop? Kenapa?

10. berapa uang yang dikeluarkan untuk sekali kunjung ke coffee shop? Kalau ke coffee
shop bayar sendiri, dibayarin, atau membayarin orang?

11. Kalau ke coffee shop senang dengan teman cewek atau cowok? Kenapa? Ada beda

nya tidak pergi dengan cewe dan cowo?
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CHAPTER 1 INTRODUCTION Background of the Study People may get many
advantagesby going to a coffee shop. Coffee shops offer many facilities that can
be used, such as comfortable places with air conditioner, and speedy Wi-Fi. The
coffee shop industry is popularworldwide because coffee shops serve various
purposes, such as chatting, meeting, eating, or studying (Lee et al., 2018).
Therefore, people do not only enjoy the drink and the dessert, but also do their
Jjobsthere using the speedy Wi-Fi. By going to a coffee shop, people alsocan
make new networking (Herlyana, 2012). People can startaconversation with
the barista and ask anything aboutcoffee or somethingelse thentrytomake a
close connection with them. People can also see andlearn how the barista
makes a cup of coffee, so people have ideashowthe coffee is made. Besides the
advantages, coffee shops also have their disadvantages (Herlyana, 2012). First,
people who do not have anything in particular will hang out in the coffee shop
tojust chilland waste their time for nothing. The comfortable and cozy place
makes people forget the time. Second, coffee shops make teenagers or people
become consumptive. People waste theirtime if they do not do anythingthere
but having chit-chat and hanging out. On average, people should pay around
IDR 20,000 until IDR 35,000 when they want to buy a cup of coffee in a coffee
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