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ABSTRAK

Penelitian ini bertujuan untuk mengetahui seberapa besar pengaruh fitur

instagram stories terhadap kepuasan siswa di 6 SMA Kota Semarang. Penelitian

ini merupakan penelitian kuantitatif dan menggunakan alat pengumpulan data

berupa kuisioner. Populasi dalam penelitian adalah siswa SMAN 1, SMAN 3,

SMAN 4, SMA Kolose Loyola, SMA Karangturi, dan SMA Kristen Tritunggal

sebanyak 5614 orang, dengan jumlah siswa SMAN 1 sebanyak 1285 orang,

SMAN 3 sebanyak 1238 orang, SMAN 4 sebanyak 1179 orang, SMA Kolose

Loyola sebanyak 830 orang, SMA Karangturi sebanyak 679 dan SMA Kristen

Tritunggal sebanyak 403 orang. Sedangkan sampel dalam penelitian ini adalah

seratus responden.

Pengujian instrument menggunakan uji validitas, reliabilitas, analisis

deskriptif statistik deskriptif dan uji normalitas. Teknis analisis data pada

penelitian ini menggunakan analisis regresi linear sederhana. Penghitungan

dilakukan satu kali yaitu hubungan fitur instagram story dengan kepuasan siswa.

Hasil penelitian menjelaskan bahwa: (1) fitur instagram story berpengaruh

siginifikan terhadap kepuasan siswa dengan signifikansi 0,033 yang lebih kecil

dari 0,05.(2) fitur instagram story memiliki hubungan dengan kepuasan siswa

sebesar 0,384 yang diperoleh dari analisis korelasi yang termasuk dalam

kategori hubungan rendah tapi pasti (0,20 - 0,39). (3) fitur instagram story

berpengaruh terhadap kepuasan siswa sebesar 4,6% pada koefisien determinasi

menunjukkan pengaruh fitur instagram story berpengaruh signifikan terhadap

kepuasan siswa.

Kata kunci: Instagram Story, Kepuasan Siswa, Regresi Linear Sederhana
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ABSTRACT

This research aims is to find out how much instagram story affect to

students satisfaction at 6 high schools in Semarang. This research is a type of

quantitative research and uses data collection tools in the form of questionnaires.

The population in this study is population in this study is students of SMAN 1,

SMAN 3, SMAN 4, Sma Kolose Loyola, SMA Karangturi, and Sma Kristen

Tritunggal as many as 5614 people, with the amount in students of SMAN 1 as

many as 1285 people, SMAN 3 as many as 1238 people, SMAN 4 as many as

1179 people, Sma Kolose Loyola as many as 830 people, SMA Karangturi as

many as 679 and Sma Kristen Tritunggal as many as 403 people. While the

sample in this study was one hundred respondents.

Instrument testing uses validity, reliability and descriptive analysis of

descriptive statistics and normality tests. Data analysis technique on this study

uses simple linear regression analysis. The calculation is carried out once that is

the relationship of instagram story feature with student satisfaction.

The results explained that: (1) instagram story features affect student

satisfaction with a significance of 0.033 smaller than 0.05. (2) instagram story

feature has a relationship with student satisfaction of 0.384 obtained from

correlation analysis that belongs to the category of low but definite relationships

(0.20 - 0.39). (3) the instagram story feature affects student satisfaction by 4.6%

on the determination coefficient indicating the influence of instagram story

features has a significant effect on student satisfaction.

Keywords: Instagram Story, Student Satisfaction, Simple Linear Regression
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