DAFTAR PUSTAKA

Asosiasi Penyelenggara Jasa Internet Indonesia. (2018). Laporan Survei Penetrasi

& Profil Perilaku Pengguna Internet Indonesia. Jakarta: APJII.

Abernathy, W., & Utterback, J. (1978). Patterns_of Industrial_Innovation.pdf,
80(7). Retrieved from

http://www.academia.edu/23341473/Patterns of Industrial Innovation.

Akrich, M., Callon, M.;-Latour, B., & Monaghan, A=(2002). The Key To Success
in Innovation Part li:-the Art of Interessement. Interpational Journal of
Innovation Management, .- 06(02), “+«207-225. 'Diakses dari
https://www.researchgate:net/profile/Madeleine. Akrich/publication/228475

679 The Key to Success in.innovation Part Il The Art of-Choosing
Good Spokespersons/links/0912f50dd9f9069d3c000000/The-Key-to-

Success-in-Innovation-Part-1-The=Art-of-Choosing-Good-

Spokespersans.pdf

Arikunto;. S. (2010). Prosedur Penelitian: Suatu pendekatan praktik. Jakarta:
Rineka Cipta

Bastian, D.A. *(2014).- Analisa. Pengaruh-Citra--Merek.~(Brand Image) dan
Kepercayaan : Merek ™ (Brand Trust) ‘Terhadap Layalitas Merek (Brand
Loyalty) ADES PI..Ades Alfindo Putra. Setia.Jurnal Manajemen Pemasaran
Petra, 2(1), pp: 1-9. Diakses dari:
http://publication.petra.ac.id/index.php/manajemen-

pemasaran/article/download/1391/1252

Borghol, Y., Ardon, S., Carlsson, N., Eager, D., & Mahanti, A. (2012). The
Untold Story of the Clones: Content-agnostic Factors that Impact Youtube
Video Popularity. Proceedings of the 18th ACM SIGKDD International
Conference on Knowledge Discovery and Data Mining-KDD’12, pp: 1186—
1194. Diakses dari : https://www.cs.usask.ca/faculty/eager/kdd12.pdf

115


http://www.academia.edu/23341473/Patterns_of_Industrial_Innovation
https://www.researchgate.net/profile/Madeleine_Akrich/publication/228475679_The_Key_to_Success_in_Innovation_Part_II_The_Art_of_Choosing_Good_Spokespersons/links/0912f50dd9f9069d3c000000/The-Key-to-Success-in-Innovation-Part-II-The-Art-of-Choosing-Good-Spokespersons.pdf
https://www.researchgate.net/profile/Madeleine_Akrich/publication/228475679_The_Key_to_Success_in_Innovation_Part_II_The_Art_of_Choosing_Good_Spokespersons/links/0912f50dd9f9069d3c000000/The-Key-to-Success-in-Innovation-Part-II-The-Art-of-Choosing-Good-Spokespersons.pdf
https://www.researchgate.net/profile/Madeleine_Akrich/publication/228475679_The_Key_to_Success_in_Innovation_Part_II_The_Art_of_Choosing_Good_Spokespersons/links/0912f50dd9f9069d3c000000/The-Key-to-Success-in-Innovation-Part-II-The-Art-of-Choosing-Good-Spokespersons.pdf
https://www.researchgate.net/profile/Madeleine_Akrich/publication/228475679_The_Key_to_Success_in_Innovation_Part_II_The_Art_of_Choosing_Good_Spokespersons/links/0912f50dd9f9069d3c000000/The-Key-to-Success-in-Innovation-Part-II-The-Art-of-Choosing-Good-Spokespersons.pdf
https://www.researchgate.net/profile/Madeleine_Akrich/publication/228475679_The_Key_to_Success_in_Innovation_Part_II_The_Art_of_Choosing_Good_Spokespersons/links/0912f50dd9f9069d3c000000/The-Key-to-Success-in-Innovation-Part-II-The-Art-of-Choosing-Good-Spokespersons.pdf
http://publication.petra.ac.id/index.php/manajemen-pemasaran/article/download/1391/1252
http://publication.petra.ac.id/index.php/manajemen-pemasaran/article/download/1391/1252
https://www.cs.usask.ca/faculty/eager/kdd12.pdf

Boroughf, B. (2014). The Next Great Youtube: Improving Content ID to Foster
Creativity, Cooperation, and Fair Compensation. Albany Law Journal of
Science & Technology (Vol. 25). Diakses dari:
https://poseidon01.ssrn.com/delivery.php?1D=758094094127081005094024
0750111151001170480270150620350730820900221100150740311210240
2204904010001104702103106508300001908501101409007407804200309
4087105021072086022089054056121004010108072109025005074120103
067099021094004107023083086104082075029074116&EXT=pdf

David, Eribka Ruthellia.«(2017):-Pengaruh Konten-Vlog.dalam Youtube terhadap
Pembentukan Sikap Mahasiswa Ilmu Komunikasi Fakultas IImu Sosial dan
Politik UniversitassSam Ratulangi. e-journal “Acta Diurna’’. Volume VI.
No«~1. Tahun 2017. Diakses dari :

https://ejournal.unsrat.ac.id/index.php/actadiurnakomunikasi/article/downlo

ad/15479/15020

Dunn, Raul. (2011). Financial Professor Reaction to Some Entrepreneurial and
Small Business, Financial Planning-and Management Problem Issues. Small
Business “Institute Journal,  Voly. pp: _11-28. / Diakses dari:
https:/Mmanw.sbij.org/indexs-php/SBlJ/article/download/91/51

Faigah, Fatty., Nadjib, Muh. & Amir, Andi Subhan. (2016). Youtube Sebagai
Sarana Komunikasi Bagi Komunitas Makassarvidgram. Jurnal Komunikasi
KAREBA Vol. 5 No.2 Juli. Diakses dari:
http://journal.unhas.ac.id/index.php/kareba/article/download/1905/1063

Goldblatt, Joe. (2002). Spesial Events: Creating and Sustaining a New World Foto
Celebration. New York: John Wiley and Sons. Diunduh dari

https://kupdf.net/download/spespecial-events-creating-and-sustaining-a-

new-world-for-celebration-7th-edition-by-joe-goldblattcial-events-creating-

and-sustaining-a-new-world-for-celebration-7th-edition-by-joe-
goldblatt 59¢98d9008bbc5d05a686¢ebe pdf

116


https://poseidon01.ssrn.com/delivery.php?ID=758094094127081005094024075011115100117048027015062035073082090022110015074031121024022049040100011047021031065083000019085011014090074078042003094087105021072086022089054056121004010108072109025005074120103067099021094004107023083086104082075029074116&EXT=pdf
https://poseidon01.ssrn.com/delivery.php?ID=758094094127081005094024075011115100117048027015062035073082090022110015074031121024022049040100011047021031065083000019085011014090074078042003094087105021072086022089054056121004010108072109025005074120103067099021094004107023083086104082075029074116&EXT=pdf
https://poseidon01.ssrn.com/delivery.php?ID=758094094127081005094024075011115100117048027015062035073082090022110015074031121024022049040100011047021031065083000019085011014090074078042003094087105021072086022089054056121004010108072109025005074120103067099021094004107023083086104082075029074116&EXT=pdf
https://poseidon01.ssrn.com/delivery.php?ID=758094094127081005094024075011115100117048027015062035073082090022110015074031121024022049040100011047021031065083000019085011014090074078042003094087105021072086022089054056121004010108072109025005074120103067099021094004107023083086104082075029074116&EXT=pdf
https://poseidon01.ssrn.com/delivery.php?ID=758094094127081005094024075011115100117048027015062035073082090022110015074031121024022049040100011047021031065083000019085011014090074078042003094087105021072086022089054056121004010108072109025005074120103067099021094004107023083086104082075029074116&EXT=pdf
https://ejournal.unsrat.ac.id/index.php/actadiurnakomunikasi/article/download/15479/15020
https://ejournal.unsrat.ac.id/index.php/actadiurnakomunikasi/article/download/15479/15020
https://www.sbij.org/index.php/SBIJ/article/download/91/51
http://journal.unhas.ac.id/index.php/kareba/article/download/1905/1063
https://kupdf.net/download/spespecial-events-creating-and-sustaining-a-new-world-for-celebration-7th-edition-by-joe-goldblattcial-events-creating-and-sustaining-a-new-world-for-celebration-7th-edition-by-joe-goldblatt_59c98d9008bbc5d05a686ebe_pdf
https://kupdf.net/download/spespecial-events-creating-and-sustaining-a-new-world-for-celebration-7th-edition-by-joe-goldblattcial-events-creating-and-sustaining-a-new-world-for-celebration-7th-edition-by-joe-goldblatt_59c98d9008bbc5d05a686ebe_pdf
https://kupdf.net/download/spespecial-events-creating-and-sustaining-a-new-world-for-celebration-7th-edition-by-joe-goldblattcial-events-creating-and-sustaining-a-new-world-for-celebration-7th-edition-by-joe-goldblatt_59c98d9008bbc5d05a686ebe_pdf
https://kupdf.net/download/spespecial-events-creating-and-sustaining-a-new-world-for-celebration-7th-edition-by-joe-goldblattcial-events-creating-and-sustaining-a-new-world-for-celebration-7th-edition-by-joe-goldblatt_59c98d9008bbc5d05a686ebe_pdf

Google. (2018a). Cara Menghasilkan Uang dari Video. Retrieved February 12,
2019, from https://support.google.com/adsense/answer/72857?hl=id

Google. (2018b). Pendapatan Per Seribu Tayangan. Retrieved February 4, 2019,
from https://support.google.com/adsense/answer/190515?hl=id

Gunday, G., Ulusoy, G., Kilic, K., & Alpkan, L. (2011). Effects of Innovation
Types on Firm Performance. International Journal of Production
Economics, 133(2), pp: 662—676. Diakses dari:
https://www.researchgate.net/publication/279336040 Effects_of innovation

types on firm.performance

Harris, Rob dan Allen, Johny.~(2010). Perencanaan dan Pengelolaan Event dan
Festival. Diakses dari:

https://www.academia.edu/28498251/Perencanaan. dan Pengelolaan Event

dan Festival - Rob Harris and' Johny Allen

Harvard Business Essentials @ Managing Creativity and Innovation. (2003).
Boston: Harvard Business.—School Press. Diakses  dari:
https://books.google.co.id/books?id=1IMDVP5NtI TYC&printsec=frontcover
&hl=id&source=ghs-ge summary r&cad=0#v=onepage&q&f=false

Herlianto, ».Didit. dan Pujianti;—Friant.~(2009) . Studi -Kelayakan Bisnis:
Yogyakarta *Graha llmu.

Hill, Mary C. (1998)..METHODS AND GUIDELINES FOR EFFECTIVE
MODEL CALIBRATION. Diakses dari:
https://water.usgs.gov/nrp/gwsoftware/modflow2000/WRIR98-4005.pdf

Indratno, M.V. Dhianita Oktavia. (2018). Inovasi Bisnis Pada Phoenix Dancer
Semarang Melalui Kanal Youtube. (Tesis, Universitas Katolik
Soegijapranata, 2018, diterbitkan). Diakses dari:
http://repository.unika.ac.id/18944/

117


https://support.google.com/adsense/answer/72857?hl=id
https://support.google.com/adsense/answer/190515?hl=id
https://www.researchgate.net/publication/279336040_Effects_of_innovation_types_on_firm_performance
https://www.researchgate.net/publication/279336040_Effects_of_innovation_types_on_firm_performance
https://www.academia.edu/28498251/Perencanaan_dan_Pengelolaan_Event_dan_Festival_-_Rob_Harris_and_Johny_Allen
https://www.academia.edu/28498251/Perencanaan_dan_Pengelolaan_Event_dan_Festival_-_Rob_Harris_and_Johny_Allen
https://books.google.co.id/books?id=IMDvP5NtITYC&printsec=frontcover&hl=id&source=gbs_ge_summary_r&cad=0#v=onepage&q&f=false
https://books.google.co.id/books?id=IMDvP5NtITYC&printsec=frontcover&hl=id&source=gbs_ge_summary_r&cad=0#v=onepage&q&f=false
https://water.usgs.gov/nrp/gwsoftware/modflow2000/WRIR98-4005.pdf
http://repository.unika.ac.id/18944/

Jurnal Pendidikan Konvergensi: Jurnal Pendidikan Konvergensi. Edisi 23/VVolume
V/ Januari 2018. CV Akademika dan Litbang pendidikan STIE AUB
Surakarta. Diakses dari:
https://books.google.co.id/books?id=9w2DDwWAAQBAJ&pg=PA48&dg=K
emmis+dan+Tagart+dalam+Wiriaatmadja,+2006&hl=en&sa=X&ved=0ahU
KEwjHY9bG4pHOAhVMVHOKHUMoDmM4Q6AEIKzAA#vV=0nepage&q=
Kemmis%20dan%20Tagart%20dalam%20Wiriaatmadja%2C%202006 & f=f

alse
Kasmir, Dr. dan Jakfar=(2023). Studi Kelayakan=Bisnis: Edisi Revisi. Jakarta:
Kencana. Diakses dari:

https://books.qgoogle.co.id/books?id=cQRBDWAAQOBAJ&printsec=frontcov
er&hl=id#v=onepage&g&f=false

Kotler, P:; & Armstrong, G. (2001). Prinsip-Prinsip ‘Pemasaran.-(W. Chandra
Kristiaji, Ed.). Jakarta: Erlangga.

Kotler; P., & Keller, K. L. (2009). Manajemen Pemasaran. (Bob Sabran, Ed.).
Jakarta: Penerbit Erlangga.

Megananda, Yudhi dan Wijaya, Johannes Ariffin. (2009). 7 Langkah Jitu
Membangun-Bisnis Event Organizer. Jakarta: PT.Bhuana Ilmu Populer.

Meyliana. (2010). Analisa Strategi-E-Marketing dan Implementasinya (Studi
Kasus : Perusahaan Retail Garment). Diakses dari:
http://repository.upnyk.ac.id/430/1/E-15" ANALISA STRATEGI E-
MARKETING DAN_IMPLEMENTASINYA __STUDI_KASUS PERUS
AHAAN_RETAIL_GARMENT .pdf

Mohr, J., & Al, E. (2010). Marketing of High Technology Products and
Innovations Third Edition. (J. Heine, Ed.). New Jersey: Pearson Education.
Diakses dari:
https://books.google.co.id/books?id=8L JwaPuuQagC&pg=PR17&dq=Mark
eting+of+High+Technology+Products+and+Innovations+Third+Edition&hl
=en&sa=X&ved=0ahUKEwjqo9y6x4vmAhWbfHOKHUK9AGMQG6AEIK]

118


https://books.google.co.id/books?id=9w2DDwAAQBAJ&pg=PA48&dq=Kemmis+dan+Tagart+dalam+Wiriaatmadja,+2006&hl=en&sa=X&ved=0ahUKEwjHy9bG4pHoAhVMVH0KHUMoDm4Q6AEIKzAA#v=onepage&q=Kemmis%20dan%20Tagart%20dalam%20Wiriaatmadja%2C%202006&f=false
https://books.google.co.id/books?id=9w2DDwAAQBAJ&pg=PA48&dq=Kemmis+dan+Tagart+dalam+Wiriaatmadja,+2006&hl=en&sa=X&ved=0ahUKEwjHy9bG4pHoAhVMVH0KHUMoDm4Q6AEIKzAA#v=onepage&q=Kemmis%20dan%20Tagart%20dalam%20Wiriaatmadja%2C%202006&f=false
https://books.google.co.id/books?id=9w2DDwAAQBAJ&pg=PA48&dq=Kemmis+dan+Tagart+dalam+Wiriaatmadja,+2006&hl=en&sa=X&ved=0ahUKEwjHy9bG4pHoAhVMVH0KHUMoDm4Q6AEIKzAA#v=onepage&q=Kemmis%20dan%20Tagart%20dalam%20Wiriaatmadja%2C%202006&f=false
https://books.google.co.id/books?id=9w2DDwAAQBAJ&pg=PA48&dq=Kemmis+dan+Tagart+dalam+Wiriaatmadja,+2006&hl=en&sa=X&ved=0ahUKEwjHy9bG4pHoAhVMVH0KHUMoDm4Q6AEIKzAA#v=onepage&q=Kemmis%20dan%20Tagart%20dalam%20Wiriaatmadja%2C%202006&f=false
https://books.google.co.id/books?id=9w2DDwAAQBAJ&pg=PA48&dq=Kemmis+dan+Tagart+dalam+Wiriaatmadja,+2006&hl=en&sa=X&ved=0ahUKEwjHy9bG4pHoAhVMVH0KHUMoDm4Q6AEIKzAA#v=onepage&q=Kemmis%20dan%20Tagart%20dalam%20Wiriaatmadja%2C%202006&f=false
https://books.google.co.id/books?id=oQRBDwAAQBAJ&printsec=frontcover&hl=id#v=onepage&q&f=false
https://books.google.co.id/books?id=oQRBDwAAQBAJ&printsec=frontcover&hl=id#v=onepage&q&f=false
http://repository.upnyk.ac.id/430/1/E-15_ANALISA_STRATEGI_E-MARKETING_DAN_IMPLEMENTASINYA__STUDI_KASUS__PERUSAHAAN_RETAIL_GARMENT_.pdf
http://repository.upnyk.ac.id/430/1/E-15_ANALISA_STRATEGI_E-MARKETING_DAN_IMPLEMENTASINYA__STUDI_KASUS__PERUSAHAAN_RETAIL_GARMENT_.pdf
http://repository.upnyk.ac.id/430/1/E-15_ANALISA_STRATEGI_E-MARKETING_DAN_IMPLEMENTASINYA__STUDI_KASUS__PERUSAHAAN_RETAIL_GARMENT_.pdf
https://books.google.co.id/books?id=8LJwaPuuQagC&pg=PR17&dq=Marketing+of+High+Technology+Products+and+Innovations+Third+Edition&hl=en&sa=X&ved=0ahUKEwjqo9y6x4vmAhWbfH0KHUK9AGMQ6AEIKjAA#v=onepage&q=Marketing%20of%20High%20Technology%20Products%20and%20Innovations%20Third%20Edition&f=false
https://books.google.co.id/books?id=8LJwaPuuQagC&pg=PR17&dq=Marketing+of+High+Technology+Products+and+Innovations+Third+Edition&hl=en&sa=X&ved=0ahUKEwjqo9y6x4vmAhWbfH0KHUK9AGMQ6AEIKjAA#v=onepage&q=Marketing%20of%20High%20Technology%20Products%20and%20Innovations%20Third%20Edition&f=false
https://books.google.co.id/books?id=8LJwaPuuQagC&pg=PR17&dq=Marketing+of+High+Technology+Products+and+Innovations+Third+Edition&hl=en&sa=X&ved=0ahUKEwjqo9y6x4vmAhWbfH0KHUK9AGMQ6AEIKjAA#v=onepage&q=Marketing%20of%20High%20Technology%20Products%20and%20Innovations%20Third%20Edition&f=false

AA#v=0nepage&a=Marketing%200f%20High%20Technology%20Product
$%20and%20Innovations%20Third%20Edition&f=false

Olahan Data Sekunder Penghasilan Youtuber Indonesia. Diakses dari:
https://www.kompas.com/hype/read/2019/10/21/183000266/bukan-atta-

atau-ricis-di-urutan-pertama-ini-daftar-5-Youtuber-indonesia?page=all

Kemp, Simon. (2020). Pengguna Media Sosial Di Seluruh Dunia. Diakses dari:
https://wearesocial.com/blog/2020/01/digital-2020-3-8-billion-people-use-

social-media , 30 January.-2020

Pemerintah Republik Indonesia. (2002). Undang-Undang ‘Nomor 18 Tahun 2002
Tentang Sistem Nasional-Penelitian;“RPengembangan, ‘dan Penerapan lImu
Pengetahuan dan Teknolog. Diakses dari:
https://kelembagaan.ristekdikti.go.id/wp-
content/uploads/2016/08/UU_no 18 th 2002.pdf

Rangkuti, Freddy. (2005). Business Plan:Teknik Pembuatan Perencanaan Bisnis.
Jakarta 1 Gramedia Pustaka Utama. Diakses dari:
https://books.google.co.id/books?id=FPgDal PUK8QC&printsec=frontcove
r&dg=inauthor:%22Freddy+Rangkuti%22&hl=id&sa=X&ved=0ahUKEwju
tJiIAS5PMAhXDZCsKHSadmBKUQGAE 1QjAD#v=0nepage&q&f=false

Rohman, A. (2017). Youtube for Profit. Jakarta: Jasakom.

Shanks, G. (2011). Creating Value From Business.Analytics Systems : The Impact
of Strategy. Diakses dari:
https://www.researchgate.net/publication/221229405 Creating_Value _Fro

m Business Analytics Systems The Impact Of Strateqy

Shone, Anton dan Parry, Bryn. (2004). Successful Event Management: A
Practical Handbook. London: Thomson Learning. Diakses dari:
https://books.google.co.id/books?id=xk1GSZKeN7IC&pg=PA2&hl=id&so
urce=gbs_toc_r&cad=4#v=onepage&q&f=false

Sugiyono. (2018). Metode Penelitian Manajemen. Bandung : ALFABETA.

119


https://books.google.co.id/books?id=8LJwaPuuQagC&pg=PR17&dq=Marketing+of+High+Technology+Products+and+Innovations+Third+Edition&hl=en&sa=X&ved=0ahUKEwjqo9y6x4vmAhWbfH0KHUK9AGMQ6AEIKjAA#v=onepage&q=Marketing%20of%20High%20Technology%20Products%20and%20Innovations%20Third%20Edition&f=false
https://books.google.co.id/books?id=8LJwaPuuQagC&pg=PR17&dq=Marketing+of+High+Technology+Products+and+Innovations+Third+Edition&hl=en&sa=X&ved=0ahUKEwjqo9y6x4vmAhWbfH0KHUK9AGMQ6AEIKjAA#v=onepage&q=Marketing%20of%20High%20Technology%20Products%20and%20Innovations%20Third%20Edition&f=false
https://www.kompas.com/hype/read/2019/10/21/183000266/bukan-atta-atau-ricis-di-urutan-pertama-ini-daftar-5-youtuber-indonesia?page=all
https://www.kompas.com/hype/read/2019/10/21/183000266/bukan-atta-atau-ricis-di-urutan-pertama-ini-daftar-5-youtuber-indonesia?page=all
https://wearesocial.com/blog/2020/01/digital-2020-3-8-billion-people-use-social-media
https://wearesocial.com/blog/2020/01/digital-2020-3-8-billion-people-use-social-media
https://kelembagaan.ristekdikti.go.id/wp-content/uploads/2016/08/UU_no_18_th_2002.pdf
https://kelembagaan.ristekdikti.go.id/wp-content/uploads/2016/08/UU_no_18_th_2002.pdf
https://books.google.co.id/books?id=FPqDaLPUK8QC&printsec=frontcover&dq=inauthor:%22Freddy+Rangkuti%22&hl=id&sa=X&ved=0ahUKEwjutJiA85PmAhXDZCsKHSdmBKUQ6AEIQjAD#v=onepage&q&f=false
https://books.google.co.id/books?id=FPqDaLPUK8QC&printsec=frontcover&dq=inauthor:%22Freddy+Rangkuti%22&hl=id&sa=X&ved=0ahUKEwjutJiA85PmAhXDZCsKHSdmBKUQ6AEIQjAD#v=onepage&q&f=false
https://books.google.co.id/books?id=FPqDaLPUK8QC&printsec=frontcover&dq=inauthor:%22Freddy+Rangkuti%22&hl=id&sa=X&ved=0ahUKEwjutJiA85PmAhXDZCsKHSdmBKUQ6AEIQjAD#v=onepage&q&f=false
https://www.researchgate.net/publication/221229405_Creating_Value_From_Business_Analytics_Systems_The_Impact_Of_Strategy
https://www.researchgate.net/publication/221229405_Creating_Value_From_Business_Analytics_Systems_The_Impact_Of_Strategy
https://books.google.co.id/books?id=xk1GSZKeN7IC&pg=PA2&hl=id&source=gbs_toc_r&cad=4#v=onepage&q&f=false
https://books.google.co.id/books?id=xk1GSZKeN7IC&pg=PA2&hl=id&source=gbs_toc_r&cad=4#v=onepage&q&f=false

Suryana. (2013). Kewirausahaan: Kiat dan Proses Menuju Sukses. Bandung:
Salemba Empat.

Suryana, Yuyus dan Bayu, Kartib. (2010). Kewirausahaan: Pendekatan
Karakteristik Wirausahawan Sukses Edisi 2. Jakarta: Kencana. Diakses dari

https://books.qgoogle.co.id/books?id=zKRPDWAAQBAJ&printsec=frontcov
er#tv=onepage&g&f=false

Suryani, Tatik. (2008). Perilaku-Konsumen;.Ilmplikasi Pada Strategi Pemasaran.

Yogyakarta: Graha limu.

Sulaksana, Wyung. (2003). .Integrated Marketing: Communications-Teks dan

Kasus. Yogyakarta: Pustaka Pelajar.
Szwed;John F. (2013). Memahami dan.Menikmati Jazz. JaKarta: PT-Gramedia.

Wijaya, Andika Kurniawan. (2017).Perencanaan-Bisnis Penyedia Layanan Oleh-
Oleh “Flower” 'Dengan Sistem Paket.  (Tesis, Universitas Katolik
Soegijapranata, 2017, diterbitkan). Diakses dari:
http://repository.unika.ac.id/15198/

SB1IM Community Artikel. (2018). Waktu Terbaik Untuk Posting di Youtube.
Diakses. dari: https://sbim.community/artikel/waktu-terbaik-untuk-posting-
di-Youtube-=tahun-2019-infographic/, 27 Juni 2018.

120


https://books.google.co.id/books?id=zKRPDwAAQBAJ&printsec=frontcover#v=onepage&q&f=false
https://books.google.co.id/books?id=zKRPDwAAQBAJ&printsec=frontcover#v=onepage&q&f=false
http://repository.unika.ac.id/15198/
https://sb1m.community/artikel/waktu-terbaik-untuk-posting-di-youtube-tahun-2019-infographic/
https://sb1m.community/artikel/waktu-terbaik-untuk-posting-di-youtube-tahun-2019-infographic/

