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7. APPENDICES 

 

Appendix 1. Sensory Score Sheet 

  



42 
 

 
 

Appendix 2. Statistical Analysis of Color  
a) Test of Normality 

 
b) Independent-Sample t-test 

 
 

Appendix 3. Statistical Analysis of Texture 
a) Test of Normality 

 
b) Independent-Sample t-test 
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Appendix 4. Statistical Analysis of Moisture and Oil Content 
a) Test of Normality 

 
b) Independent-Sample t-test 

 
 

Appendix 5. Statistical Analysis of Monomeric Anthocyanin Content 
a) Test of Normality 

 
b) Independent-Sample t-test 

 
 

Appendix 6. Statistical Analysis of Sensorial Acceptance 
a) One-Way Non-Parametric ANOVA Kruskal-Wallis 
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b) Mann-Whitney U Test Control – Atmospheric Fried Chips 

 
c) Mann-Whitney U Test Control – Vacuum Fried Chips 

 
d) Mann-Whitney U Test Atmospheric Fried Chips – Vacuum Fried Chips 
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Report #11287564

INTRODUCTION BackgroundHealthy eating has been widely acknowledged

following a massive campaign and education about healthy lifestyle among

society. Healthy eating could contribute to preventing chronic diseases like heart

disease, diabetes, and cancer (Ridzuan et al., 2018). Moreover, Ridzuan et al.

(2018) mentioned that the most important thing in living a healthy life is by

taking care of the food intake. One must eat a meal three times a day and

control the portion of every meal they want to eat, should consume more fruits,

vegetables, and fat-free or low-fat products. Consuming foods that have a low

amount of saturated fats, trans fats, cholesterol, salt (sodium), and added sugar

is also important.In Asian countries, besides rice, tubers are also well known and

contain mostly of carbohydrate. Purple Sweet Potato (PSP) is a tuber or root

vegetable that has a good amount of carbohydrate, minerals, and vitamins.

These comestibles are still underdeveloped; hence the probability of product

diversification and prospect utilization is quite big (Firgianti and Sunyoto, 2018).

Research in 2006 (Mintel, 2006) showed that salty snack dominated more than

half of the snack sales and became the majority of Americans consumer diet. In

2018 the popularity of snacking has contributed to salty snack sales of 4.8%, and

even though it s predicted that there d still be market growth, the rate will be
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